Q2. Which of the following age groups do you fall into?
Base: All Respondents

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £5750- | ELLS00- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80500- | £115,000
Total Male Female | 16-24 | 25-34 | 35-44 | 45-54 | 55-64 |GSorowr| AB cL c2 o £ DE £5750 | £11.499 | £14499 | £17.249 | £28749 | £40249 | £45.999 | £80.499 | £114.999 | and over
.22 16 15 18 100 7 19 19 27 21 24 36 10 20 9 18 10 11 4 2
P 22 25 100 22 2 27 26 15 20 16 26 18 17 31 33 18 31 17 1
. 23 2 23 100 2 2 25 28 18 23 16 23 27 29 18 24 26 27 30 36
45.5a| 16 18 14 100 23 16 15 7 7 7 9 7 1 15 15 14 29 23 27 39
s5e| 22 23 21 100 100 25 19 15 13 40 26 23 33 24 30 19 19 15 16 25 12
Total (Count)| 1023 401 532 167 237 232 163 147 77 207 338 174 13 102 215 25 62 57 45 109 143 60 116 23 15
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent Page 1




Q2. Which of the following age groups do you fall into?

Base: All Respondents

2238: MONETISATION OF DATA

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) CO"WL""::?‘('Z;’”V“Y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
16 - 24| 16 16 20 11 39 25 18 9 10 24 5 25 13 15 17 23 14 19 19 19
25 - 34 23 23 13 29 8 31 26 16 7 29 14 34 26 25 22 18 25 21 26 27
35 - 44/ 23 23 43 27 33 23 23 24 23 25 19 24 23 22 25 20 22 23 22 20
45 - 54] 16 16 20 21 11 14 15 16 24 12 21 12 17 14 17 16 15 17 15 16
55+] 22 22 3 12 8 7 18 36 36 9 41 4 21 24 19 24 23 21 18 18
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent

Page 2



2238: MONETISATION OF DATA

Q3. Do you have access to the internet; this could be at home, at work, at a different location or via your mobile phone?
Base: All Respondents

Gender Age SEG Income
roa [ [ [ [ [ [ o oo 0 [ [ o [ o [ = | o | o [ o [ | s [ e | o | | s [ |
es, internet access at home (dial up or broadband)| 9% 96 99 9% 99 99 97 9% 99 99 9% %8 97 99 9% 95 %8 99 o7 99 %6 99 99 100 100
Yes, internet access using the mobile phone network and a usb dongle plugged into a laptop| 2 3 2 3 1 4 3 1 3 2 1 2 2 2 6 2 1 3 1 1 4 1 4
Yes, intemet access atwork| 41 41 40 27 51 49 53 31 3 54 50 34 19 4 12 30 17 18 21 4 52 53 67 64 72
Ves, internet access elsewhere| 3 3 3 7 1 5 2 1 1 2 4 3 3 3 3 13 2 4 2 4 1 4 14
Yes, internet access via mobile phone| 22 23 21 34 30 22 20 10 23 25 25 20 10 15 16 20 10 9 17 25 29 26 38 44
No internet access|
Total (Count)| 1023 491 532 167 237 232 163 147 77 207 338 174 113 102 215 25 62 57 45 109 143 60 116 23 15

W = Weighted Count
U = Unweighted Count
Note: More than one answer may be given, so percentages may add up to more than 100%
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Q3. Do you have access to the internet; this could be at home, at work, at a different location or via your mobile phone?

Base: All Respondents

2238: MONETISATION OF DATA

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) Co"wg""::z”('z;’”my contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent Very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
es, internet access at home (dial up or broadband)| 9% 100 o1 99 78 99 99 100 87 99 98 98 98 99 99 98 99 99 99 98
Yes, internet access using the mobile phone network and a usb dongle plugged into a laptop 2 2 100 4 4 5 2 2 3 1 5 2 4 0 2 3 1 2 2
Yes, internet access at work| 41 41 70 100 40 64 45 26 18 43 36 68 41 40 43 35 41 41 41 38
Yes, internet access elsewhere| 3 2 6 3 100 4 3 1 13 3 3 2 4 4 2 2 4 2 3 2
Ves, internet access via mobile phone| 22 22 28 35 29 100 2 10 3 29 13 100 29 22 20 17 25 19 25 19
No internet access
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
Note: More than one answer may be given, so percentages may add up to more than 100%
5/19/2011 Accent

Page 4



2238: MONETISATION OF DATA

Q4. On average, how often do you personally use the internet either at home or elsewhere? Would you say you access the internet:
Base: Those who do not access internet only via mobile phone

Gender Age SEG Income
Upto | £5750- | £1L500- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80,500- | £115,000
Total Male Female | 16-24 [ 25-34 | 35-44 | 45-54 | 55-64 G5orover| AB c1 c2 o £ DE £5750 | £11.490 | £14499 | £17.249 | £28.749 | £40249 | £45999 | £80.499 | £114.999 | and over
80 82 78 89 86 79 77 71 57 86 80 79 69 76 72 70 70 75 77 76 81 o1 89 %6 84
Every day
several times aweek| 15 15 16 8 10 16 15 21 33 12 14 16 21 18 20 17 15 17 23 19 15 6 7 4 1
Atleastonceaweek| 5 3 7 3 2 5 7 7 10 2 6 5 10 6 8 13 14 8 4 4 3 4 5
Total (Count)| 1022 490 532 167 237 232 162 147 77 296 338 174 113 102 215 25 62 57 45 109 142 60 116 23 15
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent

Page 5




Q4. On average, how often do you personally use the internet either at home or elsewhere? Would you say you access the internet:

2238: MONETISATION OF DATA

Base: Those who do not access internet only via mobile phone
Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) Co"wg""::z”('z;’”my contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent Very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Every day| 80 80 89 88 74 92 100 88 67 98 81 79 80 80 80 80 81 82
Several times a week 15 15 11 10 4 7 100 9 24 2 13 16 15 16 15 15 14 12
Atleast once aweek| 5 4 2 21 1 100 2 9 5 5 5 5 5 5 5 6
Total (Count) 1022 1009 22 414 31 227 815 156 51 612 410 116 181 405 312 121 586 433 577 214
W = Weighted Count
U = Unweighted Count
Accent

5/19/2011

Page 6



Q5. On average, how often do you personally use the internet via your mobile phone? Would you say you access the internet via your mobile phone

Base: Those who access internet via mobile phone

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £5750- | ELLS00- | E14,500- | £17,250- | £28,750- | £40,250- | £46,000- | £80500- | £115,000
Total Male Female | 16-24 | 25-34 | 35-44 | 45-54 | 55-64 AB cL c2 o £ DE £5750 | £11.499 | £14499 | £17249 | £28749 | £40249 | £45.999 | £80.499 | £114.999 | and over
Beryday| 5L 55 a7 52 56 54 2 30 29 51 56 63 22 50 69 a7 14 64 38 50 50 39 62 25
several times aweek| 19 14 2 25 23 9 20 12 21 18 16 22 23 23 31 35 6 18 24 16 16 48
Atleastonceaweek| @ 8 1 9 12 4 9 19 13 8 8 5 u 7 19 25 8 5 15 10 12
Less often than once aweek| 13 13 12 7 6 25 16 23 14 13 1 10 20 13 8 67 36 21 15 17 18 1 15
Never| 7 9 5 7 4 7 12 16 4 9 8 24 8 10 10 8 4 12
Total (Count)| 228 115 13 57 71 52 33 15 67 85 43 23 10 33 4 13 6 4 19 36 17 31 9 7
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent
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Q5. On average, how often do you personally use the internet via your mobile phone? Would you say you access the internet via your mobile phone

Base: Those who access internet via mobile phone

2238: MONETISATION OF DATA

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) Co"wg""::z”('z;’”v“y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent Very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Every day| 51 51 60 55 32 51 54 17 56 36 100 59 44 48 69 50 53 50 54
Several times a week 19 19 11 16 11 19 19 25 19 18 9 20 29 11 16 24 19 21
Atleast once aweek| @ 10 8 16 9 9 7 51 8 15 7 12 1 4 10 9 13 3
Less often than once a week| 13 13 12 13 29 13 12 21 49 12 17 18 12 9 16 14 11 10 14
Never| 7 7 16 8 12 7 6 30 5 14 7 12 3 10 2 8 8
Total (Count) 228 226 11 147 9 228 210 16 2 177 51 117 53 91 61 21 144 82 141 41
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent
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Q6. Do you have a page or profile on a social networking site such as Facebook MySpace, Twitter or Bebo?

Base: All Respondents

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £5750- | £1L500- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80,500- | £115,000
Total Male Female | 16-24 [ 25-34 | 35-44 | 45-54 | 55-64 G5orover| AB c1 c2 o £ DE £5750 | £11.490 | £14499 | £17.249 | £28.749 | £40249 | £45999 | £80.499 | £114.999 | and over
Yeo| 60 54 65 89 75 66 a7 29 18 55 57 65 73 61 67 64 8 66 63 62 61 61 63 59 63
No| 40 46 35 1 25 34 53 71 82 45 43 35 27 39 33 36 52 34 a7 38 39 39 a7 4 a7
Total (Count)| 1023 491 532 167 237 232 163 147 77 207 338 174 113 102 215 25 62 57 45 109 143 60 116 23 15
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent

Page 9




Q6. Do you have a page or profile on a social networking site such as Facebook MySpace, Twitter or Bebo?

2238: MONETISATION OF DATA

Base: All Respondents
Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) CO"WL""::?‘('Z;’”V“Y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Via mobile Everyday | timesa Atleast Yes No Frequent very Fairly Not very | Not atall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Yes 60 60 87 64 64 7 66 36 29 100 84 54 61 61 61 59 61 64 55
No 40 40 13 36 36 23 34 64 71 100 16 46 39 39 39 41 39 36 45
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
Accent

5/19/2011
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Q7. Gender
Base: All Respondents

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £5750- | ELLS00- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80500- | £115,000
Total Male | Female | 16-24 | 25-34 | 35-44 | 45-54 | S5-64 | GSorowr) AB o ¢ b E bE £5750 | £11.499 | £14499 | £17,249 | £28.749 | £40249 | £45999 | £80,499 | £114999 | and over
vae| 48 100 2 25 a7 54 51 52 29 28 54 39 6 2 54 26 38 54 50 52 52 54 75 76
omale| 52 100 56 55 53 46 49 48 51 52 46 61 54 58 46 74 62 46 50 48 48 46 25 24
Total (Count)| 1023 491 532 167 237 232 163 147 77 207 338 174 13 102 215 25 62 57 45 100 143 60 116 23 15
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent

Page 11




2238: MONETISATION OF DATA

Q7. Gender
Base: All Respondents
Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) CO"WL""::?‘('Z;’”V“Y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Male 48 48 62 48 52 50 49 46 31 43 55 54 44 45 50 59 45 53 46 56
Female 52 52 38 52 48 50 51 54 69 57 45 46 56 55 50 41 55 47 54 44
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
Accent

5/19/2011

Page 12



2238: MONETISATION OF DATA

Q8. SEG
Base: All Respondents
Gender Age SEG Income
o [ oo | [ [ [ [ [owon| o | @ [ @ | o | € | o | oo | o | e [ e o [ e T
Al 1 1 1 1 1 1 2 1 1 3 0 1 1 1 0 3 5 6
B 28 28 28 12 27 27 41 37 25 97 6 6 10 19 20 38 36 50 61 7
c1 3 3 3 38 34 32 3 3 22 100 23 26 17 33 42 32 40 36 24 13
c2 17 19 15 19 20 19 16 12 12 100 6 15 1 10 24 25 17 9 10 5
D| 11 9 13 18 12 14 5 7 5 100 52 9 20 36 29 11 4 6 1
E 10 10 10 13 6 8 4 10 35 100 48 56 33 27 7 3 1 1
Total (Count) 1023 491 532 167 237 232 163 147 7 297 338 174 113 102 215 25 62 57 45 109 143 60 116 23 15

W = Weighted Count
U = Unweighted Count

5/19/2011 Accent Page 13




2238: MONETISATION OF DATA

Q8. SEG
Base: All Respondents
Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) CO"WL""::?‘('Z;’”V“Y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Al 1 1 1 1 1 1 1 1 0 1 1 1 1 1 1 1 1 1 1 1
B 28 28 34 37 22 29 30 23 12 26 32 27 28 29 30 20 28 27 26 24
c1 33 33 39 41 42 37 33 31 38 32 35 37 30 33 33 37 32 34 32 38
c2 17 17 9 14 14 19 17 18 16 18 15 21 18 16 15 23 17 17 17 20
D 11 11 10 5 12 10 10 15 21 13 7 12 12 10 11 11 11 11 13 9
E 10 10 8 1 9 5 9 12 13 10 10 2 11 10 10 9 11 9 11 8
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215

W = Weighted Count
U = Unweighted Count

5/19/2011

Accent
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Q9. Thinking about using the internet in general, do you have any particular concerns when using the internet?

Base: All Respondents

2238: MONETISATION OF DATA

Gender Age SEG Income
Tou | ek | Fens | 626 | 253 | 9546 | a5-se | w506 [ssoowr) A8 | oo | @ | 0 | E | O | i | piiu | cieao | erraw | eonao | canous | cumooo | smvam | crteoso | ansowr
Privacy| 14 12 16 16 17 12 14 16 6 15 13 14 16 15 16 23 10 13 19 18 14 7 1 22 19
Safety of personal details/ID theft 26 21 30 23 30 23 24 30 23 30 27 21 19 25 22 19 17 17 27 29 28 32 25 28 1
Violent content| 1 1 1 2 2 1 1 1 1 2 0 3 1 2 4 1 2 4 1
Pornographic content 4 4 3 4 7 4 2 1 4 4 3 4 1 3 2 1 2 6 8 2 6
Safety of my children/peadophiles contacting children 7 4 10 1 8 16 5 2 1 6 7 5 9 10 10 6 15 8 9 8 7 7 8 2 6
Fraud 13 13 13 9 16 10 18 15 11 14 14 14 6 13 9 22 11 10 11 16 15 11 10 17 25
Viruses| 10 11 10 10 14 9 8 11 8 12 11 9 9 8 9 4 6 5 8 10 18 8 12 4 7
Other concerns| 0 o 1 1 o o 1 1 0 1 2 1 4 3 5
No concerns 52 57 48 61 45 55 49 50 58 49 50 58 61 52 56 55 57 62 56 45 51 57 49 56 42
Don't know o o 1 1 1 2
Security (not specified) 1 1 0 1 1 1 1 0 1 1 2 1 2 7
Security of financial transactions| % 1 1 1 1 2 0 1 0 2 1 2 1 2
Pop-ups, persistent, invasive advertising 1 1 1 1 1 3 1 1 0 1 1 0 1 2
Junk mail 0 0 1 1 0 0 1 1 1
Reliability of connection - speed, consistency etc| 1 0 1 1 0 1 1 0 1 1 2 1 1
Facebook - potential misuse of member information 1 o 1 2 1 0 0 0 0 2 1 2 2 2 3
Cookies 0 1 1 1 1 1 0 1
Total (Count) 1023 491 532 167 237 232 163 147 7 297 338 174 113 102 215 25 62 57 45 109 143 60 116 23 15
W = Weighted Count
U = Unweighted Count
Note: More than one answer may be given, so percentages may add up to more than 100%
5/19/2011 Accent Page 15




Q9. Thinking about using the internet in general, do you have any particular concerns when using the internet?

Base: All Respondents

2238: MONETISATION OF DATA

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) Co"wg""::z”('z;’”v“y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent Very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Privacy 14 14 17 14 27 14 14 12 17 14 14 11 23 19 7 3 20 6 15 17
Safety of personal details/ID theft 26 25 28 30 37 32 25 3 18 25 28 29 40 34 13 8 36 12 27 24
Violent content! 1 1 3 2 7 1 1 1 4 1 1 1 3 2 1 1 2 1 2 1
Pornographic content 4 3 3 4 4 5 3 5 4 3 4 7 7 4 2 1 5 2 4 3
Safety of my children/peadophiles contacting children 7 7 18 10 16 7 6 1 4 8 6 5 12 7 5 4 8 5 7 4
Fraud 13 13 12 16 29 19 12 16 17 12 15 17 25 15 6 8 18 6 15 14
Viruses| 10 10 8 11 25 14 11 8 12 11 9 11 10 13 9 6 12 8 12 12
Other concerns| 0 0 4 1 0 1 4 1 0 1 2 0 0 1 0 1 0
No concerns| 52 53 59 48 37 47 54 43 57 54 51 52 29 42 68 84 38 72 49 55
Don’t know| o o o 0 0 0 1
Security (not specified) 1 1 0 3 1 1 1 0 2 1 1 1 1
Security of financial transactions 1 1 1 1 0 1 2 0 1 1 1 0
Pop-ups, persistent, invasive advertising 1 1 o 1 o 3 0 1 1 1 1 0 1 0 1 1
Junk mail| - © 0 1 1 0 1 0 1 1 1 1 1
Reliability of connection - speed, consistency ec| 1 1 0 1 0 1 1 0 1 1 1 0 1 0 1 1
Facebook - potential misuse of member information 1 o o 3 1 2 1 0 2 1 1 1
Cookies| 0 0 0 1 0 0 0 0 0 0 0
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
Note: More than one answer may be given, so percentages may add up to more than 100%
5/19/2011 Accent

Page 16



Q10. Generally speaking, when you use the internet, how concerned are you about your privacy on line?

Base: All except those who only access internet via mobile phone

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £5750- | £1L500- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80,500- | £115,000
Total Male Female | 16-24 [ 25-34 | 35-44 | 45-54 | 55-64 G5orover| AB c1 c2 o £ DE £5750 | £11.490 | £14499 | £17.249 | £28.749 | £40249 | £45999 | £80.499 | £114.999 | and over
Notat all concerned| 12 5 9 17 9 10 12 13 13 9 13 16 1 10 1 6 12 20 17 8 11 5 9 9 22
Not very concerned| 31 32 29 32 29 33 32 27 27 33 31 27 32 29 31 37 34 2 19 30 a7 31 34 32 45
Fairly concerned| 40 37 42 37 42 39 36 a4 39 4 40 38 38 40 39 4 31 33 45 4 39 44 40 40 26
Very concerned| 18 16 19 14 20 18 19 16 20 17 16 19 19 20 19 16 22 22 20 21 13 18 18 19 6
bontknow| 0 0 0 1 1 1 0 1 1 0 1 2
Mean| 263 255 271 248 2.73 264 263 263 267 267 259 26 264 271 267 267 263 257 268 2.76 254 277 2.66 268 216
Std. Deviation| ~ 0.91 093 088 093 088 09 093 09 095 086 091 097 092 091 091 083 097 104 098 0.87 0.86 0.82 0.87 091 0.87
Base| 1010.22 | 489.15 | 53007 | 16621 | 23691 | 23224 | 16118 | 14585 | 7682 | 20472 | 337.63 | 17274 | 11181 | 10231 | 21412 | 2513 | 6103 | 652 | 4461 | 10030 | 14227 | 5924 | 11589 | 2303 15.29
Total (Count)| 1022 490 532 167 237 232 162 147 77 296 338 174 113 102 215 25 62 57 45 109 142 60 116 23 15
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent Page 17




Q10. Generally speaking, when you use the internet, how concerned are you about your privacy on line?
Base: All except those who only access internet via mobile phone

2238: MONETISATION OF DATA

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) Co"wg""::z”('z;’”v“y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent Very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Not at all concerned| 12 12 11 10 8 9 12 12 11 12 11 12 100 28 13 12
Not very concerned 31 31 6 32 21 27 31 30 32 31 30 25 100 72 29 31
Fairly concerned 40 40 67 39 48 40 39 43 38 40 39 35 100 69 40 42
Very concerned 18 18 15 18 24 23 18 15 19 16 20 27 100 31 18 15
Don't know| 0 0 1 0 0 1 0 0
Mean 263 263 2.86 265 287 278 264 261 264 261 268 277 4 3 2 1 331 172 263 259
Std. Deviation 0.91 0.91 0.82 0.89 0.87 0.91 0.91 0.89 0.92 0.9 0.92 0.99 0 0 0 0 0.46 0.45 0.92 0.89
Base| 1019.22 1005.74 21.83 414.5 3141 225.99 811.84 156.05 51.32 608.91 410.31 115 180.97 405.11 311.78 121.36 586.09 433.13 574.98 213.42
Total (Count) 1022 1009 22 414 31 227 815 156 51 612 410 116 181 405 312 121 586 433 577 214
W = Weighted Count
U = Unweighted Count
Accent

5/19/2011
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Q11 Are you more or less concerned about privacy issues when you use your mobile phone to access the internet compared to when you use a PC, laptop or tablet?

Base: Those who access the internet via mobile phone

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £5750- | ELLS00- | E14,500- | £17,250- | £28,750- | £40,250- | £46,000- | £80500- | £115,000
Total Male | Female | 16-24 | 25-34 | 35-44 | 45-54 | 55-64 AB o 2 b E bE £5750 | £11.499 | £14499 | £17,249 | £28.749 | £40249 | £45999 | £80.499 | £114999 | and over
More concerned| 26 25 26 33 25 23 24 15 37 19 23 23 27 24 28 14 30 17 29 24 20 24 34
Less concerned| 16 14 18 22 22 10 3 14 17 15 9 22 45 28 67 a4 20 36 10 9 8 15 16
Nodifference| 58 61 55 45 53 67 73 71 46 66 68 56 28 49 33 28 67 34 73 62 68 65 39 66
Total (Count)| 212 104 107 53 69 48 29 13 64 77 40 23 8 30 4 1 6 4 17 33 17 27 9 7
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent
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Q11 Are you more or less concerned about privacy issues when you use your mobile phone to access the internet compared to when you use a PC, laptop or tablet?

Base: Those who access the internet via mobile phone

2238: MONETISATION OF DATA

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) Co"wg""::z”('z;’”my contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent Very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
More concerned 26 26 21 26 26 27 15 25 30 27 36 24 19 25 29 20 27 18
Less concerned 16 16 15 18 16 17 10 18 9 19 24 16 13 13 19 13 22 9
No difference| 58 58 79 59 82 58 56 74 100 57 61 54 40 60 68 62 53 67 51 73
Total (Count) 212 209 9 135 8 212 198 11 2 167 44 117 49 80 59 21 130 80 130 37
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent
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2238: MONETISATION OF DATA

Q12. Which of the following type of activities do you use the internet for?
Base: All Respondents

Gender Age SEG Income
Tou | ek | Fense | 1626 | 253 | %546 | a5ose | w506 [ssoowr) A8 | e | @ | 0 | E | O | i | pivue | cieaso | errow | eonao | cansus | cusooo | smoam | crteoso | ansowr
Booking travel and other leisure activities 71 74 69 64 78 72 75 70 55 82 72 69 63 48 56 a4 45 53 77 70 74 86 88 91 75
Buying and/or selling things online, e.g.on Ebay| 67 72 62 75 75 71 64 54 42 70 67 67 70 53 62 70 53 65 61 66 67 67 74 81 63
Reading/browsing News or information websites| 82 86 79 72 90 85 85 78 7 90 81 78 79 76 78 67 85 78 87 81 84 83 88 95 91
Sending and receiving emails 94 95 94 95 95 94 94 94 90 98 95 91 92 88 90 89 86 93 100 96 95 94 98 96 94
Shopping for groceries and/or other items such as clothes, books, DVD's or CDs| 67 65 70 7 7 69 65 57 48 s 67 67 62 53 58 64 55 62 70 71 67 74 79 72 61
Banking and/or paying bills online 66 68 64 59 75 70 65 60 50 70 69 64 56 53 55 69 51 65 69 69 75 78 76 79 81
Finding information for your work/job/studies| 72 72 73 80 79 78 7 60 35 79 80 70 59 a7 54 59 58 65 67 69 74 80 84 84 84
Looking at social networking sites, such as Facebook, MySpace, Bebo or Twitter| 62 s7 68 oL 7 69 49 32 22 55 62 66 76 65 70 67 48 67 67 63 65 62 61 67 63
Using search engines, such as Google or Bing 95 95 96 97 97 95 96 92 91 97 94 96 95 93 94 97 93 96 100 92 95 95 98 92 91
Watching television, video or listening to music online e.g YouTube, iPlayer, Sportify| 59 60 8 87 65 57 50 4 36 60 57 60 66 52 60 52 57 56 47 57 57 55 59 55 64
Playing online games 26 27 25 55 24 29 16 11 10 17 25 33 38 29 34 26 30 37 35 23 23 9 24 20 37
other| 2 3 1 1 3 2 2 3 0 3 1 5 2 8 2 1 1 2 5
None of the above
Total (Count) 1023 491 532 167 237 232 163 147 7 297 338 174 113 102 215 25 62 57 45 109 143 60 116 23 15

W = Weighted Count
U = Unweighted Count
Note: More than one answer may be given, so percentages may add up to more than 100%
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Q12. Which of the following type of activities do you use the internet for?
Base: All Respondents

2238: MONETISATION OF DATA

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) Co"wg""::z”('z;’”my contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent Very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Booking travel and other leisure activities| 71 72 88 81 58 7 76 55 39 75 65 7 75 76 65 66 76 65 70 73
Buying and/or selling things online, e.g.on Ebay 67 67 81 70 67 74 73 49 30 73 58 82 65 69 65 66 68 65 69 66
Reading/browsing News or information websites 82 83 88 89 76 83 85 78 52 82 83 81 80 84 84 75 83 82 82 80
Sending and receiving emails 94 94 100 98 87 96 97 92 63 96 92 93 96 96 94 87 96 92 95 920
Shopping for groceries and/or other items such as clothes, books, DVD's or CDs| 67 68 8 4 76 77 72 54 31 73 59 79 72 69 67 56 70 64 68 67
Banking and/or paying bills online 66 66 62 72 56 69 71 46 36 73 55 74 71 65 67 57 67 64 68 61
Finding information for your work/job/studies| 72 72 m 86 91 81 7w 53 54 78 65 81 73 7% 72 66 74 70 75 73
Looking at social networking sites, such as Facebook, MySpace, Bebo or Twitter| 62 63 % 66 72 7 69 41 29 97 10 85 56 65 63 63 62 63 67 57
Using search engines, such as Google or Bing 95 95 93 97 95 96 97 94 83 96 94 97 97 96 96 88 96 94 96 95
Watching television, video or listening to music online e.g YouTube, iPlayer, Sportify| 39 60 82 63 67 7 64 47 24 68 45 78 61 59 59 55 60 58 59 61
Playing online games 26 26 22 24 30 33 29 17 12 34 14 33 24 25 27 29 25 27 27 28
Other] 2 2 2 3 2 2 0 2 2 4 1 1 2 2 2 2 1
None of the above|
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
Note: More than one answer may be given, so percentages may add up to more than 100%
5/19/2011 Accent
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Q13. And which of these do you ever use the internet on your mobile phone for?
Base: Those who access the internet via mobile phone

2238: MONETISATION OF DATA

Gender Age SEG Income
Up to £5,750 - £11,500- | £14,500- | £17,250- | £28,750- | £40,250- | £46,000- | £80,500- | £115,000
Toul Male Female 6-24 -3 -4 -5 55-64 AB o ¢ ° E DE £5,750 £11,499 £14,499 £17,249 £28,749 £40,249 £45,999 £80,499 £114,999 and over
Booking travel and other leisure activities 16 16 16 24 14 12 16 1 11 15 23 28 21 18 34 19 21 15 2 25
Buying and/or selling things online, e.g.on Ebay| 18 23 13 23 18 20 12 1 15 13 25 36 27 18 14 34 16 19 17 35 25
Reading/browsing News or information websites| 35 48 22 28 43 33 40 14 34 37 38 38 28 36 61 14 70 23 20 35 45 67 54
Sending and receiving emails 53 59 a7 56 60 43 48 49 55 58 56 42 31 69 61 34 34 54 37 46 56 56 54
Shopping for groceries and/or other items such as clothes, books, DVD's or CDs| 14 1 1 19 u 3 12 1 7 9 25 31 23 28 14 34 9 13 7 16
Banking and/or paying bills online 13 17 9 12 16 8 19 1 11 11 20 15 11 7 14 34 8 16 7 16 18
Finding information for your work/job/studies| 27 30 24 27 27 22 38 15 30 26 25 33 25 42 34 16 32 26 30 30 85
Looking at social networking sites, such as Facebook, MySpace, Bebo or Twitter| 7 52 62 82 64 40 44 6 43 55 66 75 86 78 64 80 14 64 68 57 60 42 33 39
Using search engines, such as Google or Bing 42 41 44 40 41 42 49 42 51 39 40 41 14 35 70 14 34 32 40 57 37 46 58
Watching television, video or listening to music online e.g YouTube, iPlayer, Sportify| 25 2 2 36 3t 17 15 16 26 29 43 32 61 34 34 8 17 15 17 32 25
Playing online games| 8 7 10 19 6 4 3 3 4 12 34 25 37 8 1 25
Other| 3 2 3 4 2 6 2 3 2 14 3 19 4
None of the above 10 10 9 2 6 20 5 29 11 10 9 8 6 a7 8 16 6 21
Total (Count) 212 104 107 53 69 48 29 13 64 7 40 23 8 30 4 11 6 4 17 33 17 27 9 7
W = Weighted Count
U = Unweighted Count
Note: More than one answer may be given, so percentages may add up to more than 100%
5/19/2011 Accent
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Q13. And which of these do you ever use the internet on your mobile phone for?
Base: Those who access the internet via mobile phone

2238: MONETISATION OF DATA

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) Co"wg""::z”('z;’”my contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent Very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Booking travel and other leisure activities| 16 16 11 16 19 16 17 16 13 27 33 12 9 11 20 10 17 18
Buying and/or selling things online, e.g.on Ebay| 18 18 25 17 19 18 18 15 19 15 31 33 13 11 23 21 14 17 18
Reading/browsing News or information websites| 3% 35 51 38 4 35 37 32 45 44 53 27 32 36 37 33 32 36
Sending and receiving emails 53 53 51 59 49 53 54 38 53 53 69 66 49 45 63 56 50 56 50
Shopping for groceries and/or other items such as clothes, books, DVD's or CDs| 14 14 1 11 15 14 15 14 14 22 28 6 10 21 14 13 14 17
Banking and/or paying bills online 13 13 21 13 19 13 13 10 12 14 20 26 8 6 23 14 10 13 12
Finding information for your work/job/studies| 27 26 11 27 31 27 28 51 25 35 36 47 18 23 24 29 23 31 21
Looking at social networking sites, such as Facebook, MySpace, Bebo or Twitter| 37 57 8 55 84 57 58 46 70 5 74 52 54 64 56 53 62 60 50
Using search engines, such as Google or Bing 42 43 51 46 a7 42 45 14 43 41 61 50 41 37 46 44 39 44 34
Watching television, video or listening to music online e.g YouTube, iPlayer, Sportify| 25 % 51 22 37 25 26 15 27 15 36 34 20 21 33 25 24 26 20
Playing online games| 8 8 7 8 9 9 5 12 13 1 2 6 12 3 1 6
Other] 3 3 8 3 3 2 9 3 2 3 2 3 3 2 3 3 3
None of the above| 10 10 15 9 16 10 9 21 49 6 24 2 18 7 10 11 7 10 6
Total (Count) 212 209 9 135 8 212 198 11 2 167 a4 117 49 80 59 21 130 80 130 37
W = Weighted Count
U = Unweighted Count
Note: More than one answer may be given, so percentages may add up to more than 100%
5/19/2011 Accent
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Q22r1. Have you heard of asking customers to register some details about themselves and to opt in or out of receiving marketing information from that company?

Base: All Respondents

2238: MONETISATION OF DATA

W = Weighted Count
U = Unweighted Count

5/19/2011

Gender Age SEG Income
Upto | £5750- | ELLS00- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80500- | £115,000
Total Male | Female | 16-24 | 25-34 | 35-44 | 45-54 | S5-64 | GSorowr) AB o ¢ b E bE £5750 | £11.499 | £14499 | £17,249 | £28.749 | £40249 | £45999 | £80,499 | £114999 | and over
| nave neardof ] 85 86 84 78 93 87 82 89 67 o1 88 82 77 70 74 83 79 77 89 88 88 93 95 95 94
| have not heard of if| 15 14 16 22 7 13 18 1 33 9 12 18 23 30 26 17 21 23 1 12 12 7 5 5 6
Total (Count)| 1023 491 532 167 237 232 163 147 77 207 338 174 13 102 215 25 62 57 45 100 143 60 116 23 15

Accent
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Q22r1. Have you heard of asking customers to register some details about themselves and to opt in or out of receiving marketing information from that company?

2238: MONETISATION OF DATA

Base: All Respondents
Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) CO"WL""::?‘('Z;’”V“Y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Via mobile Everyday | timesa Atleast Yes No Frequent very Fairly Not very | Not atall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
| have heard of ] 85 85 81 o1 87 88 88 76 73 86 84 89 87 90 82 71 89 79 86 84
I have not heard of it| 15 15 19 9 13 12 12 24 27 14 16 11 13 10 18 29 11 21 14 16
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
Accent
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2238: MONETISATION OF DATA

Q23r1. And are you happy for this method to be used to collect information about you? Asking customers to register some details about themselves and to opt in or out of receiving marketing information from that company
Base: Those who have heard of companies asking customers to register some details about themselves and to opt in or out of receiving marketing information

Gender Age SEG Income
Up to £5750- | £11,500- | £14,500- | £17,250- | £28,750- | £40,250- | £46,000- | £80,500- | £115,000
Total Male Female | 16-24 [ 25-34 | 35-44 | 45-54 | 55-64 G5orover| AB c1 c2 o £ DE £5750 | £11.490 | £14499 | £17.249 | £28.749 | £40249 | £45999 | £80.499 | £114.999 | and over
Yes, always| 13 14 12 10 13 17 14 9 8 17 12 9 15 7 11 10 6 8 13 13 13 14 23 30 18
Yes, if | get adverts or information about products, offers or events that are more relevant to 6 6 6 7 5 5 6 10 2 6 7 6 6 5 5 8 4 0 5 12 9 3 10 2
Yes, if | get discounts or special offers on products, offers or events that are more relevant to 7 8 6 6 10 6 6 6 3 6 7 8 9 7 8 10 8 7 8 12 10 3 3 6 2
Yes, as long as the information s collected from a company or brand I trust| 32 33 30 “ 29 32 30 31 32 31 31 38 2 35 30 42 23 30 40 3 38 36 38 31 25
No,never| 49 47 52 a4 50 46 53 51 57 a7 49 50 52 54 53 a4 66 58 42 43 a1 a4 36 29 57
Total (Count) 868 421 447 130 221 201 134 130 51 270 297 143 87 71 158 21 49 44 40 96 125 56 110 22 14

W = Weighted Count
U = Unweighted Count
Note: More than one answer may be given, so percentages may add up to more than 100%

5/19/2011 Accent Page 27




Q23r1. And are you happy for this method to be used to collect information about you? Asking customers to register some details about themselves and to opt in or out of receiving marketing information from that company

Base: Those who have heard of companies asking customers to register some details about themselves and to opt in or out of receiving marketing information

2238: MONETISATION OF DATA

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) CO"WL’:‘::?‘('Z;’”V“W contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent Very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Yes, aways| 13 13 5 11 14 11 13 11 9 13 13 10 7 13 13 25 11 16 15 9
Yes, if 1 get adverts or information about products, offers or events that are more relevant to 6 6 6 10 6 3 9 6 7 9 4 4 7 12 4 9 7 4
Yes, if | get discounts or special offers on products, offers or events that are more relevant to 7 7 12 9 8 15 7 9 7 7 7 16 9 7 7 4 7 6 8 6
Yes, as long as the information is collected from a company or brand | trust 32 32 36 36 36 33 32 34 30 33 30 30 27 35 35 16 33 30 34 24
No,never| 49 49 52 46 a7 a7 49 51 55 48 52 48 57 48 a7 48 51 a7 44 63
Total (Count) 868 858 18 378 27 201 713 118 37 525 343 105 158 365 257 86 522 343 494 180
W = Weighted Count
U = Unweighted Count
Note: More than one answer may be given, so percentages may add up to more than 100%
Accent
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Q22r2. Have you heard of Asking customers to register some details about themselves and opt in or out of receiving marketing information from other ‘trusted’ companies?

Base: All Respondents

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £5750- | £1L500- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80,500- | £115,000
Total Male Female | 16-24 [ 25-34 | 35-44 | 45-54 | 55-64 G5orover| AB c1 c2 o £ DE £5750 | £11.490 | £14499 | £17.249 | £28.749 | £40249 | £45999 | £80.499 | £114.999 | and over
| have heard of ] 80 82 79 71 90 8L 8L 82 62 88 85 75 71 60 66 70 68 65 82 83 85 89 93 %5 %
I have not heard of it| 20 18 21 29 10 19 19 18 38 12 15 25 29 40 34 30 32 35 18 17 15 1 7 5 6
Total (Count)| 1023 491 532 167 237 232 163 147 77 207 338 174 113 102 215 25 62 57 45 109 143 60 116 23 15
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent
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Q22r2. Have you heard of Asking customers to register some details about themselves and opt in or out of receiving marketing information from other ‘trusted’ companies?

2238: MONETISATION OF DATA

Base: All Respondents
Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) CO"WL""::?‘('Z;’”V“Y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Via mobile Everyday | timesa Atleast Yes No Frequent very Fairly Not very | Not atall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
| have heard of i] 80 80 62 90 82 84 84 67 59 82 77 86 83 83 81 66 83 77 82 76
I have not heard of it| 20 20 38 10 18 16 16 3 41 18 23 14 17 17 19 34 17 23 18 24
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
Accent
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2238: MONETISATION OF DATA

Q23r2. And are you happy for this method to be used to collect information about you? Asking customers to register some details about themselves and opt in or out of receiving marketing information from other “trusted’ companies
Base: Those who have heard of companies asking customers to register some details about themselves and to opt in or out of receiving marketing information from other ‘trusted’ companies

Gender Age SEG Income
Up to £5750- | £11,500- | £14,500- | £17,250- | £28,750- | £40,250- | £46,000- | £80,500- | £115,000
Total Male Female | 16-24 [ 25-34 | 35-44 | 45-54 | 55-64 G5orover| AB c1 c2 o £ DE £5750 | £11.490 | £14499 | £17.249 | £28.749 | £40249 | £45999 | £80.499 | £114.999 | and over
Yes, always| 11 13 9 13 10 12 13 9 6 13 11 9 12 5 9 11 11 9 3 10 16 12 16 22 12
Yes, if | get adverts or information about products, offers or events that are more relevant to 3 4 2 5 3 4 2 3 2 4 2 3 4 4 4 4 3 4 4 4 8 8
Yes, if | get discounts or special offers on products, offers or events that are more relevant to 3 4 3 2 5 4 2 1 2 3 3 2 3 4 4 3 3 5 3 2 3 4 8
Yes, as long as the information s collected from a company or brand I trust| 20 22 18 27 18 20 14 23 23 1w 22 22 1w 25 21 27 3 22 3 24 24 23 23 30 2
No,never| 66 62 69 58 68 64 7 65 68 67 64 67 66 67 67 61 82 66 64 62 57 61 58 a4 80
Total (Count) 820 402 418 119 214 188 132 120 47 261 287 131 80 61 141 18 42 37 37 90 121 54 108 22 14

W = Weighted Count
U = Unweighted Count
Note: More than one answer may be given, so percentages may add up to more than 100%
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2238: MONETISATION OF DATA

Q23r2. And are you happy for this method to be used to collect information about you? Asking customers to register some details about themselves and opt in o out of receiving marketing information from other “trusted” companies

Base: Those who have heard of companies asking customers to register some details about themselves and to opt in or out of receiving marketing information from other ‘trusted” companics

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) Co"wg""::z”('z;’”my contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent Very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Yes, aways| 1L 11 9 11 10 12 4 12 10 12 11 6 9 13 23 8 16 12 8
Yes, if 1 get adverts or information about products, offers or events that are more relevant to 3 3 7 3 4 4 3 4 2 3 2 4 2 4 4 3 3 3
Yes, if | get discounts or special offers on products, offers or events that are more relevant to 3 3 16 4 6 3 3 6 4 2 8 2 5 2 1 4 2 3 1
Yes, as long as the information is collected from a company or brand | trust 20 20 24 23 25 16 21 17 1 22 17 13 12 25 22 u 21 19 22 14
No,never| 66 66 67 65 65 7 64 77 7 64 68 73 80 62 63 61 68 62 63 74
Total (Count) 820 811 14 372 26 192 685 105 30 503 317 101 150 336 252 80 486 332 472 163
W = Weighted Count
U = Unweighted Count
Note: More than one answer may be given, so percentages may add up to more than 100%
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Q22r3. Have you heard of using information from people’s social networking profiles in order to provide them with adverts or special offers likely to interest them

Base: All Respondents

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £5750- | £1L500- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80,500- | £115,000
Total Male Female | 16-24 [ 25-34 | 35-44 | 45-54 | 55-64 G5orover| AB c1 c2 o £ DE £5750 | £11.490 | £14499 | £17.249 | £28.749 | £40249 | £45999 | £80.499 | £114.999 | and over
| have heard of ] 59 62 56 72 65 58 59 50 30 62 61 57 63 a4 54 60 53 65 67 51 56 63 66 61 82
I have not heard of it| 41 38 44 28 35 42 4 50 70 38 39 43 37 56 46 40 47 35 33 49 44 a7 34 39 18
Total (Count)| 1023 491 532 167 237 232 163 147 77 207 338 174 113 102 215 25 62 57 45 109 143 60 116 23 15
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent
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Q22r3. Have you heard of using information from people’s social networking profiles in order to provide them with adverts or special offers likely to interest them

2238: MONETISATION OF DATA

Base: All Respondents
Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) CO"WL""::?‘('Z;’”V“Y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Via mobile Everyday | timesa Atleast Yes No Frequent very Fairly Not very | Not atall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
| have heard of it] 59 59 69 64 64 64 64 a1 35 68 6 76 62 60 54 62 61 56 61 56
I have not heard of it| 41 41 31 36 36 36 36 59 65 32 54 24 38 40 46 38 39 44 39 44
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
Accent
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2238: MONETISATION OF DATA

Q23r3. And are you happy for this method to be used to collect information about you? Using information from people's social networking profiles in order to provide them with adverts or special offers likely to interest them
Base: Those who have heard of using information from peoples social networking profiles

Gender Age SEG Income
Up to £5750- | £11,500- | £14,500- | £17,250- | £28,750- | £40,250- | £46,000- | £80,500- | £115,000
Total Male | Female | 16-24 | 25-34 | 35-44 | 45-54 | 55-64 | GSorowr) AB o ¢ ° £ bE 5750 | £11,490 | £14499 | £17249 | £28.749 | £40249 | £45909 | £80.499 | £114,989 | and over
Yes, always 8 1 5 14 7 7 6 5 11 9 7 9 12 5 9 27 2 13 7 7 5 2 9 26 13
Yes, if | get adverts or information about products, offers or events that are more relevant to 5 6 4 6 8 3 4 2 4 9 3 3 4 3 3 10 5 7 9 2 5 6 14
Yes, if | get discounts or special offers on products, offers or events that are more relevant to 4 5 2 5 5 3 4 1 5 4 4 3 3 5 7 3 7 2 6 2
Yes, as long as the information is collected from a company or brand I trust| 12 12 12 26 10 9 7 10 10 u u 12 22 4 19 8 8 22 20 3 3 12 10 23 10
No,never| 74 e 78 53 75 79 85 83 76 73 78 7 63 78 69 55 90 62 68 70 72 86 74 50 65
Total (Count) 602 303 299 120 155 135 97 73 23 183 205 99 70 45 116 15 33 37 30 55 81 38 76 14 12

W = Weighted Count
U = Unweighted Count
Note: More than one answer may be given, so percentages may add up to more than 100%
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2238: MONETISATION OF DATA

Q23r3. And are you happy for this method to be used to collect information about you? Using information from peaple’s social networking profiles in order to provide them with acverts or special offers likely to interest them

Base: Those who have heard of using information from people’s social networking profiles

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) Co"wg""::z”('z;’”my contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent Very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Yes, aways| 8 8 7 14 9 9 3 4 9 6 12 3 6 7 27 5 13 10 2
Yes, if 1 get adverts or information about products, offers or events that are more relevant to 5 5 17 7 7 5 5 2 7 6 2 1 6 3 6 5 4 6 4 7
Yes, if | get discounts or special offers on products, offers or events that are more relevant to 4 4 17 5 13 5 4 2 3 4 3 2 3 6 3 3 5 4 5
Yes, as long as the information is collected from a company or brand | trust 12 12 25 12 13 1 14 1 18 15 8 3 4 15 19 3 12 14 15 6
No,never| 74 74 75 75 59 74 72 92 70 69 86 81 87 76 68 63 80 67 69 83
Total (Count) 602 594 15 266 20 147 519 65 18 415 187 89 113 242 169 75 355 244 350 121
W = Weighted Count
U = Unweighted Count
Note: More than one answer may be given, so percentages may add up to more than 100%
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Q22r4. Have you heard of using ‘cookies’ to collect data about the websites people visit and show them adverts or content likely to interest them on websites they visit in the future

Base: All Respondents

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £5750- | ELLS00- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80500- | £115,000
Total Male | Female | 16-24 | 25-34 | 35-44 | 45-54 | S5-64 | GSorowr) AB o ¢ b E bE £5750 | £11.499 | £14499 | £17,249 | £28.749 | £40249 | £45999 | £80,499 | £114999 | and over
| nave neardof ] 64 71 58 53 67 65 72 70 50 67 8 63 57 51 54 48 62 54 75 53 3 66 74 80 100
| have not heard of it| 36 29 42 a7 33 35 28 30 50 33 32 a7 43 49 46 52 38 46 25 a7 35 34 26 20
Total (Count)| 1023 491 532 167 237 232 163 147 77 207 338 174 13 102 215 25 62 57 45 100 143 60 116 23 15
W = Weighted Count
U = Unweighted Count
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Q22r4. Have you heard of using ‘cookies’ to collect data about the websites people visit and show them adverts or content likely to interest them on websites they visit in the future

2238: MONETISATION OF DATA

Base: All Respondents
Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) CO"WL""::?‘('Z;’”V“Y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Via mobile Everyday | timesa Atleast Yes No Frequent very Fairly Not very | Not atall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
| have heard of ] 64 65 60 73 61 65 68 51 39 67 60 69 69 66 62 59 67 61 66 59
I have not heard of it| 36 35 40 27 39 35 32 49 61 3 40 31 31 34 38 41 33 39 34 41
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
Accent
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2238: MONETISATION OF DATA

Q23r4. And are you happy for this method to be used to collect information about you? Using “cookies" to collect data about the websites people visit and show them adverts or content likely to interest them
Base: Those who have heard of using ‘cookies’ to collect data about the websites people visit

Gender Age SEG Income
Up to £5,750 - £11,500- | £14,500- | £17,250- | £28,750- | £40,250- | £46,000- | £80,500- | £115,000
Total Male | Female | 16-24 | 25-34 | 35-44 | 45-54 | 55-64 | GSorowr) AB o ¢ ° £ bE 5750 | £11,490 | £14499 | £17249 | £28.749 | £40249 | £45909 | £80.499 | £114,989 | and over
Yes, always 9 11 6 10 7 12 9 6 7 12 5 13 10 5 9 6 8 9 6 16 25 32
Yes, if | get adverts or information about products, offers or events that are more relevant to 3 4 3 2 4 5 3 2 2 4 4 1 7 4 3 4 6 1 7 4 0 2
Yes, if I get discounts or special offers on products, offers or events that are more relevant to 3 4 3 5 3 3 2 4 4 4 4 1 5 1 3 6 3 4 2 3 3 2 2
Yes, as long as the information s collected from a company or brand I trust| 19 20 19 2 19 1w 18 22 12 19 1w 19 24 23 24 46 22 31 21 7 25 24 15 24 10
No, never 69 67 72 61 71 68 71 70 7 67 74 67 61 7 68 54 68 69 66 73 58 68 67 51 58
Total (Count) 657 349 308 89 160 150 117 103 38 200 231 109 64 52 117 12 38 31 33 58 93 40 85 18 15
W = Weighted Count
U = Unweighted Count
Note: More than one answer may be given, so percentages may add up to more than 100%
5/19/2011 Accent

Page 39




2238: MONETISATION OF DATA

Q23r4. And are you happy for this method to be used to collect information about you? Using “cookies" to collect data about the websites people visit and show them adverts or content likely to interest them
Base: Those who have heard of using ‘cookies’ to collect data about the websites people visit

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) Co"wg""::z”('z;’”my contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent Very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Yes, aways| 9 9 7 7 5 11 9 4 8 10 6 10 2 9 6 24 7 11 9 6
Yes, if 1 get adverts or information about products, offers or events that are more relevant to 3 3 9 5 6 3 3 3 4 5 3 3 4 4 3 4 3 4
Yes, if | get discounts or special offers on products, offers or events that are more relevant to 3 3 9 5 8 7 4 1 3 3 10 4 3 3 1 4 3 2 6
Yes, as long as the information is collected from a company or brand | trust 19 20 23 18 17 20 13 20 20 18 15 13 21 27 7 18 21 19 21
No,never| 69 69 84 65 77 67 68 80 72 66 74 68 78 70 65 64 72 65 69 73
Total (Count) 657 651 13 301 19 148 557 80 20 411 246 81 124 267 193 71 391 264 380 127
W = Weighted Count
U = Unweighted Count
Note: More than one answer may be given, so percentages may add up to more than 100%
5/19/2011 Accent
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Q22r5. Have you heard of using mobile phone applications which collect data on where people are and what products or services they are interested in so they can provide adverts and special offers likely to be of interest

Base: All Respondents

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £5750- | ELLS00- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80500- | £115,000
Total Male | Female | 16-24 | 25-34 | 35-44 | 45-54 | S5-64 | GSorowr) AB o ¢ b E bE £5750 | £11.499 | £14499 | £17,249 | £28.749 | £40249 | £45999 | £80,499 | £114999 | and over
| nave neardof ] 45 50 a1 a3 a7 a7 29 28 24 52 6 25 38 31 35 2 a7 28 57 a1 37 a7 52 64 78
| have not heard of it| 55 50 59 57 53 53 51 52 76 48 54 55 62 69 65 58 53 72 43 59 63 53 48 36 22
Total (Count)| 1023 491 532 167 237 232 163 147 77 207 338 174 13 102 215 25 62 57 45 100 143 60 116 23 15
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent
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2238: MONETISATION OF DATA

Q22r5. Have you heard of using mobile phone applications which collect data on where people are and what products or services they are interested in so they can provide adverts and special offers likely to be of interest

Base: All Respondents
Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) Co"wg""::z”('z;’”v“y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Via mobile Everyday | timesa Atleast Yes No Frequent very Fairly Not very | Not atall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
| have heard of it] 45 45 67 51 57 53 29 31 34 18 20 58 54 25 2 a1 18 2 a7 39
I have not heard of it| 55 55 3 49 43 47 51 69 66 52 60 42 46 55 58 59 52 58 53 61
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
Accent

5/19/2011
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2238: MONETISATION OF DATA

Q23r5. And are you happy for this method to be used to collect information about you? Using mobile phone applications which collect data on where people are and what products or services they are interested in
Base: Those who have heard of using mobile phone applications which collect data on where people are and what products or services they are interested in

Gender Age SEG Income
Up to £5750- | £11,500- | £14,500- | £17,250- | £28,750- | £40,250- | £46,000- | £80,500- | £115,000
Total Male Female | 16-24 [ 25-34 | 35-44 | 45-54 | 55-64 G5orover| AB c1 c2 o £ DE £5750 | £11.490 | £14499 | £17.249 | £28.749 | £40249 | £45999 | £80.499 | £114.999 | and over
Yes, always| 10 13 6 16 13 9 7 5 10 7 13 14 9 11 6 6 9 8 9 11 8 22 16 14
Yes, if | get adverts or information about products, offers or events that are more relevant to 3 3 2 2 5 1 2 1 4 3 2 6 8 3 2 11
Yes, if | get discounts or special offers on products, offers or events that are more relevant to 2 2 2 0 4 1 3 1 4 2 2 6 6 2 11
Yes, as long as the information s collected from a company or brand I trust| 13 12 14 24 n 9 3 12 5 9 13 15 18 19 18 24 1 24 13 3 1 1 1 32 22
No,never| 76 73 78 58 72 81 78 83 95 78 77 73 68 73 70 70 83 68 73 7 7 78 64 53 56
Total (Count) 463 246 217 72 112 110 80 71 18 154 157 78 43 32 75 11 29 16 25 45 54 28 60 15 12

W = Weighted Count
U = Unweighted Count
Note: More than one answer may be given, so percentages may add up to more than 100%
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2238: MONETISATION OF DATA

Q23r5. And are you happy for this method to be used to collect information about you? Using mobile phone applications which collect data on where people are and what products or services they are interested in

Base: Those who have heard of using mobile phone applications which collect data on where people are and what products or services they are interested in

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) Co"wg""::z”('z;’”my contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent Very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Yes, aways| 10 9 9 17 10 11 2 8 11 7 11 3 10 8 27 7 13 1 1
Yes, if 1 get adverts or information about products, offers or events that are more relevant to 3 3 4 6 5 3 3 1 4 3 2 3 2 2 3 3 1
Yes, if | get discounts or special offers on products, offers or events that are more relevant to 2 2 4 6 4 2 3 1 4 1 2 3 2 1 3 2 1
Yes, as long as the information is collected from a company or brand | trust 13 3 15 19 17 14 8 8 15 8 1w u 13 19 0 12 14 15 7
No,never| 76 76 100 73 58 70 74 89 84 7 85 70 84 76 7 70 79 7 72 83
Total (Count) 463 456 15 212 18 122 397 49 17 297 166 68 929 182 131 50 281 181 271 85
W = Weighted Count
U = Unweighted Count
Note: More than one answer may be given, so percentages may add up to more than 100%
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Q24al. How concerned you feel with companies trying to generate more business by studying your internet behaviour and then targeting things such as adverts and offers

Base: All Respondents

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £5750- | ELLS00- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80500- | £115,000
Total Male Female | 16-24 | 25-34 | 35-44 | 45-54 | 55-64 |GSorowr| AB cL c2 o £ DE £5750 | £11.499 | £14499 | £17.249 | £28749 | £40249 | £45.999 | £80.499 | £114.999 | and over
| 5 6 5 8 7 3 7 5 7 5 7 B 7 6 6 5 6 5 3 5 3 5 4 22 9
J 3 4 1 5 4 3 2 1 1 2 4 1 3 3 3 1 1 6 2 1 4 8 12
o 6 7 4 4 6 7 7 4 3 8 6 4 3 3 3 10 5 3 3 6 6 7 10 4 1
J 4 4 4 8 4 3 2 5 1 5 2 6 3 5 4 10 1 2 3 4 3 5 4 4
5| 18 16 20 18 19 19 19 16 13 20 17 19 19 13 16 7 u 26 21 20 27 17 22 17 28
o o 9 9 15 9 9 6 9 7 1 8 9 8 9 9 8 12 17 8 1 10 7 9 8 32
S s 14 13 17 14 13 14 13 9 13 16 10 15 15 15 5 13 14 12 16 12 12 15 8
o 16 15 16 u 15 19 16 17 15 13 16 18 18 15 17 24 19 4 18 12 17 25 10 1 1
of 5 4 5 3 4 5 3 7 9 4 6 4 5 6 5 4 7 3 6 5 6 3 4 4 9
0| 2 19 21 10 18 19 26 23 36 18 22 20 17 25 21 27 24 25 21 18 15 14 14 19 19
ponTkNow| O 0 1 1 1 1 2 1 0 1 1 1 1
Mean| 6.6 6.42 6.78 581 631 67 6.88 6.96 7.67 639 677 6.52 65 6.93 6.71 6.91 7.05 6.59 6.78 6.41 6.53 6.38 59 5.04 6.31
Std. Deviation| ~ 2.59 269 249 252 2.68 243 26 253 25 254 256 2.68 259 267 263 28 259 251 2.56 253 232 2.59 2.59 3.35 265
Base| 1018.68 | 4807 | 52898 | 1674 | 23691 | 2308 | 16227 | 14585 | 7545 | 20437 | 337.63 | 17323 | 11181 | 10164 | 21345 | 2513 | 6103 | s652 | 4461 | 10039 | 14327 | 6023 | 11589 | 2303 | 1529
Total (Count)| 1023 491 532 167 237 232 163 147 77 207 338 174 13 102 215 25 62 57 45 109 143 60 116 23 15
W = Weighted Count
U = Unweighted Count
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Q24al. How concerned you feel with companies trying to generate more business by studying your internet behaviour and then targeting things such as adverts and offers

Base: All Respondents

2238: MONETISATION OF DATA

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) CO"WL""::?‘('Z;’”V“Y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
1 5 5 6 6 8 5 6 2 6 6 4 5 5 3 5 14 4 8 6 3
2 3 3 3 4 3 3 1 4 1 3 1 1 3 8 1 5 4 1
3| 6 6 5 7 12 6 6 3 8 6 5 6 3 5 8 5 5 7 5 6
4 4 4 2 5 4 4 5 5 3 4 4 3 5 4 3 5 4 7
5| 18 18 21 18 28 17 18 16 19 19 17 17 12 18 19 23 16 20 20 15
6l 9 9 11 12 11 11 10 8 11 10 9 10 6 12 10 4 10 9 10 12
7| 14 14 10 14 4 14 14 14 10 15 13 15 12 16 14 9 15 12 13 13
8l 16 16 26 17 13 18 16 17 11 15 17 18 20 16 14 10 17 13 16 13
9| 5 5 3 4 3 3 4 8 6 5 5 4 5 6 3 6 5 4 5 4
10 20 20 17 17 12 18 19 27 23 17 26 16 33 18 17 17 23 17 17 25
ponTkNow|  © 0 5 0 1 0 0 1 0 0 0 0 1
Mean 6.6 6.6 6.76 6.4 5.68 6.47 6.47 7.28 6.62 6.33 7.01 6.46 7.43 6.78 6.27 5.67 6.98 6.1 6.36 6.82
Std. Deviation 259 259 2.44 26 268 256 261 236 268 26 253 253 2.54 234 258 3.06 2.42 273 2.63 25
Base| 1018.68 | 1004.21 21.83 414.5 29.97 228.17 811.01 156.05 50.62 609.98 408.71 117.18 180.97 402.78 3104 121.36 583.75 431.76 574.82 213.74
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
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2238: MONETISATION OF DATA

Q24a2. how concerned you feel with companies using information about your internet behaviour to develop new services or businesses that are designed to be likely to appeal to you
Base: All Respondents

Gender Age SEG Income
o [ oo | oo [ [ [ [ [owon | 2 | @ [ @ | o | € | o | oo | | e [ e o [ e T
1 7 9 6 15 8 6 5 4 4 5 6 9 12 10 11 5 4 11 9 5 4 7 9 22 16
2| 4 5 3 6 4 5 3 3 1 4 5 4 3 4 3 9 4 2 6 3 6 7 12 10
3| 9 11 6 8 10 10 8 6 6 10 8 9 11 5 8 11 7 10 7 7 13 11 12 4 5
4 7 6 7 11 6 4 9 7 3 8 7 6 8 4 6 9 1 5 9 7 6 5 7 8
5| 21 18 23 20 18 25 18 23 17 23 20 18 20 20 20 11 18 30 24 15 24 17 25 26 22
6l 10 11 9 12 13 8 10 6 7 10 10 9 10 8 9 8 8 9 9 14 1 8 1 17
7| 11 10 12 12 12 11 9 11 11 12 12 9 10 9 10 11 8 10 14 11 12 8 19 9
8l 13 12 15 4 14 14 16 16 17 13 12 19 10 13 12 19 16 12 17 14 15 16 11 5
9| 4 3 4 3 2 5 3 4 7 2 5 4 5 5 5 4 5 2 5 5 7 2
10 14 14 15 6 13 13 18 18 25 12 17 13 10 20 15 27 25 7 14 12 9 11 8 4 19
DON'T KNOW| 1 0 1 1 1 1 1 2 1 1 2 2 1
Mean 5.94 5.66 6.2 4.88 5.83 5.92 6.27 6.41 7.03 5.84 6.09 5.94 5.43 6.26 5.82 6.18 6.79 5.43 5.96 6.02 5.87 5.86 57 4.36 5.29
Std. Deviation 2.66 276 254 257 2.64 2,61 2,61 2.56 2.56 2.47 2,67 2.74 273 2.89 2.83 311 2.7 2.54 2,61 2.56 237 271 251 2.64 311
Base| 1017.57 489.7 527.87 166.26 236.91 230.8 162.27 145.85 75.48 294.37 337.63 173.93 111.81 99.83 211.63 25.13 61.03 56.52 44.61 109.39 143.27 60.23 115.89 23.03 15.29
Total (Count) 1023 491 532 167 237 232 163 147 7 297 338 174 113 102 215 25 62 57 45 109 143 60 116 23 15

W = Weighted Count
U = Unweighted Count
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Q24a2. how concerned you feel with companies using information about your internet behaviour to develop new services or businesses that are designed to be likely to appeal to you

Base: All Respondents

2238: MONETISATION OF DATA

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) Co"wg""::z”('z;’”v“y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent Very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
1 7 7 11 8 17 10 8 3 4 9 4 10 8 5 7 15 6 10 8 7
2 4 4 5 5 4 4 4 3 3 5 2 5 2 3 5 11 2 6 6 2
3| 9 9 20 11 14 9 9 7 6 9 8 8 5 8 11 8 7 10 8 10
4 7 7 17 6 4 5 7 5 4 7 6 8 4 8 8 5 7 7 6 7
5| 21 20 11 18 10 17 20 23 22 21 20 13 17 20 24 20 19 23 22 17
6l 10 10 6 10 13 11 9 15 3 9 10 11 4 13 9 9 10 9 10 9
7| 11 11 9 7 12 11 8 15 11 12 17 13 13 9 7 13 9 11 15
8l 13 13 3 15 6 16 13 12 16 12 15 15 19 12 12 10 15 12 12 12
9 4 4 3 3 4 3 4 6 3 4 4 5 4 3 2 4 3 4 3
10 14 14 24 13 25 12 13 20 22 12 19 9 23 14 11 13 17 12 13 18
ponNTKNow| 1 1 0 1 0 1 1 1 1 0 1 1 1
Mean 5.94 5.92 5.36 5.74 5.56 5.84 5.79 6.45 6.68 5.61 6.42 5.74 6.73 6.09 5.59 513 6.29 5.46 5.77 6.13
Std. Deviation 2.66 2.66 322 27 332 27 2.68 249 261 268 255 2.66 273 249 2.58 2.95 258 2.69 2.67 271
Base| 1017.57 1003.1 21.83 413.06 3141 228.17 809.87 155.38 51.32 609.6 407.97 117.18 180.97 402.78 309.29 121.36 583.75 430.65 573.68 213.74
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
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2238: MONETISATION OF DATA

Q24a3. how concerned you feel with companies collecting information about you and/or your behaviour online and selling it to other organisations who may use it to sell products/ services to you

Base: All Respondents

Gender Age SEG Income
Upto | £5750- | ELLS00- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80500- | £115,000
Total Male Female | 16-24 | 25-34 | 35-44 | 45-54 | 55-64 |GSorowr| AB cL c2 o £ DE £5750 | £11.499 | £14499 | £17.249 | £28749 | £40249 | £45.999 | £80.499 | £114.999 | and over
A 3 3 3 3 3 3 3 7 7 2 3 2 7 3 5 2 3 5 2 2 1 2 5
o 1 1 2 3 1 2 1 1 2 1 1 2 3 1 2 3 1 4 1 2 3 6
o 2 3 1 4 2 1 2 2 1 2 2 0 2 3 3 u 3 3 2 2 3 2
J 12 1 1 3 2 1 0 0 1 2 2 2 2 5 1 4 2 6
s 3 3 3 5 3 4 2 2 3 4 4 1 4 2 3 2 5 8 2 4 3 6 1 16
o 3 3 3 9 2 3 1 1 3 4 3 1 5 3 4 6 3 0 5 4 3 1
A 7 8 7 13 9 5 4 7 2 7 6 9 8 6 7 5 5 7 3 10 9 8 12 14
o 15 16 14 18 15 14 15 14 u 20 12 12 15 14 15 7 u 16 19 1 13 9 18 17 34
of 1 1 1 12 12 10 1 1 9 1 13 9 10 12 1 5 16 14 8 14 16 8 9 9
o 53 50 55 29 51 57 63 58 64 48 56 60 a7 50 49 56 55 a7 54 50 49 63 45 2 51
DONTKNow|  © o 1 1 2 1
Mean| 8.48 838 858 7.53 847 863 893 871 876 837 862 872 816 832 824 7.9 857 834 8.4 8.4 8.54 8.77 8.19 7.83 8.55
Std. Deviation| ~ 2.27 232 222 247 2.23 222 1.99 219 2.33 2.29 216 218 245 25 247 3.01 24 231 245 2.33 211 216 2.34 2.79 183
Base| 102132 | 49114 | 53018 | 16626 | 23691 | 23224 | 16317 | 14650 | 7615 | 20671 | 337.63 | 17393 | 11254 | 1005 | 21304 | 2513 | 6177 | se52 | 4461 | 10039 | 14327 | 6023 | 11589 | 2303 | 1529
Total (Count)| 1023 491 532 167 237 232 163 147 77 207 338 174 13 102 215 25 62 57 45 109 143 60 116 23 15
W = Weighted Count
U = Unweighted Count
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2238: MONETISATION OF DATA

Q24a3. how concerned you feel with companies collecting information about you and/or your behaviour online and selling it to other organisations who may use it to sell products/ services to you

Base: All Respondents

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) Co"wg""::z”('z;’”v“y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent Very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
1 3 3 6 3 2 3 2 2 3 2 1 4 1 2 9 2 4 3 2
2 1 2 5 1 5 3 2 1 2 1 2 2 2 2 1 2 2 1
3| 2 2 1 2 1 2 8 1 2 2 2 3 2 2 2 1
4 1 1 1 2 1 1 3 2 1 1 1 2 4 1 2 1 2
5| 3 3 3 7 3 3 4 5 4 2 3 2 2 4 9 2 5 4 1
6l 3 3 7 2 9 6 3 1 6 4 2 7 1 3 2 7 3 3 3 4
7l 7 7 9 6 8 9 7 6 7 8 6 8 4 8 8 8 7 8 7 7
8l 15 15 14 17 13 14 18 14 15 15 15 7 17 19 9 14 16 16 16
9| 11 11 5 12 3 10 11 10 10 11 11 11 10 12 11 8 12 10 11 11
10 53 52 68 55 51 51 53 54 44 49 58 51 70 52 47 44 57 46 49 54
DONTKNow|  © 0 0 0 1 0 0 0
Mean 8.48 8.48 8.45 8.58 8.32 8.31 8.49 8.63 7.97 8.33 8.72 8.49 9.06 8.61 8.35 7.54 8.75 8.12 8.32 8.69
Std. Deviation 227 228 282 226 22 235 229 212 248 237 21 212 2.04 2.04 2.26 297 2.05 25 2.38 2.01
Base| 1021.32 | 1006.84 21.83 414.5 3141 228.17 812.94 156.05 51.32 611.01 410.31 117.18 180.97 405.11 309.96 121.36 586.09 431.32 576.02 214.48
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
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2238: MONETISATION OF DATA

Q25. Similar to collecting personal information, there are also many ways in which people can control what is done with and who has access to their personal information. Which, if any, of the following have you heard of?
Base: All Respondents

Gender Age SEG Income
Tou | ek | Fense | 1626 | 253 | %546 | a5ose | w506 [ssoowr) A8 | o | @ | 0 | E | O | i | piiue | cieaso | e1row | eonsao | cansus | cumooo | smoam | crteoso | ansowr
Opting-out of receiving marketing of information from a company| 83 84 82 76 88 90 85 80 65 93 85 76 69 73 71 85 69 68 87 86 87 90 95 87 94
Opting out of sharing your personal information with partner companies to the company| 78 8 ” 70 84 85 82 70 57 85 80 75 66 66 66 80 67 62 % 80 81 86 ] 81 ]
Reading privacy statements, or company’s terms and conditions, to inform your decision| 78 77 79 80 83 78 79 77 61 85 78 78 72 69 7 85 73 83 89 73 85 84 86 82 84
Al sahathar i 1en tha cita ar canina
Changing the settings on your browser to block or choose which ‘cookies” you will accept| 08 75 61 70 67 72 7 67 45 75 68 67 65 53 59 63 65 63 75 66 64 69 79 75 100
Using the “private’ mode on your internet browser| 51 59 a4 62 57 56 48 39 24 52 51 54 52 40 46 a1 46 58 44 49 48 56 54 69 79
Changing your privacy settings on social networking sites| 62 57 66 81 74 66 58 36 23 62 59 64 72 54 64 61 57 63 69 62 61 70 69 54 82
None of the above| 4 4 5 2 2 2 3 8 17 1 4 6 6 8 7 3 10 9 3 1 1 2 5
Total (Count)| 1023 491 532 167 237 232 163 147 77 297 338 174 113 102 215 25 62 57 45 109 143 60 116 23 15

W = Weighted Count
U = Unweighted Count
Note: More than one answer may be given, so percentages may add up to more than 100%
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2238: MONETISATION OF DATA

Q25. Similar to collecting personal information, there are also many ways in which people can control what is done with and who has access to their personal information. Which, if any, of the following have you heard of?

Base: All Respondents

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) CO"WL’:‘::?‘('Z;’”V“W contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent Very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Opting-out of receiving marketing or information from a company| 83 83 86 90 8 86 86 72 74 85 80 85 82 86 85 70 85 81 84 82
Opting out of sharing your personal information with partner companies to the company 78 78 78 85 83 81 81 65 63 80 74 84 76 80 9 66 79 75 79 76
Reading privacy statements, or company’s terms and conditions, to inform your decision 78 79 81 82 80 78 81 69 72 80 76 73 75 82 81 64 80 76 79 7
bt st 4 sion tha sita A caninn
Changing the settings on your browser to block or choose which ‘cookies® you will accept| 68 68 64 3 78 70 73 50 43 7 63 70 7 65 70 66 67 69 70 65
Using the “private’ mode on your internet browser 51 51 58 55 56 58 56 34 24 58 40 60 49 51 54 48 50 52 53 51
Changing your privacy settings on social networking sites 62 62 81 €9 75 7 68 39 33 85 27 7 60 63 64 54 62 61 65 56
None of the above 4 4 3 2 3 3 10 14 2 7 5 4 3 3 13 3 6 3 5
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
Note: More than one answer may be given, so percentages may add up to more than 100%
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2238: MONETISATION OF DATA

Q26a1. Do you personally use opting-out of receiving marketing or information from a company with?
Base: Those who have heard of ways to control what is done with personal information, but didn''t state Opting-out of receiving marketing or information

Gender Age SEG Income
Toul | Mo | Feme | 16-2¢ | 253 | 3544 | asse | ssoos [osoowr] a8 | e | o2 | 0 | € | P | gl | criue | eviass | evvoo | esnao | ctoow | easoss | s | crsaoes | wwow
Have never done 4 5 3 5 3 2 5 8 9 3 4 9 2 3 2 3 4 4 3 2 7
Have done in the past but do not so anymore| 8 7 8 12 3 7 9 12 7 6 8 10 8 10 9 11 4 12 10 15 6 10 5 1 6
Do regularly now 88 87 88 83 94 91 86 81 83 920 88 81 920 88 89 89 92 88 920 81 89 87 92 92 94
Total (Count) 849 415 434 126 208 208 139 117 50 276 288 132 78 74 152 21 42 38 39 94 125 54 110 20 14

W = Weighted Count
U = Unweighted Count
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Q26a. Do you personally use opting-out of receiving marketing or information from a company with?

2238: MONETISATION OF DATA

Base: Those who have heard of ways to control what is done with personal information, but didn''t state Opting-out of receiving marketing or information
Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) Co"wg""::z”('z;’”my contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent Very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Have never done| 4 4 3 10 3 4 6 10 4 5 2 5 3 3 11 3 5 3 6
Have done in the past but do not so anymore| 8 8 30 8 1 8 7 8 19 8 8 6 4 10 8 8 8 8 9 6
Doregularly now| 88 88 70 89 79 89 89 86 7 88 87 o1 o1 87 89 81 88 87 88 88
Total (Count) 849 839 19 371 28 195 697 113 38 522 327 100 148 347 265 85 495 350 483 177
W = Weighted Count
U = Unweighted Count
Accent
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2238: MONETISATION OF DATA

Q26a2. Do you personally use opting out of sharing your personal information with partner companies to the company?
Base: Those who have heard of ways to control what is done with personal information, but didn''t state Opting out of sharing personal information with partner companies to the company

Gender Age SEG Income
Tol | wak | e | 162 | w4 | wows | w55 | 5o |esoowr] a0 | @ | @ | 0 | € | % | g | clis | cidems | o | sanrao | caoote | cisom | canses | crtasoo | amioer
Have never done 4 5 4 8 1 3 2 5 11 2 4 9 3 4 4 7 9 3 9 5 4 6 1
Have done in the past but do not so anymore| 7 7 7 9 4 7 11 7 6 6 7 9 10 9 9 12 2 1 10 1 4 1 4 1 16
Do regularly now 89 88 89 83 95 920 86 88 83 93 89 82 87 87 87 81 89 87 81 83 92 84 95 929 84
Total (Count) 794 383 410 117 199 199 133 103 44 252 269 131 74 67 141 20 41 35 40 88 116 52 102 19 13

W = Weighted Count
U = Unweighted Count
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Q26a2. Do you personally use opting out of sharing your personal information with partner companies to the company?

2238: MONETISATION OF DATA

Base: Those who have heard of ways to control what is done with personal information, but didn''t state Opting out of sharing personal information with partner companies to the company
Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) Co"wg""::z”('z;’”my contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent Very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Have never done 4 4 3 11 5 4 5 9 4 4 4 5 3 3 12 3 5 4 5
Have done in the past but do not so anymore| 7 7 23 6 1 7 7 8 12 7 7 5 2 10 8 4 7 7 8 5
Doregularly now| 89 89 77 o1 78 88 % 87 79 89 89 o1 93 88 % 84 89 88 88 o1
Total (Count) 794 784 17 350 26 185 659 101 33 490 304 929 138 325 247 80 463 327 458 163

W = Weighted Count
U = Unweighted Count

5/19/2011
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Q26a3. Do you personally read privacy statements, or a company's terms and conditions, to inform your decision about whether to use the site or service?
Base: Those who have heard of ways to control what is done with personal i

, but didn"t state reading privacy

or a company’s terms and conditions

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £5750- | ELLS00- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80500- | £115,000
Total Male | Female | 16-24 | 25-34 | 35-44 | 45-54 | S5-64 | GSorowr) AB o ¢ b E bE £5750 | £11.499 | £14499 | £17,249 | £28.749 | £40249 | £45999 | £80,499 | £114999 | and over
Have nover done| 15 16 1 20 3 2 3 18 20 3 15 18 ) 18 15 17 18 11 14 15 10 16 15 17 15
Have done inthe past but do not so anymore| 21 20 23 27 17 21 22 20 25 2 20 20 20 22 21 18 14 21 13 19 27 22 17 14 a7
Dorequiariynon| 64 64 64 53 70 67 64 62 55 63 65 62 68 60 64 64 68 67 73 66 63 62 67 69 48
Total (Count)| 803 380 423 134 196 182 130 13 a7 254 263 135 81 71 152 21 45 a7 40 79 121 51 100 19 13
W = Weighted Count
U = Unweighted Count
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Q26a3. Do you personally read privacy statements, or a company's terms and conditions, to inform your decision about whether to use the site or service?

or a company’s terms and conditions

2238: MONETISATION OF DATA

, but didn"t state reading privacy

Base: Those who have heard of ways to control what is done with personal il
Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) Co"wg""::z”('z;’”my contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent Very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Have never done| 15 15 11 16 6 13 15 15 23 15 15 12 13 14 16 19 13 17 15 19
Have done in the past but do not so anymore| 21 21 50 19 23 23 22 15 31 20 23 21 23 22 22 15 22 20 21 26
Doregularlynow| 64 64 39 65 72 64 64 70 45 65 62 68 64 64 62 66 64 63 64 55
Total (Count) 803 793 18 342 25 177 658 107 37 492 311 86 136 334 253 78 470 331 458 166
W = Weighted Count
U = Unweighted Count
Accent

5/19/2011
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Q26a4. Do you personally use change the settings on your browser to block “cookies® or choose which “cookies® you will accept?
Base: Those who have heard of ways to control what is done with personal information, but didn''t state changing settings to block ‘cookies’ or choose which ‘cookies’ they will accept

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £5750- | ELLS00- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80500- | £115,000
Total Male | Female | 16-24 | 25-34 | 35-44 | 45-54 | S5-64 | GSorowr) AB o ¢ b E bE £5750 | £11.499 | £14499 | £17,249 | £28.749 | £40249 | £45999 | £80,499 | £114999 | and over
Have nover done| 22 20 2 27 21 19 17 24 35 2 16 23 30 32 31 16 27 31 26 17 24 19 16 26 6
Have done in the past but do not so anymore| 15 15 16 20 10 14 18 18 9 19 19 8 10 12 1 16 9 12 10 19 1 15 14 12 17
Dorequiariynon| 63 65 61 53 69 67 65 57 56 60 65 69 60 56 59 67 65 57 63 65 65 67 70 63 77
Total (Count)| 694 367 327 17 160 168 116 98 35 221 228 17 73 54 127 16 40 36 33 72 92 4 91 17 15
W = Weighted Count
U = Unweighted Count
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Q26a4. Do you personally use change the settings on your browser to block “cookies® or choose which “cookies® you will accept?
Base: Those who have heard of ways to control what is done with personal information, but didn''t state changing settings to block ‘cookies’ or choose which ‘cookies’ they will accept

2238: MONETISATION OF DATA

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) Co"wg""::z”('z;’”my contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Via mobile Everyday | timesa Atleast Yes No Frequent very Fairly Not very | Not atall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Have never done| 22 21 5 17 19 18 20 27 39 19 26 21 24 22 17 27 23 20 24 24
Have done in the past but do not so anymore| 15 15 35 13 17 18 15 16 26 15 16 14 14 16 17 13 15 16 16 17
Doregularlynow| 63 63 60 70 64 64 65 56 36 66 58 65 62 62 66 60 62 64 61 59
Total (Count) 694 686 14 303 25 159 593 7 22 437 257 81 129 265 217 80 393 297 402 140
W = Weighted Count
U = Unweighted Count
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2238: MONETISATION OF DATA

Q26a5. Do you personally browse the internet in *private” mode?
Base: Those who have heard of ways to control what is done with personal information, but didn''t state using the ‘private’ mode on your internet browser

Gender Age SEG Income
Toul | wee | Feme | 16-20 | 253 | o544 | asse | ssoos [osoowr] a8 | e | o2 | 0 | € | OE | g | Grvss | eviass | evvoo | esooo | st | eassss | s | crtaoes | wwow
Have never done 26 26 26 36 21 19 28 30 36 29 21 28 22 37 28 20 36 27 16 21 26 17 21 30 20
Have done in the past but do not so anymore| 19 21 15 23 17 16 22 17 16 15 23 18 21 14 18 59 5 22 29 32 7 25 1 20
Do regularly now 55 53 59 40 63 65 50 54 49 56 57 54 57 50 54 21 59 50 55 47 67 58 67 70 60
Total (Count) 522 289 233 104 135 129 78 57 19 155 174 94 58 41 99 10 28 33 19 54 68 33 63 16 12

W = Weighted Count
U = Unweighted Count
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Q26a5. Do you personally browse the internet in *private” mode?

Base: Those who have heard of ways to control what is done with personal information, but didn''t state using the ‘private’ mode on your internet browser

2238: MONETISATION OF DATA

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) Co"wg""::z”('z;’”my contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent Very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Have never done 26 26 28 21 28 26 25 31 51 25 29 25 28 26 25 26 27 25 25 29
Have done in the past but do not so anymore| 19 18 19 16 30 23 19 20 11 16 24 15 12 17 23 23 15 23 20 17
Do regularly now| 55 56 53 63 42 51 57 49 38 59 47 60 60 57 52 51 58 52 55 55
Total (Count) 522 519 13 228 18 132 456 53 12 357 165 70 88 207 167 58 295 226 304 110
W = Weighted Count
U = Unweighted Count
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2238: MONETISATION OF DATA

Q26a6. Do you personally change your privacy settings on social networking sites (only asked to those with social networking site)
Base: Those who have heard of ways to control what is done with personal information, but didn''t state changing privacy settings on social networking sites

Gender Age SEG Income
Toul | wee | Femle | 16-2¢ | 253 | o544 | asse | ssos [osoowr] a8 | e | o2 | D | € | OE | g | Grvas | eviass | evvoo | esooo | ctoow | easss | s | crtaoes | wwow
Have never done 19 25 15 11 10 17 34 44 51 22 19 18 24 10 18 12 27 26 21 17 16 16 21 18 24
Have done in the past but do not so anymore| 10 10 10 7 8 12 12 10 9 11 7 14 8 8 8 8 3 1 8 18 8 15 7 10 8
Do regularly now 71 65 75 82 82 71 54 46 40 68 74 68 68 82 74 80 69 64 71 65 76 69 72 72 68
Total (Count) 630 278 352 136 176 153 95 52 18 183 200 111 81 55 137 15 35 36 31 68 88 42 80 13 13

W = Weighted Count
U = Unweighted Count

5/19/2011 Accent Page 63




Q26a6. Do you personally change your privacy settings on social networking sites (only asked to those with social networking site)

Base: Those who have heard of ways to control what is done with personal information, but didn''t state changing privacy settings on social networking sites

2238: MONETISATION OF DATA

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) Co"wg""::z”('z;’”my contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent Very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week

and ush
dongle

Have never done 19 19 5 20 4 14 17 30 66 7 76 12 36 15 17 18 21 17 17 21

Have done in the past but do not so anymore| 10 10 21 8 15 12 10 13 11 4 5 8 10 11 10 9 11 11 6
Do regularly now| 71 71 73 72 81 74 74 57 34 82 20 83 56 76 72 73 70 72 72 73
Total (Count) 630 624 18 285 24 161 552 61 17 520 110 83 108 256 199 66 364 265 372 121
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent

Page 64



2238: MONETISATION OF DATA

Q27al. Agl isagree: | am happy for to use my personal information but only if I have clearly opted in
Base: All Respondents
Gender Age SEG Income
o [ oo | oo [ [ [ [ [won| o | @ [ @ | o | € | o | oo || e o e o [ e T
1 12 11 13 5 5 12 17 15 29 8 11 15 14 18 16 11 15 16 9 12 6 11 6 4 6
2| 2 2 3 2 3 3 1 1 1 2 3 1 2 3 2 3 3 4 3 3 1 1
3| 2 3 2 4 1 2 1 5 2 1 4 3 2 1 2 6 2 4 6 2 4 1
4 3 4 1 2 4 2 3 1 2 1 4 2 2 3 3 3 2 4 2
5| 10 10 10 8 9 9 11 11 15 11 8 11 8 10 9 5 10 14 8 7 12 7 12 4 8
6l 5 5 4 6 6 5 2 4 4 3 5 7 4 5 5 2 5 8 4 4 7 1
7| 9 12 7 12 11 7 8 9 5 11 10 6 7 6 7 6 2 15 6 12 9 9 11 9 8
8l 12 11 14 8 14 13 14 13 11 16 11 11 12 11 12 4 18 10 19 6 18 7 10 13 22
9| 8 7 8 10 9 5 6 10 7 5 10 10 9 3 6 13 9 6 10 7 9 6 7 4
10 37 36 38 43 37 41 38 32 22 41 35 34 37 38 38 58 35 32 31 42 33 52 44 59 55
DON'T KNOW| 1 1 0 1 1 0 0 2 0 1 1 1 1 1 7
Mean 717 7.16 7.18 77 7.56 7.2 6.98 6.89 5.58 7.57 7.11 6.91 7.12 6.69 6.92 813 6.99 6.8 7.23 711 7.38 7.59 7.78 8.71 8.32
Std. Deviation 31 3.02 3.16 273 2.66 3.18 3.33 32 3.57 2.81 31 321 3.25 3.44 3.34 3.12 3.28 3.17 2,93 33 273 3.24 2.66 231 2.56
Base| 1017.4 486.7 530.7 166.26 235.49 231.08 163.01 146.59 74.95 295.54 335.37 173.93 111.39 101.17 212.56 25.13 61.77 56.52 44.61 109.39 142.11 60.23 115.89 21.46 15.29
Total (Count) 1023 491 532 167 237 232 163 147 7 297 338 174 113 102 215 25 62 57 45 109 143 60 116 23 15
W = Weighted Count
U = Unweighted Count
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2238: MONETISATION OF DATA

Q27al. Agree/disagree: 1 am happy for to use my personal information but only if I have clearly opted in
Base: All Respondents
Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) Co"wg""::z”('z;’”v“y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent Very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
1 12 11 3 11 13 7 10 17 28 8 18 8 12 9 10 23 10 14 9 13
2 2 2 5 2 2 2 3 3 1 2 3 3 2 1 3 2 2 3
3| 2 2 7 1 4 2 3 2 3 2 4 3 3 3 2 3 2 2 2
4 3 3 1 2 2 3 3 3 2 3 3 3 1 5 3 2 2 5
5| 10 10 5 9 8 7 9 13 15 9 12 5 7 11 11 8 9 10 11 11
6| 5 5 4 4 6 5 4 6 5 4 4 6 5 4 4 5 4 4 6
7l 9 9 3 9 12 15 9 11 7 9 9 15 10 9 10 6 9 9 9 8
8l 12 13 4 12 7 12 13 8 12 11 14 12 12 13 14 9 13 12 12 13
9l 8 8 8 9 8 8 7 9 7 8 8 8 8 8 6 8 8 9 7
10 37 37 70 41 44 38 39 33 20 42 29 39 38 37 37 37 37 37 41 31
ponNTKNow| 1 1 1 1 1 1 0 0 0 1 0 1 0 1
Mean 717 719 8.27 7.42 7.45 7.56 7.38 6.56 5.74 7.55 6.6 7.52 721 721 7.34 6.53 721 711 7.47 6.79
Std. Deviation 31 3.08 3.03 3.05 3.16 275 298 3.36 35 29 329 2.86 312 3.01 2.96 3.59 3.04 317 294 3.14
Base| 1017.4 1002.92 21.83 414.5 3141 226.75 809.88 155.2 51.32 609.11 408.29 117.18 180.12 403.95 308.06 121.36 584.06 429.42 575.86 214
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
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2238: MONETISATION OF DATA

Q27a2. Agree/disagree: 1 am happy for to use my personal information in return for adverts and information that are more relevant to me
Base: All Respondents
Gender Age SEG Income
o [ oo | oo [ [ [ [ [owon| 2 | @ [ @ | o | € | o | oo | | e [ e o [ e T
1 31 29 3 17 28 31 34 37 46 28 30 35 28 37 32 26 35 32 25 38 19 27 23 22 31
2| 8 8 7 6 6 11 8 7 7 5 10 8 8 6 7 4 6 6 15 9 7 1 9 10 1
3| 8 7 9 7 10 7 9 7 8 10 7 8 4 10 7 5 16 4 8 10 10 5 8 7 14
4 7 7 8 11 8 6 7 6 6 9 6 9 5 4 5 3 2 8 1 7 5 9 12 20
5| 18 19 16 17 15 19 22 18 12 21 16 15 17 17 17 21 15 23 21 17 27 13 23 22 8
6l 6 7 6 6 11 5 5 4 3 8 7 5 6 4 5 5 2 1 4 8 8 13 8 1
7| 6 7 5 10 8 7 4 3 2 6 7 6 8 1 4 6 2 7 5 5 8 5 8 2
8l 6 5 7 10 4 6 4 8 6 6 5 6 6 9 8 14 8 13 7 3 5 8 6
9| 2 2 1 3 2 1 1 3 2 2 2 1 4 2 3 4 3 1 5 1 3 2
10 8 9 7 13 9 6 7 5 4 5 9 7 13 8 10 15 9 10 4 8 7 13 4 27 13
DON'T KNOW| 0 0 1 1 1 3 0 1 1 0 1
Mean 4.13 4.29 3.99 517 4.34 3.94 3.73 3.82 3.25 4.09 4.2 3.87 4.69 3.89 4.31 5.23 3.99 4.56 4.06 3.73 4.61 4.54 4.27 4.9 4.04
Std. Deviation 29 293 2.87 2,95 291 2.81 2.72 2.89 2.8 2.65 2.98 2.85 321 3 3.13 3.32 3.09 3.17 2.74 2.9 2.64 3.15 2.56 3.49 2.98
Base| 1018.47 489.27 529.2 167.4 235.63 232.24 163.17 145.82 74.22 295.69 334.73 173.93 111.81 102.31 214.12 25.13 61.03 56.52 44.61 109.39 143.27 60.23 115.89 23.03 15.29
Total (Count) 1023 491 532 167 237 232 163 147 7 297 338 174 113 102 215 25 62 57 45 109 143 60 116 23 15
W = Weighted Count
U = Unweighted Count
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2238: MONETISATION OF DATA

Q27a2. Agree/disagree: 1 am happy for to use my personal information in return for adverts and information that are more relevant to me
Base: All Respondents
Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) Co"wg""::z”('z;’”v“y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent Very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
1 31 31 46 28 24 23 30 38 29 28 35 24 36 28 29 38 30 32 27 34
2 8 8 9 7 7 7 8 8 6 10 6 8 8 6 10 8 7 7 9
3| 8 8 5 8 12 8 8 9 9 8 9 8 9 8 9 5 9 8 8 8
4 7 7 17 6 15 8 8 6 6 8 6 7 6 9 8 2 8 6 8 7
5| 18 17 15 20 17 22 19 12 15 18 17 22 15 19 19 13 18 17 19 16
6l 6 6 8 8 7 4 4 7 5 5 4 8 7 4 6 6 7 6
7l 6 6 6 5 9 6 7 9 7 4 14 5 6 5 9 6 6 7 4
8l 6 6 6 6 13 4 6 6 10 6 6 1 7 6 5 7 6 6 6 6
9l 2 2 5 1 3 2 2 2 2 2 3 3 1 2 3 2 2 3 1
10 8 8 6 8 8 8 8 6 9 9 6 9 5 8 9 8 7 9 9 8
ponTkNow|  © 0 0 1 0 0 0 1 0 1 0 0
Mean 413 412 3.55 421 4.32 4.54 419 3.75 4.4 4.4 373 454 381 42 4.28 4 4.08 42 4.38 3.9
Std. Deviation 29 29 297 285 2.86 281 2.88 294 3.06 294 28 2.85 2.89 281 293 3.14 2.84 2.99 293 2.89
Base| 1018.47 1004 21.83 414.5 3141 228.17 811.73 154.43 51.32 610.04 408.44 117.18 180.12 402.59 310.5 121.36 582.71 431.85 575.14 215.15
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
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2238: MONETISATION OF DATA

Q27a3. Agl isagree: | am happy for to use my personal information in return for discounts and special offers of interest to me
Base: All Respondents
Gender Age SEG Income
o [ oo | oo [ [ [ o [won | 2 | @ [ @ | o | € | o | oo || e o e o [ e T
1 25 23 27 14 18 25 30 32 44 22 25 28 21 34 27 19 29 30 28 29 12 27 15 26 26
2| 6 6 6 5 6 8 5 7 6 6 7 4 8 4 6 4 3 3 14 4 7 5 1 1 1
3| 6 5 8 7 5 7 6 7 6 6 7 4 10 6 8 11 6 6 8 6 3 5 4
4 5 7 4 7 5 5 8 6 1 6 5 9 2 6 4 5 4 10 5 3 6 5 3 6 9
5| 16 17 15 13 14 20 18 15 14 14 18 18 13 16 14 11 23 14 16 18 22 9 20 3 20
6l 8 7 10 12 14 6 3 8 5 10 7 11 5 7 6 8 0 9 2 5 14 12 9 4
7| 10 11 8 8 13 9 11 7 8 11 10 9 10 7 8 27 5 10 8 8 9 11 12 28 2
8l 8 7 8 11 8 5 7 11 6 10 7 4 8 8 8 13 4 3 7 9 12 7 9 11
9| 3 3 4 4 4 3 1 5 4 3 3 4 1 2 8 3 2 1 3 6 6 19
10 11 13 9 18 12 13 11 4 6 10 11 9 20 9 15 13 13 10 11 15 10 21 10 22 13
DON'T KNOW| 0 1 0 1 4 1 0 1 1 1
Mean 4.84 5.04 4.66 571 5.34 472 4.47 4.3 3.58 5.03 4.8 4.61 5.38 4.24 4.84 5.72 4.69 4.49 4.33 4.78 5.48 5.23 5.3 571 5.61
Std. Deviation 3.07 3.08 3.05 3.04 2.94 3.08 3.06 2.96 2.96 3.01 3.06 2,94 3.34 3.05 3.25 2.99 3.23 3.04 3.16 3.23 2.69 3.39 291 3.48 3.48
Base| 1018.33 488.53 529.8 167.4 235.39 232.24 163.17 146.59 73.54 294.17 336.78 173.93 112.54 100.9 213.44 25.13 61.77 55.78 44.61 109.39 143.27 60.23 115.89 23.03 15.29
Total (Count) 1023 491 532 167 237 232 163 147 7 297 338 174 113 102 215 25 62 57 45 109 143 60 116 23 15
W = Weighted Count
U = Unweighted Count
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2238: MONETISATION OF DATA

Q27a3. Agree/disagree: 1 am happy for to use my personal information in return for discounts and special offers of interest to me
Base: All Respondents
Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) Co"wg""::z”('z;’”v“y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent Very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
1 25 25 29 21 22 21 23 33 31 20 32 17 33 23 21 30 26 23 21 27
2 6 6 15 6 12 5 6 3 14 6 6 5 5 8 5 6 7 5 6 7
3| 6 6 7 6 6 6 10 3 5 8 5 8 7 6 4 7 5 5 10
4 5 6 5 3 5 6 4 2 5 6 4 5 7 5 3 6 4 6 5
5| 16 16 19 18 19 14 16 18 15 16 17 14 11 17 18 17 15 18 17 16
6l 8 9 9 8 12 9 7 6 9 8 11 9 7 11 4 8 9 9 9
7| 10 9 9 11 17 12 10 7 9 11 7 14 8 10 11 7 9 10 10 7
8l 8 8 10 8 10 8 8 5 10 5 14 6 7 10 10 7 10 8 6
9l 3 3 4 4 4 3 4 2 4 2 3 4 3 3 6 3 3 4 2
10 11 11 11 11 15 10 12 6 14 13 9 14 10 11 11 13 11 12 12 11
ponTkNow|  © 0 0 0 1 0 1 0 1 0 1 0 0
Mean 4.84 4.84 425 5.08 51 5.18 4.98 4.22 4.43 5.25 423 571 4.36 48 5.14 4.89 4.66 5.07 512 452
Std. Deviation 3.07 3.06 32 298 317 297 3.07 291 33 3.06 298 2.99 313 3.02 2.96 333 3.06 3.06 3.03 3.03
Base| 1018.33 | 1003.85 21.83 412.98 3141 228.17 810.81 155.2 51.32 611.3 407.02 117.18 180.12 401.91 311.03 121.36 582.03 432.39 575.64 215.15
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
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2238: MONETISATION OF DATA

Q27a4. Ag! isagree: | am happy for to collect my personal information but I want to know what information they collect and how they will use it
Base: All Respondents
Gender Age SEG Income
o [ oo | oo [ [ [ o [won| 2 | @ [ @ | o | € | o | oo || e o m o [ e T
1 19 20 18 5 9 19 28 25 45 16 18 20 14 30 22 28 23 26 11 16 10 27 10 14 21
2| 4 4 4 4 3 3 3 6 5 4 3 4 4 5 4 6 6 5 3 5 6
3| 4 4 4 4 5 2 3 4 4 2 6 3 2 4 3 1 3 10 6 6 4
4 3 4 3 2 4 3 3 2 4 4 2 2 4 5 4 5 2 3 2 5 4 1
5| 10 9 11 6 9 12 11 12 6 11 10 9 10 4 7 12 12 12 14 12 12 16 11 4 19
6l 4 4 5 6 4 5 4 2 3 5 2 8 4 6 5 13 3 5 3 10
7| 8 10 7 9 9 10 6 7 7 9 11 4 3 10 6 7 3 7 12 7 9 8 8 19 13
8l 12 11 14 13 18 11 9 12 6 15 8 15 12 13 13 11 25 8 10 8 15 8 12 10 16
9| 7 6 7 7 9 5 7 6 2 5 8 8 6 3 4 6 6 4 7 11 11 6 4
10 29 28 30 43 30 28 24 24 15 28 29 28 38 20 29 25 21 34 35 33 25 31 32 44 23
DON'T KNOW| 1 1 0 1 0 1 2 1 0 2 1 2 2 1
Mean 6.32 6.19 6.43 7.63 7.02 6.26 5.61 5.68 4.14 6.47 6.31 6.32 6.93 51251 6.12 5.69 5.98 6.2 6.81 6.39 6.62 6.31 6.87 7.35 5.87
Std. Deviation 3.4 3.45 3.36 2.84 2.96 3.34 3.61 3.57 3.56 3.26 3.43 3.44 3.34 3.56 3.54 3.47 3.5 3.73 3.13 3.44 3.08 3.65 3.04 3.32 3.43
Base| 1016.65 485.77 530.88 167.4 234.44 231.08 162.18 146.59 74.95 294.7 336.78 173.93 110.04 101.2 211.24 25.13 61.77 55.17 44.61 109.39 142.11 60.23 115.89 23.03 15.29
Total (Count) 1023 491 532 167 237 232 163 147 7 297 338 174 113 102 215 25 62 57 45 109 143 60 116 23 15
W = Weighted Count
U = Unweighted Count
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2238: MONETISATION OF DATA

Q27a4. Agree/disagree: 1 am happy for to collect my personal information but I want to know what information they collect and how they will use it
Base: All Respondents
Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) Co"wg""::z”('z;’”v“y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent Very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
1 19 19 33 16 20 16 17 25 29 14 27 15 21 19 15 25 19 18 14 24
2 4 4 1 4 3 3 5 5 4 4 3 4 4 2 5 4 3 3 5
3| 4 4 7 4 2 4 3 4 4 3 2 2 4 5 1 3 4 4 3
4 3 3 4 3 3 2 2 3 3 5 4 4 2 2 4 2 3 5
5| 10 10 6 8 3 9 10 11 8 9 12 9 10 9 11 11 9 1 1 8
6l 4 4 3 8 7 4 5 8 5 4 6 5 3 6 3 4 5 4 7
7l 8 8 4 6 17 10 8 9 10 7 10 8 7 8 10 7 8 9 9 4
8l 12 12 6 13 20 12 12 13 12 12 12 15 9 14 13 8 13 12 13 14
9| 7 6 14 9 9 7 7 6 4 8 5 9 6 8 5 5 7 5 8 5
10 29 29 29 33 22 30 31 20 18 34 21 29 31 25 30 34 27 31 31 24
ponNTKNow| 1 1 0 0 1 1 1 0 1 0 1 1 1 0 1
Mean 6.32 6.32 5.79 6.66 6.67 6.64 6.52 5.61 5.34 6.83 5.56 6.69 6.2 6.23 6.56 6.19 6.22 6.46 6.72 5.7
Std. Deviation 34 3.41 4.01 341 319 325 3.36 3.46 35 3.26 3.48 323 352 338 324 3.69 3.42 337 3.23 353
Base| 1016.65 | 1002.18 21.83 413.51 3141 227.17 809.13 155.2 51.32 608.21 408.44 117.18 178.77 403.11 309.5 121.36 581.88 430.86 576.04 214
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent
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Q27a5. Agreeldisagree: | am not happy for companies to use my personal information unless I have a clear opt-out option

Base: All Respondents

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £5750- | ELLS00- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80500- | £115,000
Total Male Female | 16-24 | 25-34 | 35-44 | 45-54 | 55-64 |GSorowr| AB cL c2 o £ DE £5750 | £11.499 | £14499 | £17.249 | £28749 | £40249 | £45.999 | £80.499 | £114.999 | and over
| 10 10 9 8 6 10 11 2 17 7 10 3 B 3 10 7 14 10 7 9 9 2 7 18 22
J 2 2 2 2 2 0 1 3 3 1 2 2 2 1 3 3 5 4 2 1 1
o 2 1 2 3 2 1 1 2 1 0 3 3 2 1 2 1 1 3 2 1
J 12 2 1 4 1 1 1 1 1 2 1 1 1 3 2 5 4 1 2 6
s 5 4 5 4 4 3 8 5 7 3 6 5 5 6 5 5 4 4 8 4 6 6 6 6
o 5 6 4 8 8 5 1 2 2 4 5 5 4 6 5 2 8 2 2 6 3 4 10
J s 6 6 8 7 5 6 3 5 5 7 6 6 5 6 9 2 9 5 6 2 4 6 5
o 13 13 14 10 12 15 14 16 12 16 u u 13 16 14 12 17 18 13 10 16 1 16 12 16
of 9 10 9 10 13 9 9 8 4 12 8 1 1 3 7 13 10 7 3 16 14 6 8 4 17
o 46 44 48 2 a4 51 49 46 45 48 g 2 48 a4 46 a4 a7 2 51 52 38 60 52 50 39
ponTknow| 1 1 1 0 0 1 3 0 1 2 2 2 3 1 1
Mean|  7.79 7.7 7.87 7.58 7.95 81 7.83 7.56 747 819 7.67 7.44 8.06 7.35 7.73 7.89 7.68 7.76 7.61 8.33 75 8.53 8.22 7.48 7.21
Std. Deviation|  2.95 297 292 292 2.66 281 3 323 3.48 263 3.08 32 272 321 2.98 2.88 3.25 283 311 2.66 3.03 232 26 3.45 3.64
Base| 101604 | 488.11 | 527.92 | 1674 | 28579 | 231.08 | 16317 | 14441 | 7418 | 20569 | 33524 | 17393 | 11065 | 10053 | 21118 | 2446 | 6177 | se52 | 4461 | 10865 | 14211 | 6023 | 11589 | 2303 | 1529
Total (Count)| 1023 491 532 167 237 232 163 147 77 207 338 174 13 102 215 25 62 57 45 109 143 60 116 23 15
W = Weighted Count
U = Unweighted Count
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Q27a5. Agreeldisagree: | am not happy for companies to use my personal information unless I have a clear opt-out option

Base: All Respondents

2238: MONETISATION OF DATA

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) Co"wg""::z”('z;’”v“y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent Very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
1 10 10 3 10 9 5 9 11 18 9 11 4 7 9 9 19 8 12 8 15
2 2 2 2 1 2 1 3 2 2 1 1 2 2 1 2 2 1 2
3| 2 2 1 3 2 2 2 2 1 2 3 2 1 2 1 1 3
4 1 1 1 1 1 2 2 1 1 1 3 2 1 3 2 2
5| 5 5 4 7 6 4 5 10 4 6 7 5 4 6 5 4 6 6 5
6| 5 5 1 5 4 5 5 2 4 5 4 8 4 6 4 5 5 4 6 5
7| 6 6 6 4 14 7 5 7 12 5 8 5 8 8 5 3 8 4 5 9
8l 13 14 10 15 7 13 13 14 12 13 15 12 9 14 17 7 13 15 14 12
9l 9 9 8 11 8 10 10 8 9 11 7 12 9 11 9 6 10 8 10 8
10 46 46 72 48 50 49 47 46 29 47 44 49 56 44 43 49 48 44 45 38
ponNTKNow| 1 1 0 1 2 0 1 0 0 1 1 0 1 0 1
Mean 7.79 7.79 9.2 7.91 8.04 8.18 7.88 7.73 6.6 7.89 7.64 8.23 8.36 7.78 771 721 7.96 757 7.87 7.05
Std. Deviation 295 295 1.86 293 275 252 2.89 3.02 335 289 3.03 2.4 2.6 2.88 29 3.57 2.81 311 28 3.32
Base| 1016.04 | 1001.56 21.83 412.99 3141 228.17 810.03 153.69 51.32 609.88 406.16 117.18 180.12 403.33 308.06 120.62 583.45 428.68 574.6 214
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent
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2238: MONETISATION OF DATA

Q27a6. Ag! isagree: | am happy for to use my personal information provided they do not share it with any other companies
Base: All Respondents
Gender Age SEG Income
o [ oo | [ [ [ [ [won| 2 | @ [ @ | o | € | o | oo | | e [ m o [ e T
1 20 18 22 7 16 22 24 25 36 14 20 25 21 27 24 17 26 27 12 22 11 22 13 9 31
2| 4 4 4 3 3 4 5 6 5 4 5 4 3 4 3 3 2 1 5 5 4 1 7 4
3| 4 4 4 3 2 6 4 5 3 5 4 4 1 4 2 5 2 7 4 2 3 3 18
4 6 8 4 8 7 3 6 7 4 7 5 6 4 6 5 5 7 4 4 2 7 2 6 4
5| 14 13 15 13 13 16 11 15 16 14 16 10 18 8 13 14 17 13 17 10 21 16 13 6
6l 6 5 7 8 10 4 4 4 3 7 6 7 4 4 4 5 5 5 6 4 1 5 6
7| 9 11 7 9 14 7 9 7 3 10 10 5 11 7 9 6 6 6 12 12 5 13 18 16
8l 13 13 12 16 11 13 12 14 11 13 11 13 12 17 14 25 20 13 18 8 17 13 11 15
9| 5 5 5 9 5 5 4 6 3 4 4 8 7 6 6 7 5 9 6 5 6 6 3 10 12
10 19 19 19 23 19 20 21 11 15 20 18 19 21 17 19 18 14 19 26 26 17 22 26 21 23
DONTKNow| ~ © 0 L L 0 0 4
Mean 5.74 5.86 5.62 6.71 6.05 5.67 5.56 5.02 4.61 6.03 5.6 5.56 5.96 5.42 5.7 6.32 5.26 5.67 6.37 5.9 6.23 5.92 6.21 6.88 5.38
Std. Deviation 3.23 317 3.28 2.79 3.02 3.33 3.41 3.19 3.45 3.05 3.18 3.42 3.26 3.46 3.36 3.13 3.27 3.46 3.21 3.46 2.84 33 3.17 2.9 3.85
Base| 1021.26 489.27 531.99 167.4 236.91 232.24 163.17 145.58 75.97 295.69 336.78 173.93 112.54 102.31 214.86 25.13 61.77 56.52 44.61 109.39 143.27 60.23 115.89 22.02 15.29
Total (Count) 1023 491 532 167 237 232 163 147 7 297 338 174 113 102 215 25 62 57 45 109 143 60 116 23 15
W = Weighted Count
U = Unweighted Count
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2238: MONETISATION OF DATA

Q2726. Agree/disagree: 1 am happy for to use my personal information provided they do not share it with any other companies
Base: All Respondents
Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) CO"WL""::?‘('Z;’”V“Y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
1 20 20 29 18 19 14 18 26 32 17 24 13 22 19 15 29 20 19 17 22
2 4 4 4 3 4 5 5 4 4 3 3 5 4 4 4 4 4 4
3| 4 4 13 4 7 4 4 3 3 3 6 5 2 4 5 5 3 5 4 4
4 6 6 1 6 9 6 7 4 5 7 9 8 6 5 4 6 5 6 7
5| 14 14 10 14 24 13 14 13 14 14 14 15 11 15 16 11 13 15 14 15
6l 6 6 6 8 10 6 6 11 6 7 13 9 5 7 4 6 6 5 9
7l 9 9 8 11 4 10 9 8 5 10 8 12 10 8 10 7 9 9 10 7
8l 13 13 4 12 16 11 13 13 10 13 12 6 9 15 13 10 13 12 13 12
9| 5 5 5 5 7 6 6 3 3 7 4 7 6 6 4 8 6 5 7 4
10 19 19 30 20 16 21 20 14 13 22 14 17 21 17 21 18 19 20 21 15
ponTkNow|  © 0 0 0 0 1 0 1 1 0 0
Mean 5.74 5.74 5.59 5.87 5.78 6.08 5.92 512 475 6.13 5.16 591 577 571 5.95 5.29 573 5.76 6 5.38
Std. Deviation 323 323 3.83 318 311 3.04 319 3.26 329 319 319 29 332 32 31 35 3.23 3.22 3.18 3.16
Base| 1021.26 1006.79 21.83 413.48 3141 227.15 813.74 155.2 51.32 612.82 408.44 116.17 179.1 405.11 311.78 121.36 584.22 433.13 577.16 214.14
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent
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Q27a7. Agreeldisagree: | am not happy for companies to use my personal information in any circumstances

Base: All Respondents

2238: MONETISATION OF DATA

Gender Age SEG Income

Upto | £5750- | ELLS00- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80500- | £115,000
Total Male Female | 16-24 | 25-34 | 35-44 | 45-54 | 55-64 |GSorowr| AB cL c2 o £ DE £5750 | £11.499 | £14499 | £17.249 | £28749 | £40249 | £45.999 | £80.499 | £114.999 | and over

| 1 15 12 16 15 3 10 15 3 17 11 ) 7 ) 15 [T) 17 14 12 13 16 12 14 30 7

J s 6 4 3 6 6 5 3 3 5 6 5 3 3 3 4 3 5 4 8 1 1

o 6 6 5 5 5 7 7 6 2 5 8 5 5 4 4 8 7 7 4 8 4 3 10 9 6

J 4 5 3 4 8 1 4 3 3 6 3 5 1 4 2 6 8 2 3 9 4 3 4 4 1

s 2 18 2 25 23 19 20 15 12 20 17 23 21 24 23 20 16 26 18 20 22 19 15 10 7

o 5 6 4 10 6 4 3 4 2 6 6 4 4 1 3 1 5 10 5 7 4 1

J s 5 5 8 5 6 3 5 3 7 5 5 4 4 4 8 4 4 1 9 3 8 6

o o 8 10 8 10 10 8 u 8 10 10 9 10 8 9 10 13 18 16 8 9 1 8 5 5

of 4 4 3 3 5 4 3 3 4 3 4 3 4 6 5 3 7 3 3 4 5 5 1

ol 27 25 30 18 18 28 34 34 a7 20 31 28 30 33 31 34 25 26 a1 32 17 38 17 20 2

ponTknow| 1 1 1 1 2 1 1 1 0 1 2 1 1 3 1 2 1 1
Mean| 612 586 636 561 564 617 6.46 6.48 7.18 559 638 6.2 6.21 6.51 6.36 6.56 5.85 6.38 6.6 5.98 5.67 6.44 54 459 6.49
Std. Deviation| ~ 3.21 324 316 2.96 307 324 325 334 337 315 32 3.16 3.34 3.22 3.28 32 3.33 314 317 3.35 2.99 343 312 353 36
Base| 101318 | 488.19 | 52498 | 1674 | 23691 | 2288 | 150.66 | 14445 | 7597 | 20262 | 33601 | 17213 | 11078 | 10164 | 21242 | 2446 | 6105 | s652 | 4391 | 10039 | 14217 | 5934 | 11589 | 2303 | 1529
Total (Count)| 1023 491 532 167 237 232 163 147 77 207 338 174 13 102 215 25 62 57 45 109 143 60 116 23 15
W = Weighted Count
U = Unweighted Count
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Q27a7. Agreeldisagree: | am not happy for companies to use my personal information in any circumstances

Base: All Respondents

2238: MONETISATION OF DATA

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) CO"WL""::?‘('Z;’”V“Y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
1 14 14 14 14 17 12 15 10 10 15 12 11 10 13 14 18 12 15 14 1
2 5 5 10 6 1 5 6 2 3 5 5 5 5 3 6 8 3 7 6 5
3| 6 6 3 7 11 7 6 4 10 5 6 6 7 6 5 4 7 5 7 3
4 4 4 12 6 6 5 1 4 5 6 5 5 4 1 5 3 4 4
5| 20 20 6 18 18 24 20 23 17 21 18 22 20 20 21 18 20 20 23 19
6l 5 5 5 6 12 7 6 3 2 6 4 5 6 4 5 5 5 5 5 5
7| 5 5 5 4 5 5 9 3 5 6 5 5 7 4 3 6 3 5 7
8l 9 10 28 9 9 10 10 10 6 10 9 9 8 12 9 6 10 8 9 10
9 4 4 5 4 6 3 4 9 4 4 7 4 3 6 2 3 5 3 5
10 27 27 22 23 24 18 26 33 38 25 31 22 29 27 24 35 28 27 23 30
ponNTKNow| 1 1 1 1 1 2 2 1 1 1 1 1 1 1 1 1 1 1
Mean 6.12 6.12 5.95 5.86 5.9 5.82 5.94 6.82 6.83 5.97 6.33 6.04 6.29 6.2 5.96 6.09 6.23 5.99 5.77 6.53
Std. Deviation 321 32 331 319 323 2.96 322 3 333 319 323 3.07 313 3.15 321 3.53 3.14 33 3.16 3.14
Base| 1013.18 998.7 21.83 409.31 3141 225.87 808.2 153.71 50.28 607.34 405.83 115.88 179.22 400.51 308.9 120.64 579.73 429.54 573.64 212.23
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent
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Q28al. Extremely concerned/ Completely unconcerned about providing: Your postal address
Base: All Respondents

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £5750- | ELLS00- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80500- | £115,000
Total Male Female | 16-24 | 25-34 | 35-44 | 45-54 | 55-64 |GSorowr| AB cL c2 o £ DE £5750 | £11.499 | £14499 | £17.249 | £28749 | £40249 | £45.999 | £80.499 | £114.999 | and over
A ey 5 9 6 10 6 9 5 8 8 9 7 7 6 16 7 7 6 4 10 7 7 25 20
J s 5 5 8 5 5 3 5 1 5 3 4 6 7 7 2 10 5 6 4 7 4 9
o 4 5 4 2 5 3 5 4 12 6 4 4 1 6 3 3 8 7 9 1 8 1
J 3 4 3 5 4 3 4 3 1 5 3 4 3 1 2 1 6 7 5 7 4 1
o 12 13 1 16 9 12 13 13 9 12 10 15 10 12 u 8 14 10 12 15 14 9 12 5 14
o © 6 6 7 6 6 5 7 8 8 6 6 5 2 3 3 4 7 2 6 5 13 8 6 6
A o 8 10 10 8 10 10 8 8 1 8 6 12 8 10 9 7 10 6 7 7 6 10 21 22
o 12 12 12 10 14 14 10 10 9 12 13 13 9 u 10 12 12 18 10 12 10 12 13 18 1
of 7 7 8 9 9 4 8 7 7 5 9 7 7 8 8 17 5 1 3 6 10 6 5 5
o 32 30 35 25 35 30 35 34 a7 26 34 31 39 39 39 35 45 29 2 a1 27 a1 26 19 19
NOT APPLICABLE|  © 1 2 1 1 0 1 1 1 1 1 7
ponTknow|  © 0 0 2 0 1 1 0 1 1 0
Mean|  6.96 6.61 7.29 652 7.22 6.76 7.24 691 7.24 653 7.2 6.81 7.29 7.31 73 7.36 7.58 7.23 7.01 6.76 6.45 6.88 6.63 6.14 5.44
Std. Deviation| 2.9 313 281 3 201 3.08 285 3.00 289 297 295 3.08 2.98 2.98 2.97 321 291 2.79 318 292 315 2.97 2.93 3.35 3.36
Base| 101465 | 490.11 | 52454 | 1674 | 23691 | 22875 | 160.62 | 14568 | 753 | 20344 | 33383 | 17393 | 11181 | 10164 | 21345 | 2513 | 6177 | 5652 | 4461 | 10039 | 14251 | 5934 | 11441 | 2308 | 1419
Total (Count)| 1023 491 532 167 237 232 163 147 77 207 338 174 113 102 215 25 62 57 45 109 143 60 116 23 15
W = Weighted Count
U = Unweighted Count
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Q28al. Extremely concerned/ Completely unconcerned about providing: Your postal address
Base: All Respondents

2238: MONETISATION OF DATA

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) CO"WL""::?‘('Z;’”V“Y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
1 8 8 11 8 8 8 9 4 5 8 7 9 4 7 9 13 6 10 9 8
2 5 5 6 4 4 3 5 5 2 5 4 3 3 5 5 4 5 5 5 5
3| 4 4 4 4 3 4 4 3 4 4 2 3 3 8 4 3 7 5 3
4 3 3 7 4 3 3 4 3 3 4 2 2 3 5 4 3 5 4 2
5| 12 12 10 12 9 11 12 13 10 12 12 13 10 12 13 12 11 13 12 11
6l 6 6 6 7 3 6 6 7 2 6 7 7 5 7 6 7 6 6 6 5
7l 9 9 6 8 9 13 9 9 10 10 8 14 10 11 8 5 10 7 10 7
8l 12 12 3 11 15 12 12 12 11 12 12 7 16 13 11 5 14 9 13 10
9| 7 7 6 15 3 7 5 15 7 8 3 9 8 7 5 8 7 7 10
10 32 32 46 33 30 38 31 35 36 32 33 39 39 32 26 38 34 30 29 38
NOT APPLICABLE|  © 0 1 3 0 1 2 0 1 1 3 1 0 1
DON'T KNOW| 0 0 4 0 0 0 1 0 0 1 1 0 1 0 0 0
Mean 6.96 6.95 6.98 6.91 7.31 7.19 6.87 7.18 7.65 6.93 7.01 711 771 7.07 6.46 6.73 .27 6.54 6.73 .27
Std. Deviation 2.99 2.99 3.42 3.03 297 2,95 3.03 2.82 273 3.01 2,95 3.01 2.6 2.9 3.06 3.37 2.82 3.15 3.01 3.04
Base| 1014.65 1000.18 20.94 411.2 30.31 227.27 809.64 153.79 50.23 607.88 406.77 116.28 179.22 404.04 310.01 117.47 583.26 427.48 575.15 214.06
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent
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Q28a2. Extremely concerned/ Completely unconcerned about providing: Your mobile number
Base: All Respondents

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £5750- | ELLS00- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80500- | £115,000
Total Male | Female | 16-24 | 25-34 | 35-44 | 45-54 | S5-64 | GSorowr) AB o ¢ b E bE £5750 | £11.499 | £14499 | £17,249 | £28.749 | £40249 | £45999 | £80,499 | £114999 | and over
A 5 2 6 2 3 2 7 7 3 5 7 T 2 T [T) T 2 2 1 4 2 2
o 1 2 1 2 1 2 1 0 2 1 2 1 1 3 2 3 2 2 1 2
o 2 2 2 2 2 5 2 2 4 2 1 1 3 2 5 2 1 3 3 3 6 9
J 3 3 2 4 3 3 1 2 3 2 2 3 1 2 2 5 6 4 4 4 4
o 7 9 5 8 8 4 5 9 4 7 7 8 3 6 5 6 4 2 13 10 10 7 8
o 3 4 3 2 2 5 5 4 4 4 3 2 3 2 3 3 2 4 2 8 5 4 9
A 7 8 7 9 10 8 2 4 9 8 7 9 5 4 4 u 5 6 3 8 7 7 9 8 16
o 14 14 15 15 17 14 15 u 6 17 13 16 14 8 u 12 14 16 27 10 16 1 9 16 23
of 10 10 1 10 12 10 13 8 6 12 1 10 8 7 8 14 9 6 3 9 15 14 8 19 6
o 4 2 49 39 2 a7 49 46 53 4 43 45 55 55 55 a1 55 51 55 44 40 2 45 30 20
NOT APPLICABLE| 3 3 2 1 2 2 7 9 1 3 0 6 6 6 6 2 6 2 3 1 1 3 7
ponTknow| 1 1 0 1 1 5 1 0 1 2 2 1 1 1 1
Mean| 814 7.85 841 7.64 824 82 838 8.06 8.45 8.02 7.98 813 873 8.47 86 7.87 864 852 8.74 8.04 8.05 8.07 7.79 7.27 7.28
Std. Deviation| ~ 2.45 263 224 28 215 241 232 258 259 24 26 241 2.06 2.46 2.26 3.04 216 2.25 182 231 2.35 2.26 2.75 315 2.33
Base| 9903 | 47360 | 51661 | 16595 | 23434 | 227.85 | 15086 | 13615 | 6615 | 2026 | 32667 | 17246 | 10476 | 9381 | 10857 | 2364 | 5956 | 5244 | 4376 | 10502 | 14085 | 5938 | 11244 | 23038 | 1419
Total (Count)| 1023 491 532 167 237 232 163 147 77 207 338 174 113 102 215 25 62 57 45 109 143 60 116 23 15
W = Weighted Count
U = Unweighted Count
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Q28a2. Extremely concerned/ Completely unconcerned about providing: Your mobile number
Base: All Respondents

2238: MONETISATION OF DATA

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) CO"WL""::?‘('Z;’”V“Y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
1 3 3 6 4 4 4 3 3 4 3 3 3 2 4 8 2 5 2 5
2 1 1 1 0 2 1 1 2 1 1 1 2 2 1 2 1 3
3| 2 2 3 5 4 2 1 2 2 4 1 2 3 1 2 2 3 1
4 3 2 3 9 4 3 2 4 3 2 4 2 3 3 1 3 3 4 1
5| 7 7 5 8 6 7 8 8 7 7 7 6 9 6 5 8 6 7 5
6| 3 3 6 5 4 3 4 1 3 4 5 3 3 4 2 3 4 3 3
7l 7 7 6 8 8 9 7 7 10 8 6 6 6 9 7 5 8 6 8 7
8l 14 14 6 12 10 17 14 19 8 15 13 14 17 15 14 9 15 13 17 15
9| 10 11 10 6 7 11 7 13 11 10 9 11 11 12 6 11 10 10 12
10 45 45 72 45 55 46 45 46 44 45 46 47 50 43 42 53 45 45 42 47
NOT APPLICABLE| 3 2 2 3 2 5 7 1 5 1 2 3 7 2 4 3 3
DON'T KNOW| 1 1 0 0 1 3 0 1 0 0 0 2 0 1 1
Mean 8.14 8.14 8.73 8.02 8.44 8 8.1 8.28 8.36 8.1 8.21 8.02 8.44 8.1 7.99 8.17 8.21 8.04 8.07 8.22
Std. Deviation 245 2.46 247 253 2.28 2.52 2.49 2.29 231 2.48 241 2.55 221 2.35 2.54 291 231 2.64 237 2.56
Base| 990.3 977.45 21.83 404.56 30.31 228.17 796.05 147.04 46.22 604.69 385.61 117.18 178.35 395.97 302.39 109.68 574.32 412.07 566.51 209.74
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent
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Q28a3. Extremely concerned/ Completely unconcerned about providing: Your Landline telephone number

Base: All Respondents

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £5750- | ELLS00- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80500- | £115,000
Total Male Female | 16-24 | 25-34 | 35-44 | 45-54 | 55-64 |GSorowr| AB cL c2 o £ DE £5750 | £11.499 | £14499 | £17.249 | £28749 | £40249 | £45.999 | £80.499 | £114.999 | and over
A 5 3 6 2 3 3 6 5 7 7 7 2 3 3 [T) 7 4 2 2 7 2 10
J 2 2 2 4 1 2 2 2 1 1 2 3 2 1 2 1 2 3 3 3 1 9
o 2 4 1 1 1 4 3 4 4 4 2 1 1 1 1 1 6 4 4 5 4
J 2 2 2 3 2 3 1 5 1 3 3 3 2 1 1 2 2 5 3 4 2 9
s 8 9 8 12 6 8 5 1 9 9 7 9 8 u 9 5 9 3 9 16 9 1n 5 8
o 4 4 4 3 4 4 3 4 6 5 5 3 1 3 2 4 3 2 2 1 4 8 1
J s 6 6 5 8 8 5 4 6 6 7 6 5 5 5 5 10 7 8 5 4 10 13
o 13 14 13 16 15 13 15 10 9 15 12 17 12 10 u 15 13 16 10 8 14 10 10 20 18
of 1 10 1 14 12 8 12 6 10 10 13 8 8 12 10 16 1 1 2 12 14 9 7 13 6
o 46 43 49 35 48 a7 52 a7 46 43 a4 45 58 52 55 40 51 53 58 2 44 50 a7 34 29
NOT APPLICABLE| 1 0 1 1 1 1 1 1 1 2 1 13 7
DONTKNow|  © 0 1 o
Mean| 8.04 7.81 825 7.55 841 801 8.43 7.67 7.89 7.86 7.99 7.95 851 835 8.43 8.08 834 874 8.12 7.62 8.06 8.07 7.76 7.45 6.83
Std. Deviation|  2.56 269 241 279 217 256 234 287 272 258 261 262 2.3 24 2.37 3 2.38 181 272 2.66 252 249 282 3.03 3.33
Base| 101546 | 488.02 | 527.44 | 16595 | 23691 | 2201 | 16317 | 14504 | 753 | 20671 | 33314 | 17393 | 11090 | 10069 | 21168 | 2192 | 6177 | 5652 | 4461 | 10039 | 14327 | 6023 | 11589 | 23038 | 1419
Total (Count)| 1023 491 532 167 237 232 163 147 77 207 338 174 113 102 215 25 62 57 45 109 143 60 116 23 15
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent Page 83




Q28a3. Extremely concerned/ Completely unconcerned about providing: Your Landline telephone number

Base: All Respondents

2238: MONETISATION OF DATA

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) CO"WL""::?‘('Z;’”V“Y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
1 4 4 4 9 5 3 4 8 4 4 4 2 2 6 7 2 6 4 4
2 2 2 6 2 1 2 2 2 2 1 2 2 2 2 2 2 2 3
3| 2 2 3 7 1 3 0 2 3 1 1 2 3 4 2 4 3 2
4 2 2 3 9 3 3 2 2 3 2 3 2 3 3 1 3 2 3 0
5| 8 9 5 6 5 5 8 9 9 8 9 7 5 10 8 9 8 9 9 8
6l 4 4 4 5 4 3 4 4 4 6 4 4 4 2 4 4 4 3
7l 6 6 6 8 9 6 6 8 7 6 6 5 5 7 6 5 6 6 5 5
8l 13 14 10 10 7 17 13 15 11 14 13 14 12 16 14 7 15 12 16 13
9| 11 10 9 15 7 11 7 17 11 10 7 11 11 11 7 11 10 12 9
10 46 46 73 49 34 50 46 47 39 46 46 51 55 43 42 54 47 45 42 53
NOT APPLICABLE| 1 1 0 7 1 0 1 4 0 1 1 0 1 3 0 1 1 1
DONTKNow|  © 0 L 0 0 0
Mean 8.04 8.03 891 8.04 722 8.21 8.04 8.07 7.92 8.05 8.02 8.18 857 8.05 771 7.98 8.21 7.79 7.92 8.28
Std. Deviation 2.56 2.56 219 2,61 3.16 25 2.56 2.54 271 2.56 255] 252 2.24 237 2.78 2.9 2.34 2.82 257 2,54
Base| 1015.46 1000.99 21.83 413.4 29.36 226.72 811.4 153.79 49.27 611.73 403.73 115.73 180.12 403.34 310.01 118.08 583.46 428.09 573.88 213.24
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent
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Q28ad4. Extremely concerned/ Completely unconcerned about providing: Your Email address
Base: All Respondents

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £5750- | ELLS00- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80500- | £115,000
Total Male Female | 16-24 | 25-34 | 35-44 | 45-54 | 55-64 |GSorowr| AB cL c2 o £ DE £5750 | £11.499 | £14499 | £17.249 | £28749 | £40249 | £45.999 | £80.499 | £114.999 | and over
| 5 7 3 9 3 7 7 6 6 5 7 5 2 5 3 6 5 3 3 2 5 1 7 21 10
J 3 4 3 6 4 2 2 4 2 3 3 4 5 3 4 5 3 2 10 3 3 1 6 1
o 4 5 3 5 1 9 3 5 1 5 5 3 1 6 4 5 5 2 4 3 6 6 4 6 9
J 3 4 3 2 5 4 3 3 1 4 3 2 3 5 4 3 2 5 4 4 3 8 4
o 17 17 17 19 13 17 20 19 16 21 14 20 17 12 15 6 u 13 14 25 19 24 23 20 14
o © 6 6 9 6 8 5 3 1 7 6 5 5 5 5 5 7 5 9 3 4 6 12 6 12
A o 8 10 9 14 9 8 5 10 1 9 7 13 7 10 13 10 17 6 9 10 3 6 10 16
o 1 1 1 9 10 u 14 13 12 12 13 u 8 6 7 9 u 1 6 12 13 6 23 17
of 8 8 8 10 9 5 10 7 5 7 7 8 10 10 10 12 14 9 2 8 7 4 4 4
o 3 28 34 21 35 31 30 35 40 24 33 35 35 35 35 43 33 31 38 36 32 32 28 9 13
NOT APPLICABLE| 1 0 2 1 0 1 4 1 0 1 4 2 4 1 1 7
DONTKNow|  © 0 2 1 1
Mean|  7.06 673 7.36 634 7.41 691 7.23 7.08 7.61 674 7.12 7.18 7.43 7.15 73 7.51 73 7.38 6.98 7.21 7.08 7 6.36 5.59 61
Std. Deviation|  2.79 294 261 2.96 263 278 263 201 278 268 286 285 2.59 2.96 277 307 282 2.54 2.99 27 2.78 263 292 3.02 2.76
Base| 101265 | 488.69 | 52396 | 1674 | 23691 | 2201 | 16248 | 14508 | 7168 | 20671 | 33296 | 17325 | 11181 | o702 | 20073 | 2418 | 6177 | 5585 | 4461 | 10039 | 14327 | 5938 | 1152 | 2308 | 1419
Total (Count)| 1023 491 532 167 237 232 163 147 77 207 338 174 113 102 215 25 62 57 45 109 143 60 116 23 15
W = Weighted Count
U = Unweighted Count
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Q28ad4. Extremely concerned/ Completely unconcerned about providing: Your Email address
Base: All Respondents

2238: MONETISATION OF DATA

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) CO"WL""::?‘('Z;’”V“Y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
1 5 5 6 5 9 5 6 1 5 6 4 4 2 3 6 15 3 9 5 6
2 3 3 2 2 3 4 3 4 2 3 3 5 2 3 4 2 4 4
3| 4 4 5 4 5 5 4 5 3 3 2 2 6 8 2 7 4 5
4 3 3 3 7 4 3 4 4 2 5 4 4 3 4 2 3 3 4 1
5| 17 17 24 17 5 15 17 19 13 17 17 11 10 20 18 16 17 17 20 11
6l 6 6 9 8 6 6 3 7 5 12 5 7 6 6 6 6 7 5
7l 9 9 4 10 8 11 10 8 9 10 8 9 9 10 11 4 10 9 9 12
8l 11 11 11 11 11 11 11 11 5 10 13 12 13 10 13 7 11 11 10 13
9| 8 8 5 7 15 7 7 8 17 8 8 7 10 8 8 4 9 7 9 9
10 31 31 51 32 32 31 31 33 31 31 32 34 40 32 24 35 34 27 29 34
NOT APPLICABLE| 1 1 0 9 0 1 10 0 2 1 1 1 2 1 1 1 1
DON'T KNOW| 0 0 1 2 0 0 0 0 0
Mean 7.06 7.04 7.93 7.05 7.38 7.08 6.99 7.271 7.53 6.96 7.21 7.29 7.84 7.16 6.7 6.41 7.37 6.62 6.91 7.24
Std. Deviation 279 28 271 2.72 3.06 273 2.82 2,61 2.79 2.84 271 2.68 2.48 2.66 2,77 3.38 2.63 2,95 277 2.86
Base| 1012.65 998.95 21.83 413.4 28.59 228.17 812.98 153.12 45.56 610.37 402.28 117.18 178.76 402.74 308.38 118.85 581.5 427.24 573.98 213.29
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent
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Q28a5. Extremely concerned/ Completely unconcerned about providing: Your emails that you send and receive

Base: All Respondents

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £5750- | ELLS00- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80500- | £115,000
Total Male Female | 16-24 | 25-34 | 35-44 | 45-54 | 55-64 |GSorowr| AB cL c2 o £ DE £5750 | £11.499 | £14499 | £17.249 | £28749 | £40249 | £45.999 | £80.499 | £114.999 | and over
A 5 3 7 2 3 5 5 6 6 3 3 5 3 7 5 7 7 3 4 4 3 5 18
J 2 3 2 4 3 1 2 2 1 1 2 2 3 3 3 5 2 3 2 3 1 2 4
o 2 1 2 1 1 3 3 1 2 2 2 2 4 2 3 4 1 2 5 0
J 2 1 3 2 4 1 1 1 3 1 1 4 2 3 2 3 1 2 3 2
s 8 8 8 14 5 9 7 9 7 8 7 9 9 u 10 8 7 8 12 14 8 3 8 7 24
o 3 3 3 4 2 4 3 3 3 4 3 4 1 3 5 5 7 2 2 6 1 1
J s 5 5 5 9 3 5 2 6 7 4 6 5 2 4 u 3 8 2 9 4 3 5 1n
o 10 1 10 12 9 10 10 14 8 9 13 10 10 7 9 13 13 u 13 10 13 13 2 12
of 9 10 9 10 12 9 9 8 4 8 10 10 1 8 9 9 1 12 6 8 1u 6 9 4 5
o 5t 51 52 4 54 53 51 53 58 52 50 52 51 53 52 2 45 a4 48 49 54 53 59 a7 53
NOT APPLICABLE| 2 1 2 2 2 3 1 5 1 2 1 2 4 3 4 2 1 3 3 7
DONTKNow|  © 1 1 1 2 1 4 i
Mean| 817 812 822 7.62 8.47 822 813 821 832 8.06 827 825 82 8 811 7.81 7.83 7.98 7.99 7.99 8.37 8.21 8.28 7.39 8.19
Std. Deviation|  2.61 269 253 286 232 253 269 263 278 274 248 253 258 281 2.69 282 287 2.56 2.58 26 245 26 28 3.42 2.34
Base| 100219 | 480.17 | 52201 | 16471 | 235.49 228 15818 | 14423 | 7158 | 20472 | 32724 | 17193 | 11043 | o787 | 20820 | 2418 | 6028 | 5585 | 4323 | 10030 | 14327 | 5797 | 11153 | 2303 | 1419
Total (Count)| 1023 491 532 167 237 232 163 147 77 207 338 174 113 102 215 25 62 57 45 109 143 60 116 23 15
W = Weighted Count
U = Unweighted Count
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Q28a5. Extremely concerned/ Completely unconcerned about providing: Your emails that you send and receive

Base: All Respondents

2238: MONETISATION OF DATA

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) CO"WL""::?‘('Z;’”V“Y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
1 4 4 6 4 5 3 4 3 8 4 4 4 3 3 4 10 3 6 4 4
2 2 2 2 1 2 3 3 3 2 1 3 3 1 2 3 1 2 4
3| 2 2 2 1 2 1 2 1 1 1 1 3 2 1 2 1 2
4 2 2 2 3 2 2 1 3 2 1 2 2 3 2 2 2 1
5| 8 9 8 7 11 8 10 9 9 7 10 4 8 11 10 7 11 11 4
6l 3 3 4 3 3 3 3 3 5 1 3 3 6 3 4 3 3
7| 5 5 5 5 4 6 5 6 8 6 5 5 6 6 5 1 6 4 5 4
8l 10 10 9 12 10 10 11 8 10 10 7 7 13 10 8 11 9 11 14
9l 9 9 9 10 5 9 9 16 8 11 6 11 10 10 5 10 9 10 9
10 51 51 83 54 52 55 53 50 32 51 51 57 62 50 49 49 53 49 50 52
NOT APPLICABLE| 2 2 1 9 2 1 1 13 1 2 1 1 2 1 3 1 2 1 2
DON'T KNOW| 0 0 6 0 1 0 1 2 0 0 1 1 1 0 1
Mean 8.17 8.16 9.31 8.25 8.61 8.27 8.2 8.18 7.66 8.12 8.25 8.29 8.69 8.19 8.07 7.57 8.35 7.93 8.11 8.24
Std. Deviation 261 262 225 257 2.34 2.47 2,61 2.49 2,95 2.64 255] 253 2.35 252 2.6 3.16 2.47 277 2.58 2.64
Base| 1002.19 988.48 20.42 408.31 28.59 223.28 804.36 153.02 43.81 601.73 400.46 114.67 177.74 397.96 305.2 117.37 575.7 422.57 571.27 211.2
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent
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Q28a6. Extremely concerned/ Completely unconcerned about providing: Your credit or debit card details for making online payments

Base: All Respondents

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £5750- | ELLS00- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80500- | £115,000
Total Male Female | 16-24 | 25-34 | 35-44 | 45-54 | 55-64 |GSorowr| AB cL c2 o £ DE £5750 | £11.499 | £14499 | £17.249 | £28749 | £40249 | £45.999 | £80.499 | £114.999 | and over
A 3 3 8 T 2 2 2 2 3 2 2 5 T 3 5 T 3 2 3 2 3
o 1 1 1 3 1 2 1 2 0 1 1 1 1 1 2 1
o 1 2 1 2 1 0 2 2 2 1 2 2 1 1 6 1 1 2 1 2 6 6
J 12 1 1 1 1 1 1 0 1 0 1 1 1 0 1 0 1 1
s 3 3 3 1 1 5 5 4 5 5 3 4 1 1 1 1 1 0 5 5 2 6 4
of 1 1 1 1 1 1 2 1 2 2 1 2 1 3 2 1 3 3
A 2 3 1 2 2 2 2 2 1 3 2 1 2 1 5 2 2 2 2 4 2
o 5 6 5 6 3 4 8 5 8 8 5 3 2 7 4 5 2 3 4 5 7 7 9 5
of 5 5 6 3 8 4 7 5 3 5 6 7 3 6 4 3 8 7 12 5 4 6 7 17
ol 7 71 75 72 82 74 67 71 62 68 75 76 80 71 76 72 76 80 73 72 77 72 61 73 69
NOT APPLICABLE| 4 3 5 3 0 6 4 5 10 3 3 3 7 8 7 4 5 6 7 3 2 2 3 1 7
ponTknow|  © 0 0 0 2 0 1 0 1 1
Mean| 9.08 8.94 922 859 955 9.14 9.04 9 876 88 9.16 9.19 93 9.24 9.27 878 9.36 9.64 9.46 8.93 9.24 9.14 8.6 8.42 9.33
Std. Deviation|  2.13 226 1.99 29 134 205 1.96 22 236 237 2 203 215 185 201 262 18 112 16 2.26 1.88 185 243 2.97 1.84
Base| 98049 | 4748 | 50569 | 16308 | 23579 | 21868 | 15556 | 139.76 | 67.61 | 2873 | 32535 | 16016 | 10506 | 9362 | 19868 | 2418 | 5765 | 5321 | 4155 | 10637 | 13949 | 5014 | 11188 | 2281 | 1419
Total (Count)| 1023 491 532 167 237 232 163 147 77 207 338 174 113 102 215 25 62 57 45 109 143 60 116 23 15
W = Weighted Count
U = Unweighted Count
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Q28a6. Extremely concerned/ Completely unconcerned about providing: Your credit or debit card details for making online payments

Base: All Respondents

2238: MONETISATION OF DATA

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) CO"WL""::?‘('Z;’”V“Y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
1 3 3 3 4 3 3 3 3 2 5 2 3 3 3 2 3 2 5
2 1 1 7 1 1 1 1 0 1 2 1 1 1 1 1 1
3| 1 1 2 3 1 2 0 1 1 1 1 0 1 6 1 2 1
4 1 1 1 1 0 1 1 0 1 1 1 1 1 1 1
5| 3 3 6 3 3 3 3 4 2 5 1 2 3 4 4 3 4 3 3
6l 1 1 0 3 1 0 1 1 1 2 1 1 2
7l 2 2 6 2 4 1 2 2 4 2 2 1 1 0 4 3 0 4 2 1
8l 5 5 5 13 3 5 6 7 5 5 4 2 7 5 4 6 5 4 6
9l 5 5 6 2 6 6 4 4 6 5 8 2 7 5 5 6 5 6 3
10 73 73 81 75 64 7 74 74 63 73 73 75 85 73 69 66 7 68 74 76
NOT APPLICABLE| 4 4 2 7 4 3 4 18 4 4 3 2 3 5 8 3 6 4 4
DON'T KNOW| 0 0 0 1 0 0 0 0 1 0 0 0
Mean 9.08 9.08 8.96 9.14 8.99 9.16 9.06 9.17 9.28 9.06 9.12 9.07 9.36 9.15 8.94 88 9.21 89 9.17 9.09
Std. Deviation 213 214 239 2.04 18 2.2 2.16 2,01 185 2.2 2.02 2.33 2 2,01 221 2.44 2,01 2.27 197 227
Base| 980.49 966.02 21.83 405.59 29.36 219.87 789.35 148.21 41.93 589.5 390.99 113.4 175.65 394.33 296.07 110.53 569.98 406.6 554.26 206.9
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent
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Q28a. Extremely concerned/ Completely unconcerned about providing: Information about you and your friends from social networking sites

Base: All Respondents

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £5750- | ELLS00- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80500- | £115,000
Total Male Female | 16-24 | 25-34 | 35-44 | 45-54 | 55-64 |GSorowr| AB cL c2 o £ DE £5750 | £11.499 | £14499 | £17.249 | £28749 | £40249 | £45.999 | £80.499 | £114.999 | and over
| 5 6 7 6 3 7 7 7 6 6 7 5 2 6 7 3 5 3 3 7 4 6 5
o 1 1 1 3 2 1 1 1 2 2 1 1 1 1 1 1 1 2 6
o 1 2 1 3 1 2 1 1 0 2 3 2 1 3 1 2 1 2
J 12 1 1 3 0 2 1 1 1 1 2 3 1 5 2 2 2
o 7 6 7 10 8 5 7 3 3 6 6 7 8 7 8 u 8 4 7 7 3 8 14 10 1n
o 3 3 3 6 2 4 2 1 2 4 2 4 4 1 2 3 1 3 3 1 1 5 4 4 9
J s 6 4 10 7 4 5 1 1 2 6 6 6 8 7 10 5 8 7 6 3 7 4 5
o 10 10 9 u 14 u 6 7 3 10 10 10 u 6 9 7 3 13 10 13 10 7 8 7 1
of 5 4 6 10 6 3 5 4 1 4 7 4 6 5 5 4 6 12 4 5 3 4 4 4 10
o 3 28 38 31 39 40 32 2 17 30 32 38 38 31 35 30 32 34 38 27 43 33 a1 45 27
NOT APPLICABLE| 27 31 23 5 15 23 36 49 56 33 27 18 20 29 24 27 38 19 25 34 25 26 22 19 26
ponTknow| 2 2 2 1 2 1 2 2 9 1 3 1 2 4 3 3 3 2 2 1 1 1 3
Mean| 7.8 7.54 8.02 7.27 8.08 8.04 7.97 7.69 711 7.56 7.93 777 8.16 7.68 7.95 7.96 812 824 8.19 7.95 8.04 7.75 7.36 7.81 8.11
Std. Deviation|  2.79 201 268 283 252 27 274 326 354 3.08 27 28 2.38 2.88 261 22 27 2.36 2.46 2.46 3.02 27 2.95 3n 1.96
Base| 73080 | 3205 | 401.39 | 15807 | 19545 | 17611 | 10245 | 7104 | 2686 | 1947 | 237.33 | 14111 | 8855 | 6919 | 157.74 | 1771 | 3658 | 4453 | 3282 | 7188 | 10554 | 4377 | 8673 | 1855 | 1137
Total (Count)| 1023 491 532 167 237 232 163 147 77 207 338 174 113 102 215 25 62 57 45 109 143 60 116 23 15
W = Weighted Count
U = Unweighted Count
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2238: MONETISATION OF DATA

Q28a7. Extremely concerned/ Completely unconcerned about providing: Information about you and your friends from social networking sites
Base: All Respondents

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) CO"WL""::?‘('Z;’”V“Y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
1 5 5 12 4 4 5 4 3 4 6 4 3 5 4 9 5 5 4 7
2 1 1 1 1 1 2 2 0 3 1 2 1 2 1 2 2 2
3| 1 1 1 5 2 1 1 2 2 0 2 1 2 1 1 2 1 2 2
4 1 1 1 2 1 2 2 0 1 1 3 1 1 2 1 1
5| 7 6 7 8 7 7 3 7 10 1 7 3 5 10 11 4 10 8 3
6l 3 3 4 3 12 6 4 1 5 0 8 1 4 4 1 3 3 3 3
7| 5 5 12 6 7 6 3 8 1 4 3 6 6 4 5 5 6 5
8l 10 10 14 11 12 13 10 9 4 14 3 15 9 11 10 6 10 9 10 11
9| 5 5 4 6 4 6 4 1 7 2 3 6 5 4 5 6 5 6 6
10 33 33 54 36 38 41 35 26 29 44 18 46 44 32 27 31 36 29 32 33
NOT APPLICABLE| 27 2 3 24 20 12 22 42 50 1 64 7 28 26 26 28 27 27 26 25
DON'T KNOW| 2 2 2 2 1 5 3 0 5 1 2 1 4 1 1 3 1 2
Mean 78 78 8.06 7.95 8.14 7.96 7.78 79 8.12 7.84 7.65 8 8.71 777 7.54 7.23 8.05 7.45 7.76 7.7
Std. Deviation 279 279 3 2.65 2.24 257 2.78 2.86 297 2,61 353 2.62 2.35 2.81 2.7 3.26 271 2.87 272 3.01
Base| 730.89 722.62 21.09 308.56 25.27 196.74 621.91 83.75 24.24 604.75 126.14 108.05 127.6 296.65 216.88 85.85 424.25 302.73 417.97 155.84
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent
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Q28a8. Extremely concerned/ Completely unconcerned about providing: The browsing history in your computer, i.e. the websites you have recently visited

Base: All Respondents

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £5750- | ELLS00- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80500- | £115,000
Total Male Female | 16-24 | 25-34 | 35-44 | 45-54 | 55-64 |GSorowr| AB cL c2 o £ DE £5750 | £11.499 | £14499 | £17.249 | £28749 | £40249 | £45.999 | £80.499 | £114.999 | and over
ARG 7 7 1 2 7 5 5 7 5 7 6 5 7 7 [T) 5 5 3 4 4 2 5 fT)
J 2 1 2 1 2 1 1 1 2 1 1 2 3 1 2 4 4 1 4 3
o 3 2 3 1 3 4 3 3 3 3 2 2 3 7 5 3 9 3 8 4 1 2 4
J 2 2 2 2 2 1 2 3 1 1 3 1 2 2 5 2 6 1 2 2 1 7
5| 10 12 7 10 9 10 12 10 8 1 8 12 10 10 10 5 8 6 22 14 14 8 1n 13 17
o 5 4 7 8 3 8 3 3 5 5 6 5 3 6 4 15 2 9 7 4 6 6 4 5
A 7 6 8 12 8 5 8 4 5 6 5 9 9 9 9 4 10 14 6 6 7 9 6
o 12 12 13 15 14 9 9 15 17 13 14 u u 9 10 6 12 9 10 20 8 16 13 5 13
of 8 7 9 10 10 6 9 6 6 7 10 7 7 7 7 10 6 8 3 3 6 8 8 6
o 44 45 43 27 a7 49 45 49 a4 46 43 2 a7 40 a4 a1 a1 33 a7 46 50 53 39 55 45
NOT APPLICABLE| 1 1 2 0 3 3 1 1 1 2 1 1 2 1 2 3 1 4 7
ponTknow|  © 0 1 1 1 3 0 0 2 1 2
Mean| 7.8 7.74 7.85 69 816 7.91 7.88 7.98 777 7.91 7.85 7.58 7.89 7.55 7.713 7.34 7.43 7.22 7.68 8.03 7.9 8.12 7.65 7.76 8.07
Std. Deviation|  2.72 281 263 3.08 241 267 266 269 285 264 274 2.79 273 2.75 2.74 31 2.96 2.79 272 2.34 267 248 2.74 32 2.33
Base| 100427 | 48398 | 52029 | 16626 | 23579 | 22517 | 15884 | 14435 | 7385 | 20252 | 32087 | 17185 | 11130 | 9864 | 21008 | 2513 | 6065 | 5462 | 4384 | 10039 | 14157 | 6023 | 111.02 | 2308 | 1419
Total (Count)| 1023 491 532 167 237 232 163 147 77 207 338 174 113 102 215 25 62 57 45 109 143 60 116 23 15
W = Weighted Count
U = Unweighted Count
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Q28a8. Extremely concerned/ Completely unconcerned about providing: The browsing history in your computer, i.e. the websites you have recently visited

Base: All Respondents

2238: MONETISATION OF DATA

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) CO"WL""::?‘('Z;’”V“Y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
1 6 6 6 5 13 6 6 2 6 6 5 7 3 4 5 16 4 8 5 7
2 2 2 1 1 2 1 2 1 1 1 1 2 2 1 2 2 1
3| 3 3 4 3 3 2 4 4 2 3 2 2 3 2 6 2 3 3 3
4 2 2 3 2 2 2 2 2 2 1 3 2 3 2 1 3 2 1
5| 10 10 6 10 3 10 9 11 17 9 11 8 5 9 14 10 8 13 12 5
6l 5 5 5 12 5 6 2 6 6 5 4 1 6 7 5 4 6 6 4
7l 7 7 7 8 8 7 6 3 8 6 6 6 9 5 8 8 6 8 8
8l 12 12 17 12 18 11 12 17 16 12 13 13 9 15 13 9 13 12 13 9
9l 8 8 5 8 5 7 8 8 12 9 7 7 10 8 8 7 8 8 7 15
10 44 44 55 46 34 47 45 44 29 43 45 49 62 43 38 36 49 37 41 44
NOT APPLICABLE| 1 1 3 2 7 2 1 1 3 1 2 1 0 1 2 3 1 3 1 3
DON'T KNOW| 0 0 0 0 1 1 0 1 0 1 0 1 0
Mean 78 7.79 8.26 7.93 7.37 7.82 7.78 8.01 7.29 7.74 7.88 7.97 8.72 7.88 7.53 6.74 8.14 7.31 7.65 7.94
Std. Deviation 272 273 276 2.63 3.01 273 2.76 2.44 2.74 2.77 2.64 275 2.27 2.56 2.7 3.38 25 2.92 271 278
Base| 1004.27 990.54 21.09 404.11 29.1 224.66 801.66 152.78 48.83 604.91 399.35 115.88 179.43 401.95 300.91 118.06 581.38 418.98 569.48 209.73
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent
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Q28a9. Extremely concerned/ Completely unconcerned about providing: Your current location, for instance if you are using the internet on your mobile phone

Base: All Respondents

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £5750- | ELLS00- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80500- | £115,000
Total Male Female | 16-24 | 25-34 | 35-44 | 45-54 | 55-64 |GSorowr| AB cL c2 o £ DE £5750 | £11.499 | £14499 | £17.249 | £28749 | £40249 | £45.999 | £80.499 | £114.999 | and over
ARG 7 7 7 7 6 5 7 8 7 7 7 3 B 5 5 5 7 3 6 7 4 7 16
J 2 2 2 3 3 2 3 0 3 1 3 1 1 1 5 2 1 2 2 4
o 2 3 2 2 2 2 4 2 1 2 3 3 1 1 6 10 1 3 5 4
J 2 3 2 3 2 3 2 1 1 2 5 2 1 4 8 2 2 3 6
o 7 8 5 12 6 7 7 4 2 8 6 5 12 4 8 5 3 4 4 12 10 9 5 14 19
o 2 2 2 2 4 2 3 1 3 2 3 2 1 3 2 u 4 4 1 1 9 2
J s 7 6 5 10 5 5 6 6 9 5 6 2 10 6 7 2 7 2 6 7 7 1n 4 16
o o 8 1 10 12 9 6 u 7 13 8 10 8 5 6 5 5 13 13 1 9 8 6
of 7 6 8 1 6 5 7 5 5 5 8 7 9 5 7 9 6 5 4 5 5 9 1u
o 3 36 42 38 a4 a7 38 31 25 39 40 38 45 36 40 33 53 2 36 2 40 2 36 2 46
NOT APPLICABLE| 16 16 15 9 6 1 20 32 35 14 15 14 16 24 20 22 16 2 14 12 14 9 1u 5 7
ponTknow| 1 2 1 1 2 0 1 8 1 2 0 1 3 2 6 3 2 1 1 5
Mean|  7.79 7.46 8.09 7.53 7.98 7.93 7.68 7.75 7.61 7.85 7.74 7.54 83 7.67 8.02 6.97 877 7.86 7.52 7.72 7.73 7.98 7.51 6.46 8.34
Std. Deviation|  2.86 3.02 267 295 261 288 298 2.96 3.00 27 2.96 3.04 247 3.08 2.76 328 2.36 307 2.87 2.84 292 251 2.95 3.64 2.08
Base| 84823 | 40273 | 4455 | 15316 | 21874 | 20337 | 120.75 | 9924 | 4396 | 24957 | 28152 | 14879 | 9398 | 7437 | 16835 | 1809 | 5005 | 4382 | 3743 | 9539 | 12195 | 5178 | 10308 | 21905 | 1419
Total (Count)| 1023 491 532 167 237 232 163 147 77 207 338 174 113 102 215 25 62 57 45 109 143 60 116 23 15
W = Weighted Count
U = Unweighted Count
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Q28a9. Extremely concerned/ Completely unconcerned about providing: Your current location, for instance if you are using the internet on your mobile phone

Base: All Respondents

2238: MONETISATION OF DATA

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) CO"WL""::?‘('Z;’”V“Y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
1 6 6 9 5 5 6 5 7 6 6 5 2 6 6 9 5 7 6 5
2 2 2 4 2 1 2 2 2 2 1 2 2 2 2 2 2 1 4
3| 2 2 3 7 3 2 2 2 2 4 0 2 3 4 2 3 3
4 2 2 3 3 5 2 2 3 1 3 2 3 1 3 2 2 2 2
5| 7 7 1 6 15 10 6 9 5 8 5 12 6 5 10 4 5 8 8 6
6l 2 2 2 4 3 3 1 4 2 2 3 2 3 2 1 3 2 2 2
7l 6 6 12 8 5 5 6 7 6 7 6 5 3 8 7 5 7 6 7 6
8l 9 10 5 10 3 9 9 8 14 11 7 11 10 11 9 4 11 8 11 7
9l 7 7 6 6 5 7 6 9 8 5 5 6 6 8 7 6 8 7 9
10 39 39 61 44 45 52 41 34 27 43 34 49 54 38 35 35 43 35 38 42
NOT APPLICABLE] 16 16 1 15 2 14 23 26 9 25 1 12 14 16 25 14 19 14 16
DON'T KNOW| 1 1 6 1 1 1 2 1 1 3 1 1 1 2 1 1 2 1 1
Mean 7.79 7.79 8.08 79 8.01 7.94 7.81 7.69 7.79 7.85 7.69 7.81 8.62 7.7 7.59 7.29 7.99 7.51 7.73 7.96
Std. Deviation 2.86 2.86 3.16 2.81 2.52 2.76 2.87 2.87 2.74 2.79 2.99 2.8 23 2.85 2.89 3.39 272 3.02 2.8 2.85
Base| 848.23 834.61 20.62 364.93 26.84 222.55 693.01 116.78 37.45 552.22 296.01 114.56 157.43 344.17 254.01 89.7 501.6 343.72 489.88 179.62
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent
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2238: MONETISATION OF DATA

Q29. Which of the following statements best describes how you feel about what is currently being done to protect your personal information when using the internet?
Base: All Respondents

Gender Age SEG Income
Up to £5,750 - £11,500- | £14,500- | £17,250- | £28,750- | £40,250- | £46,000- | £80,500- | £115,000
Total Male Female 6-24 -3 -4 -5 55-64 65 or over AB o ¢ ° E bE £5,750 £11,499 £14,499 £17,249 £28,749 £40,249 £45,999 £80,499 | £114,999 | and over
More needs to be done to protect my personal information 66 64 68 57 71 66 68 71 53 70 65 64 62 66 64 66 65 57 70 67 61 72 64 51 80
Enough is currently being done to protect my personal information| 12 14 10 20 13 12 8 10 4 1 1 17 11 9 10 11 7 17 8 10 17 11 17 32 8
Less could be done to protect my personal information 0 0 0 1 0 1 0 1
1 don't know what is currently being done to protect my personal information| 22 22 22 23 16 22 24 19 42 20 24 19 27 24 25 24 27 26 22 23 22 17 19 17 12
Total (Count) 1023 491 532 167 237 232 163 147 7 297 338 174 113 102 215 25 62 57 45 109 143 60 116 23 15

W = Weighted Count
U = Unweighted Count
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Q29. Which of the following statements best describes how you feel about what is currently being done to protect your personal information when using the internet?

Base: All Respondents

2238: MONETISATION OF DATA

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) Co"wg""::z”('z;’”v“y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent Very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week concerned | concerned | concerned | concerned | Concerned
broadband) week
and usb
dongle
More needs to be done to protect my personal information| 66 66 82 68 53 68 67 64 48 67 64 72 74 69 61 54 71 59 65 69
Enough is currently being done to protect my personal information 12 12 5 14 29 3 13 7 5 14 9 10 4 10 15 23 8 17 13 10
Less could be done to protect my personal information| O o o 0 0 1 0 0 0
1 don't know what is currently being done to protect my personal information 22 22 3 19 18 19 19 29 a7 19 27 18 21 21 24 22 21 23 22 21
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent
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2238: MONETISATION OF DATA

Q30. Who do you think should have responsibility for ensuring people’s personal information is looked after and used in accordance with their wishes?
Base: All Respondents

Gender Age SEG Income
Toul | wee | Femle | 16-2 | 253 | o544 | asse | ssoos [osoowr] a8 | e | o2 | 0 | E | O | gl | Grvus | eviass | evvos | esoouo | stoow | easoss | s | crsaoes | wwow

People should have responsibility for their own information 70 69 72 75 72 72 68 65 64 67 72 72 73 70 71 54 74 76 78 62 65 67 69 66 84
Companies who ask for or use the personal information| 53 51 56 53 58 54 56 46 43 58 55 55 48 38 43 42 49 a7 46 49 55 47 58 43 68
Government] 40 41 39 35 49 40 41 36 30 42 42 37 41 33 37 46 41 33 36 37 46 34 36 38 6
An independent organisation| 3 a1 38 34 46 36 a4 36 32 46 37 35 35 35 35 50 38 31 29 32 40 45 a1 48 22

Other] 1 1 0 2 1 1 0 1 1 1 1

sps] 3 4 3 1 3 5 3 6 3 3 3 4 8 1 5 3 5 7 5 3 5 5

Don’t know 1 1 1 1 2 2 1 2 1 1 1 4 1 3 3 4 1 2 1
Thepolice|  © 0 0 1 1 0 0 1 1

A regulatory/overseeing body (general) o o o 1 1 1 0 0 1 1 1 5
Total (Count) 1023 491 532 167 237 232 163 147 7 297 338 174 113 102 215 25 62 57 45 109 143 60 116 23 15

W = Weighted Count
U = Unweighted Count
Note: More than one answer may be given, so percentages may add up to more than 100%
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Q30. Who do you think should have responsibility for ensuring people’s personal information is looked after and used in accordance with their wishes?

Base: All Respondents

2238: MONETISATION OF DATA

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) Co"wg""::z”('z;’”v“y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent Very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
People should have responsibility for their own information| 70 70 72 I8 85 s I8 67 s 73 66 76 74 68 73 66 70 I8 72 68
Companies who ask for or use the personal information 53 54 50 55 51 68 55 48 a1 56 49 €9 65 54 46 50 57 a7 54 52
Government| 40 40 55 43 45 50 41 37 36 40 40 50 54 44 32 27 47 31 41 39
An independent organisation 39 39 60 41 41 44 39 41 36 39 39 48 45 39 42 24 41 37 37 41
other| 1 1 0 1 0 1 1 0 2 1 0 1 1 0 1
ISPs| 3 3 15 3 2 2 4 2 3 4 4 4 5 2 3 5 2 3 2
Pon'tknow| 1 1 0 3 0 1 2 4 0 2 1 1 1 2 1 1 1 0
The police| 0 0 1 1 0 0 1 1 0 0
A regulatoryloverseeing body (general)|  © o o o o 2 o o 1 o 1 o 0 1
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
Note: More than one answer may be given, so percentages may add up to more than 100%
5/19/2011 Accent
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2238: MONETISATION OF DATA

Q31. You mentioned earlier that you have a page or profile on a social networking site. Which site or sites are you registered at?
Base: Those who have a page or profile on a social networking site

Gender Age SEG Income
Toul | wee | Feme | 16-2¢ | 253 | o544 | asse | ssoos [osorowr] a8 | e | oc2 | 0 | € | O | g | crvu | eviass | evvow | esnao | ctoow | eassss | et | crtases | wwow
Bebo 3 3 4 10 1 1 1 2 2 2 4 4 9 7 23 3 3 4 4 1 6 0
Facebook 99 98 100 99 99 98 99 100 100 98 98 100 100 100 100 100 100 100 100 100 100 100 98 100 100
Flickr] 1 1 1 3 1 1 0 0 1 1 4 2 4 1 2 2
Myspace| 5 6 3 10 3 3 4 3 7 2 8 2 5 9 3 5 2 5 6 5 9 15
Ning
Twitter| 10 10 10 16 10 7 6 4 6 7 11 5 14 15 14 49 13 21 4 12 12 12
His| 0 1 0 2 1 2 2
iZ0
Other] 3 5 1 4 2 2 2 2 5 1 6 4 2 3 3 7 3 5
Total (Count) 613 265 348 148 178 154 76 42 14 162 193 113 82 62 145 16 30 37 28 68 87 36 73 14 10

W = Weighted Count
U = Unweighted Count
Note: More than one answer may be given, so percentages may add up to more than 100%
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Q31. You mentioned earlier that you have a page or profile on a social networking site. Which site or sites are you registered at?

2238: MONETISATION OF DATA

Base: Those who have a page or profile on a social networking site
Frequent
Social access to Willing to be re-
Type of internet access Frequency of internet access networking | internet on Concern about privacy online (1) Concern about Privacy | e veqt in the follow-
N " online (2)
profile mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. Frequent very Fairly Not very Notatall NET Unconcerne Yes. No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Bebo| 3 3 2 7 7 3 5 3 6 2 3 5 2 3 2 2 3
Facebook 929 929 88 98 100 98 929 100 100 929 97 100 98 100 929 98 100 100 929
fick| 1 1 2 7 2 1 1 3 1 1 2 1 1 0 2
Myspace 5 4 9 7 7 5 5 9 5 5 4 3 8 2 3 6 5 7
Ning|
Twitter| 10 10 6 11 13 12 10 5 9 10 16 7 9 13 10 8 12 11 7
sl © 0 1 1 0 1 1 0 1 1
Picizo
oer| 3 3 5 4 7 4 3 2 3 5 5 3 2 1 3 2 3 1
Total (Count) 613 608 19 265 20 177 540 57 15 613 929 98 247 190 74 345 264 370 117
W = Weighted Count
U = Unweighted Count
Note: More than one answer may be given, so percentages may add up to more than 100%
Accent
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Q32al. Who can see on your Bebo profile your contact details such as your email address, home address, telephone number?

2238: MONETISATION OF DATA

Base: Those who have a page or profile on Bebo
Gender Age SEG Income
Upto | £5750- | £11,500- | £14500- | £17.250- | £28,750- | £40,250- | £46,000-
Total Male Female | 16-24 | 25-34 | 35-44 | 45-54 | 55-64 AB c1 c2 D E DE £5750 | £11,499 | £14499 | £17249 | £28749 | £40249 | £45999 | £80.499
Can only be seen by my friends| 8L 78 82 88 50 90 100 100 73 100 100 100 100 100 100 100 100 100 58
Can be seen by anyone| 14 22 ° 12 so 60 27
Can't be seen 1 2 0 8 100
Don't have this on my page| 4 7 100 32 42
Total (Count)| 21 8 13 14 2 2 1 1 3 4 4 4 6 9 4 1 1 1 3 1 2 0
W = Weighted Count
U = Unweighted Count
Accent
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Q32al. Who can see on your Bebo profile your contact details such as your email address, home address, telephone number?

2238: MONETISATION OF DATA

Base: Those who have a page or profile on Bebo
Frequent
Social access to Willing to be re-
Type of internet access Frequency of internet | 1\ vorking | internet on Concern about privacy online (1) Concern about Privaey | e veqt in the follow-
access N N online (2)
profile mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Yes. Frequent Very Fairly Not very Notatall NET Unconcerne Yes. No
network phone concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Can only be seen by my friends| 8L 81 74 100 71 87 a2 81 53 100 86 80 89 71 83 62
Can be seen by anyone 14 14 26 22 7 58 14 47 20 100 29 11 38
Can't be seen 1 1 1 1 3 2
Don't have this on my page 4 4 7 5 4 u 8 6
Total (Count) 21 21 5 1 13 18 3 21 6 2 8 9 1 11 10 15 3
W = Weighted Count
U = Unweighted Count
Accent
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Q32a2. Who can see on your Bebo profile your personal information - such as your relationship status, date of birth, home town?

2238: MONETISATION OF DATA

Base: Those who have a page or profile on Bebo
Gender Age SEG Income
Upto | £5750- | £11,500- | £14500- | £17.250- | £28,750- | £40,250- | £46,000-
Total Male Female | 16-24 | 25-34 | 35-44 | 45-54 | 55-64 AB c1 c2 D E DE £5750 | £11,499 | £14499 | £17249 | £28749 | £40249 | £45999 | £80.499
Can only be seen by my friends| 70 35 91 71 100 90 100 82 100 57 73 33 100 100 100 100 100 58
Canbe seen by anyone| 25 55 7 29 100 92 43 27 67 42
Can't be seen 1 2 0 8 100
DONT KNOW| 4 10 100 18
Total (Count)| 21 8 13 14 2 2 1 1 3 4 4 4 6 9 4 1 1 1 3 1 2 0
W = Weighted Count
U = Unweighted Count
Accent
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2238: MONETISATION OF DATA

Q32a2. Who can see on your Bebo profile your personal information - such as your relationship status, date of birth, home town?
Base: Those who have a page or profile on Bebo
Frequent
Social access to Willing to be re-
Type of internet access Frequency of internet | 1\ vorking | internet on Concern about privacy online (1) Concern about Privaey | e veqt in the follow-
access N N online (2)
profile mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Yes. Frequent Very Fairly Not very Notatall NET Unconcerne Yes. No
network phone concerned | concerned | concerned | concerned | Concerned
broadband) week

and ush
dongle

Can only be seen by my friends| 70 70 83 100 65 82 70 60 100 86 42 100 89 49 66 75

Can be seen by anyone 25 25 30 12 100 25 28 11 49 8 43 34
Can't be seen 1 1 1 1 3 2
DON'T KNOW| 4 4 17 6 4 4 12 9 8 25
Total (Count) 21 21 5 1 13 18 3 21 6 2 8 9 1 11 10 15 3
W = Weighted Count
U = Unweighted Count
Accent
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Q32a3. Who can see on your Bebo profile photographs that you have posted?
Base: Those who have a page or profile on Bebo

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £5750- | E1L500- | £14500- | £17,250- | £28,750- | £40,250- | £46,000-
ol Mate Fomale | 16-24 | %4 | B4 | 4508 | H6 a8 c c ° £ bE £5750 | £11499 | £14499 | £17,249 | £28749 | £40,249 | £45999 | £80499
Can only be seen by my friends| 69 5 83 71 100 43 100 100 100 71 57 62 33 100 100 100 100 58
Can be seen by my friends plus friends of friends| 11 16 8 9 47 29 21 24 33 100
Can be seen by anyone| 19 39 7 21 100 92 21 13 33 a2
Don't have this on my page 1 2 10 8 100
Total (Count)| 21 8 13 14 2 2 1 1 3 4 4 4 6 9 4 1 1 1 3 1 2 0
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent
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Q32a3. Who can see on your Bebo profile photographs that you have posted?

2238: MONETISATION OF DATA

Base: Those who have a page or profile on Bebo
Frequent
Social access to Willing to be re-
Type of internet access Frequency of internet | 1\ vorking | internet on Concern about privacy online (1) Concern about Privaey | e veqt in the follow-
access N N online (2)
profile mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Yes. Frequent Very Fairly Not very Notatall NET Unconcerne Yes. No
network phone concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Can only be seen by my friends| 69 69 100 100 70 73 a2 69 72 100 74 51 100 80 57 66 100
Can be seen by my friends plus friends of friends 1 1 10 13 1 12 15 10 13 8
Can be seen by anyone| 19 19 20 12 58 19 28 1 34 8 30 25
Don't have this on my page 1 1 1 1 3 2
Total (Count) 21 21 5 1 13 18 3 21 6 2 8 9 1 11 10 15 3
W = Weighted Count
U = Unweighted Count
Accent
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2238: MONETISATION OF DATA

Q32b1. Who can see on your Facebook profile your contact details such as your email address, home address, telephone number?
Base: Those who have a page or profile on Facebook

Gender Age SEG Income
Upto | £5750- | ELLS00- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80500- | £115,000
Total Male Female | 16-24 | 25-34 | 35-44 | 45-54 | 55-64 |GSorowr| AB cL c2 o £ DE £5750 | £11.499 | £14499 | £17.249 | £28749 | £40249 | £45.999 | £80.499 | £114.999 | and over
Can only be seen by my friends| | 72 70 73 72 75 7 70 59 72 70 75 5 81 72 77 60 74 78 84 82 68 67 68 a7 43
Can be seen by my friends plus friends of friends| 4 6 3 4 4 4 7 2 1w 4 6 4 2 6 4 3 3 4 3 9 5 1 18
Canbe seen by anyone| 4 7 2 7 4 2 3 6 4 1 9 2 8 4 6 6 7 3 3 3 9
Cantbeseen| 6 5 6 3 3 10 5 1 5 7 5 6 3 8 5 7 6 2 3 1 1 3 8 12 20
Dont have this on my page| 11 9 12 1 13 7 9 18 7 13 10 13 12 4 9 17 8 10 6 9 6 17 17 32 17
ponTknow| 3 2 3 3 1 3 5 3 3 3 4 3 1 4 4 2 3 5 6 3
Total (Count)| 606 260 347 147 177 151 75 a2 14 159 189 13 82 62 145 16 30 a7 28 68 87 36 71 14 10

W = Weighted Count
U = Unweighted Count
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Q32b1. Who can see on your Facebook profile your contact details such as your email address, home address, telephone number?

Base: Those who have a page or profile on Facebook

2238: MONETISATION OF DATA

Frequent
Social access to Willing to be re-
Type of internet access Frequency of internet access networking | internet on Concern about privacy online (1) Concern about Privacy | e veqt in the follow-
N " online (2)
profile mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. Frequent Very Fairly Not very Notatall NET Unconcerne Yes. No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Can only be seen by my friends| 72 72 83 72 59 65 73 66 67 72 68 68 74 75 67 72 72 74 68
Can be seen by my friends plus friends of friends 4 4 5 7 8 4 8 7 4 10 7 4 2 7 5 3 4 6
Can be seen by anyone 4 4 10 3 6 4 7 4 5 6 3 4 8 4 5 4 7
Can't be seen 6 6 7 14 5 6 1 6 2 7 4 6 10 5 7 5 6
Dontt have this on my page| 11 1 10 20 12 10 1 26 1 1 1 12 1 6 12 10 10 10
DON'T KNOW| 3 3 7 3 5 2 6 3 3 1 3 3 2 3 2 3 2
Total (Count) 606 602 17 259 20 173 534 57 15 606 95 98 241 190 73 339 263 370 116
W = Weighted Count
U = Unweighted Count
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Q32b2. Who can see on your Facebook profile your personal information - such as your relationship status, date of birth, home town?

Base: Those who have a page or profile on Facebook

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £5750- | £1L500- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80,500- | £115,000
Total Male Female | 16-24 [ 25-34 | 35-44 | 45-54 | 55-64 G5orover| AB c1 c2 o £ DE £5750 | £11.490 | £14499 | £17.249 | £28.749 | £40249 | £45999 | £80.499 | £114.999 | and over
Can only be seen by my friends| 77 71 82 74 83 83 61 76 78 77 82 72 82 69 76 52 78 74 %0 85 71 71 84 58 85
Can be seen by my friends plus friends of friends| 8 3 5 5 5 10 2 10 4 7 7 2 6 4 3 3 7 4 5 10 1 9
Canbeseenbyanyone| 8 1 5 12 5 8 7 8 5 6 10 8 18 12 31 9 1 3 5 12 9 4 10 2
Cantbeseen| 2 1 2 1 2 2 4 2 3 2 2 2 1 3 1 1 0 5 1 8
Don' have this on my page| 5 6 4 5 3 1 12 1 12 7 2 7 7 3 5 7 4 3 5 4 3 5 14 2
ponTkNow| 2 2 3 3 2 1 5 2 4 2 2 2 3 2 4 4 1 5 3 7 3
Total (Count)| 606 260 347 147 177 151 75 42 14 159 189 113 82 62 145 16 30 37 28 68 87 36 7 14 10
W = Weighted Count
U = Unweighted Count
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Q32b2. Who can see on your Facebook profile your personal information - such as your relationship status, date of birth, home town?

Base: Those who have a page or profile on Facebook

2238: MONETISATION OF DATA

Frequent
Social access to Willing to be re-
Type of internet access Frequency of internet access networking | internet on Concern about privacy online (1) Concern about Privacy | e veqt in the follow-
N N online (2)
profile mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. Frequent Very Fairly Not very Notatall NET Unconcerne Yes. No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Can only be seen by my friends 7 78 74 78 86 68 78 71 73 7 68 74 81 7 72 79 76 79 72
Can be seen by my friends plus friends of friends 5 5 7 7 8 5 8 7 5 1 7 5 3 8 6 5 6 7
Can be seen by anyone 8 8 8 6 7 11 8 10 14 8 10 7 5 11 11 5 1 7 10
Can't be seen 2 2 7 2 3 2 2 2 2 4 1 1 3 2 2 2 2
Dont have this on my page| 5 5 10 4 5 5 6 5 5 6 7 5 4 4 6 4 3 7
DON'T KNOW| 2 2 2 4 2 4 2 3 3 3 2 2 3 3 2
Total (Count) 606 602 17 259 20 173 534 57 15 606 95 98 241 190 73 339 263 370 116
W = Weighted Count
U = Unweighted Count
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Q32b3. Who can see on your Facebook profile photographs that you have posted?
Base: Those who have a page or profile on Facebook

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £5750- | £11500- | £14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80,500- | £115000
Total Male Female | 16-24 [ 25-34 | 35-44 | 45-54 | 55-64 G5orover| AB c1 c2 o £ DE £5750 | £11.490 | £14499 | £17.249 | £28.749 | £40249 | £45999 | £80.499 | £114.999 | and over
Can only be seen by my friends| 78 72 82 76 83 80 70 70 72 76 81 77 83 66 76 52 81 80 83 77 70 84 87 a7 87
Can be seen by my friends plus friends of friends| 7 10 6 4 9 8 10 2 1w 8 9 7 5 8 6 21 3 4 4 10 14 5 6 9
Canbe seenby anyone| 8 1 7 17 4 5 10 8 9 6 9 9 14 11 16 10 11 3 8 11 3 4 18 3
Cantbeseen|  © o o o
Different photos or albmums have different settings 1 1 1 1 1 2 1 1 3 1 7 2 1 4
Don't have this on my page| 3 5 2 2 2 5 18 5 3 2 4 3 5 4 3 5 3 3 2 10
ponTknow] 3 2 3 3 1 4 4 2 7 3 2 3 5 2 4 4 8 2 1 5 3
Total (Count)| 606 260 347 147 177 151 75 42 14 159 189 113 82 62 145 16 30 37 28 68 87 36 7 14 10
W = Weighted Count
U = Unweighted Count
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Q32b3. Who can see on your Facebook profile photographs that you have posted?
Base: Those who have a page or profile on Facebook

2238: MONETISATION OF DATA

Frequent
Social access to Willing to be re-
Type of internet access Frequency of internet access networking | internet on Concern about privacy online (1) Concern about Privacy | e veqt in the follow-
N N online (2)
profile | mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. Frequent Very Fairly Not very Notatall NET Unconcerne Yes. No
broadband) network phone week |onced week| concerned | concerned | concerned | concerned | Concerned
and ush
dongle
Can only be seen by my friends 78 78 90 80 71 72 80 65 60 78 71 76 80 78 74 78 7 78 74
Can be seen by my friends plus friends of friends 7 7 8 7 10 7 8 3 7 12 9 7 6 9 8 7 6 8
Can be seen by anyone 8 8 10 6 13 10 8 14 14 8 9 7 7 11 9 7 10 8 12
Can't be seen o o o o o 0
Different photos or albmums have different settings 1 1 1 5 1 1 1 2 2 1 1 1 1 1
Don't have this on my page 3 3 3 3 3 3 4 12 3 1 3 3 3 4 3 3 3 3
DON'T KNOW| 3 3 2 4 2 8 3 5 2 3 1 4 3 2 3 3
Total (Count) 606 602 17 259 20 173 534 57 15 606 95 98 241 190 73 339 263 370 116
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent
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Q32¢1. Who can see on your Flickr profile your contact details - such as your email address, home address, telephone number?

Base: Those who have a page or profile on Flickr

2238: MONETISATION OF DATA

Gender Age SEG Income
£14,500- | £28,750- | £46,000- | £115,000
Total Male Female 16-24 25-34 35-44 55-64 AB (o c2 D E DE £17.049 £40,249 £80,499 and over
Can only be seen by my friends| 39 6 64 61 100 100 100 100 100 100
Can be seen by anyone| 23 53 39 53
Canttbeseen| 20 36 100 a7 100
Don' have this on my page| 17 40 100 100 100
Total (Count) 6 3 4 4 1 1 0 0 3 1 2 2 1 1 1 0
W = Weighted Count
U = Unweighted Count
Accent
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Q32¢1. Who can see on your Flickr profile your contact details - such as your email address, home address, telephone number?

Base: Those who have a page or profile on Flickr

2238: MONETISATION OF DATA

N Frequency | Social | Frequent R R Concern about privacy Willing to be re-
s f internet C bout line (1.
YPe oF Internet access of internet access to oncern about privacy online (1) online (2) contacted in the follow-
Using
Athome | MOPile NET
Total | @iatvpor | P | Atwork | Etsewnere | VAP Eery day | es Frequent | VoY Fairly | Notvery | NET ;00 comel  ves No
network phone concerned | concerned | concerned | Concerned
broadband)
and usb
dongle
Can only be seen by my friends 39 39 4 39 39 11 68 6 68 100 44
Can be seen by anyone| 23 23 36 100 53 23 23 53 89 50 56
Can't be seen 20 20 32 47 20 20 47 100 44
Don't have this on my page| 17 17 27 1w 1w 32 32
Total (Count) 6 6 4 1 3 6 6 3 1 2 3 3 3 1 3
W = Weighted Count
U = Unweighted Count
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Q32¢2. Who can see on your Flickr profile your personal information - such as your relationship status, date of birth, home town?

2238: MONETISATION OF DATA

Base: Those who have a page or profile on Flickr
Gender Age SEG Income
£14,500- | £28,750- | £46,000- | £115,000
Total Male Female 16-24 25-34 35-44 55-64 AB (o c2 D E DE £17.249 £40249 £80.499 and over
Can only be seen by my friends| 21 6 32 31 100 100 50 50 100 100
Can be seen by anyone| 23 53 39 53
Can't be seen 20 36 100 47 100
Don't have this on my page| 36 40 32 31 100 100 50 50 100
Total (Count) 6 3 4 4 1 1 0 0 3 1 2 2 1 1 1 0
W = Weighted Count
U = Unweighted Count
Accent
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Q32¢2. Who can see on your Flickr profile your personal information - such as your relationship status, date of birth, home town?

Base: Those who have a page or profile on Flickr

2238: MONETISATION OF DATA

R Frequency | Social | Frequent R R Concern about privacy Willing to be re-
s f internet C bout line (1.
YPe oF Internet access of internet access to oncern about privacy online (1) online (2) contacted in the follow-
Using
Athome | MOPile NET
Total | @iatvpor | P | Atwork | Etsewnere | VAP Eery day | es Frequent | VoY Fairly | Notvery | NET ;00 comel  ves No
network phone concerned | concerned | concerned | Concerned
broadband)
and usb
dongle
Can only be seen by my friends| 21 21 4 21 21 1 34 6 34 100
Can be seen by anyone| 23 23 36 100 53 23 23 53 89 50 56
Can't be seen 20 20 32 47 20 20 47 100 44
Don't have this on my page| 30 36 27 36 36 66 66 44
Total (Count) 6 6 4 1 3 6 6 3 1 2 3 3 3 1 3
W = Weighted Count
U = Unweighted Count
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Q32¢3. Who can see on your Flickr profile photographs that you have posted?

2238: MONETISATION OF DATA

Base: Those who have a page or profile on Flickr
Gender Age SEG Income
£14,500- | £28,750- | £46,000- | £115,000
Total Male Female 16-24 25-34 35-44 55-64 AB (o c2 D E DE £17.249 £40249 £80.499 and over
Can only be seen by my friends| 39 6 64 61 100 100 100 100 100 100
Can be seen by anyone| 23 53 39 53
Can't be seen 20 36 100 47 100
Don't have this on my page| 17 40 100 100 100
Total (Count) 6 3 4 4 1 1 0 0 3 1 2 2 1 1 1 0
W = Weighted Count
U = Unweighted Count
Accent
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Q32¢3. Who can see on your Flickr profile photographs that you have posted?
Base: Those who have a page or profile on Flickr

2238: MONETISATION OF DATA

N Frequency | Social | Frequent R R Concern about privacy Willing to be re-
s f internet C bout line (1.
YPe oF Internet access of internet access to oncern about privacy online (1) online (2) contacted in the follow-
Using
Athome | MOPile NET
Total | @iatvpor | P | Atwork | Etsewnere | VAP Eery day | es Frequent | VoY Fairly | Notvery | NET ;00 comel  ves No
network phone concerned | concerned | concerned | Concerned
broadband)
and usb
dongle
Can only be seen by my friends 39 39 4 39 39 11 68 6 68 100 44
Can be seen by anyone| 23 23 36 100 53 23 23 53 89 50 56
Can't be seen 20 20 32 47 20 20 47 100 44
Don't have this on my page| 17 17 27 1w 1w 32 32
Total (Count) 6 6 4 1 3 6 6 3 1 2 3 3 3 1 3
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent
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Q32d1. Who can see on your Myspace profile your contact details - such as your email address, home address, telephone number?

Base: Those who have a page or profile on Myspace

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | E11500- | E14,500- | £17,250- | £28,750- | £40,250- | £46,000- | £80,500- | £115,000
Total Male | Female | 16-24 | 25-34 | 35-44 | 45-54 AB o 2 ° E bE £5750 | £14499 | £17249 | £28749 | £40,240 | £45999 | £80499 | £114,999 | and over
Can only be seen by my friends| 65 63 69 63 100 55 30 28 90 50 60 53 100 100 100 54 100 73 100 100
Can e seen by anyone| 22 29 1 20 2 70 72 50 19 17 46 27
Dont have this on my page| 13 8 20 18 21 10 21 100 a1 100
Total (Count)| 28 17 u 15 5 5 3 5 13 2 7 1 8 1 1 1 1 4 2 4 1 1
W = Weighted Count
U = Unweighted Count
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Q32d1. Who can see on your Myspace profile your contact details - such as your email address, home address, telephone number?
Base: Those who have a page or profile on Myspace

2238: MONETISATION OF DATA

Frequent
Social access to Willing to be re-
Type of internet access Frequency of internet | 1\ vorking | internet on Concern about privacy online (1) Concern about Privaey | e veqt in the follow-
access N N online (2)
profile mobile up research
phone
Using
Athome | ™obile NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day Al least Yes. Frequent Very Fairly Not very Notatall NET Unconcerne Yes. No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband)
and ush
dongle
Can only be seen by my friends 65 69 75 41 69 65 79 100 52 61 100 67 64 62 64
Can be seen by anyone 22 23 100 25 45 23 22 21 36 21 25 20 25 20
Don't have this on my page 13 9 100 15 9 100 13 12 18 8 16 13 15
Total (Count) 28 26 2 19 1 9 26 1 28 5 3 8 15 1 11 17 17 8
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent
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2238: MONETISATION OF DATA

Q32d2. Who can see on your Myspace profile your personal information - such as your relationship status, date of birth, home town?
Base: Those who have a page or profile on Myspace

Gender Age SEG Income
Toul | wee | Fee | 16-2¢ | 253 | 5w | s | e | o | @ | 0 | & | O | gl | G | o | esores | cwom | eison | esoavo | Erisso | anoomr
Can only be seen by my friends| 70 63 80 71 100 55 30 28 100 50 60 53 100 100 100 54 100 73 100 100
Can be seen by anyone 21 27 11 17 24 70 39 50 40 35 100 46 27
Can't be seen 6 10 u 33
Don't have this on my page| 3 8 21 100 13
Total (Count) 28 17 11 15 5 5 3 5 13 2 7 1 8 1 1 1 1 4 2 4 1 1

W = Weighted Count
U = Unweighted Count
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Q32d2. Who can see on your Myspace profile your personal information - such as your relationship status, date of birth, home town?

2238: MONETISATION OF DATA

Base: Those who have a page or profile on Myspace
Frequent
Social access to Willing to be re-
Type of internet access Frequency of internet | 1\ vorking | internet on Concern about privacy online (1) Concern about Privaey | e veqt in the follow-
access N N online (2)
profile mobile up research
phone
Using
Athome | MoPile NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day Al least Yes. Frequent Very Fairly Not very Notatall NET Unconcerne Yes. No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband)
and ush
dongle
Can only be seen by my friends| 70 74 75 55 74 70 79 100 52 70 100 67 72 62 80
Can be seen by anyone 21 16 16 100 25 16 100 21 21 14 30 10 28 33
Cantbeseen| 6 6 100 9 19 6 6 22 15 20
Don't have this on my page 3 4 4 3 12 8 5
Total (Count) 28 26 2 19 1 9 26 1 28 5 3 8 15 1 11 17 17 8
W = Weighted Count
U = Unweighted Count
Accent
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Q32d3. Who can see on your Myspace profile photographs that you have posted?
Base: Those who have a page or profile on Myspace

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £11,500- | £14,500- | £17,250- | £28,750- | £40,250- | £46,000- | £80,500- | £115,000
Toul Mele Female 62 s - -4 a8 c c ° £ bE £5750 | £14499 | £17.249 | £28749 | £40,249 | £45999 | £80499 | £114,999 | and over
Can only be seen by my friends| 65 48 89 71 75 52 30 28 100 40 100 a7 100 100 29 100 73 100 100
Can be seen by my friends plus friends of friends| 4 7 24 50 24
Canbeseen by anyone| 17 21 1 17 24 35 19 50 40 35 100 24 27
Don't have this on my page 15 24 11 25 35 53 20 18 100 22
Total (Count)| 28 17 11 15 5 5 3 5 13 2 7 1 8 1 1 1 1 4 2 4 1 1
W = Weighted Count
U = Unweighted Count
Accent
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Q32d3. Who can see on your Myspace profile photographs that you have posted?

2238: MONETISATION OF DATA

Base: Those who have a page or profile on Myspace
Frequent
Social access to Willing to be re-
Type of internet access Frequency of internet | 1\ vorking | internet on Concern about privacy online (1) Concern about Privaey | e veqt in the follow-
access N N online (2)
profile mobile up research
phone
Using
Athome | MoPile NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day Al least Yes. Frequent Very Fairly Not very Notatall NET Unconcerne Yes. No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband)
and ush
dongle
Can only be seen by my friends| 65 68 69 55 68 65 79 100 64 62 75 57 59 80
Can be seen by my friends plus friends of friends 4 4 6 4 4 7 7
Can be seen by anyone| 17 13 1 100 14 13 100 17 14 24 10 22 27
Don't have this on my page 15 15 100 14 30 15 15 21 22 7 100 15 14 13 20
Total (Count) 28 26 2 19 1 9 26 1 28 5 3 8 15 1 11 17 17 8
W = Weighted Count
U = Unweighted Count
Accent
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2238: MONETISATION OF DATA

Q32f1. Who can see on your Twitter profile your contact details - such as your email address, home address, telephone number?
Base: Those who have a page or profile on Twitter

Gender Age SEG Income
Total Male Female 16-24 25-34 35-44 45-54 55-64 | 65 orover AB (o c2 D E DE EL;';}SOO ££111540909 ££114752209 ££12782754(; iiifaog 2?5295;9 ?8%3(;09
Can only be seen by my friends| 54 75 39 45 51 69 7 48 100 47 58 55 68 36 54 74 97 100 64 78 44
Can be seen by anyone 15 5 23 22 21 3 14 18 21 11 14 12 26 3 12 18
Can't be seen 2 4 7 6 15
Don't have this on my page| 18 15 19 22 6 31 52 19 6 21 51 34 81 12 22 12
DON'T KNOW| 11 5 15 11 15 20 20 12 24 19 12 11
Total (Count) 60 26 34 23 19 11 5 2 1 12 22 5 12 9 21 8 5 6 3 11 4 8

W = Weighted Count
U = Unweighted Count
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Q32f1. Who can see on your Twitter profile your contact details - such as your email address, home address, telephone number?

Base: Those who have a page or profile on Twitter

2238: MONETISATION OF DATA

Frequent
Social access to Willing to be re-
Type of internet access Frequency of internet access networking | internet on Concern about privacy online (1) Concern about Privacy | e veqt in the follow-
N " online (2)
profile mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. Frequent very Fairly Not very Notatall NET Unconcerne Yes. No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week

and ush
dongle

Can only be seen by my friends| 5% 56 100 49 a7 39 56 5 54 5 60 58 51 49 58 51 57 57

Can be seen by anyone 15 16 22 17 16 6 15 16 20 13 16 16 15 16 13 28

Can't be seen 2 2 4 6 2 2 8 20 5
Don't have this on my page 18 16 8 53 16 14 49 100 18 8 19 27 14 21 22
ponTkNow| 11 1 17 22 1 1 22 10 6 35 8 13 8 15
Total (Count) 60 59 1 30 3 22 56 3 1 60 16 6 22 24 7 28 32 42 9
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent
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Q32f2. Who can see on your Twitter profile your personal information - such as your relationship status, date of birth, home town?

Base: Those who have a page or profile on Twitter

2238: MONETISATION OF DATA

Gender Age SEG Income
Total Male Female | 16-24 | 25-34 | 35-44 | 45-54 | 55-64 |650rover | AB c c2 D E DE EL;"7'5°O Eglliiog% 5511‘;52(;% 21278273‘; Zig‘; Z‘;i‘; i‘;%z‘;‘;
Can only be seen by my friends| 5% 63 22 39 57 65 63 100 a4 29 62 77 23 54 74 100 100 56 60 54
Can be seen by my friends plus friends of friends 1 3 1w 14 18
Canbeseen by anyone| 15 10 18 28 7 52 8 18 23 14 19 34 12 22
Cantbeseen| 2 4 7 6 15
Don' have this on my page| 2% 19 22 22 14 35 48 28 15 63 28 a7 26 20 21
ponTkNow| 11 5 15 1 15 20 20 12 24 19 12 1
Total (Count)| 60 26 34 23 19 1 5 2 1 12 22 5 12 9 21 8 5 6 3 1 4 8

W = Weighted Count
U = Unweighted Count

5/19/2011
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Q32f2. Who can see on your Twitter profile your personal information - such as your relationship status, date of birth, home town?

Base: Those who have a page or profile on Twitter

2238: MONETISATION OF DATA

Frequent
Social access to Willing to be re-
Type of internet access Frequency of internet access networking | internet on Concern about privacy online (1) Concern about Privacy | e veqt in the follow-
N N online (2)
profile mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. Frequent Very Fairly Not very Notatall NET Unconcerne Yes. No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Can only be seen by my friends| 5 52 6 a7 38 52 51 51 5 60 49 6 61 52 50 56 54
Can be seen by my friends plus friends of friends 1 1 3 1 1 3 3 2
Can be seen by anyone| 15 13 13 53 16 1 49 100 15 8 20 4 27 8 20 18 15
Can't be seen 2 2 4 6 2 2 8 20 5
Don't have this on my page| 2L 21 100 17 18 22 21 16 33 21 4 25 17 16 16
DON'T KNOW| 11 11 17 22 11 11 22 10 6 35 8 13 8 15
Total (Count) 60 59 1 30 3 22 56 3 1 60 16 6 22 24 7 28 32 42 9
W = Weighted Count
U = Unweighted Count
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Q32f3. Who can see on your Twitter profile photographs that you have posted?
Base: Those who have a page or profile on Twitter

2238: MONETISATION OF DATA

Gender

Age SEG Income
Up to £11,500- | £14,500- | £17,250- | £28,750- | £40,250- | £46,000-
Total Male Female 16-24 25-34 35-44 45-54 55-64 | 65 orover AB (o c2 D E DE £5.750 £14.499 £17.249 £28.749 £40.249 £45.999 £80.499
Can only be seen by my friends| 51 55 48 45 47 65 80 100 32 49 76 66 48 58 14 74 7 100 40 78 54
Can be seen by anyone| 21 16 24 22 23 20 52 22 29 1 24 17 2 28 22 15
Don't have this on my page 17 24 13 22 15 14 48 26 10 23 28 25 66 23 20 21
ponTkNow| 11 5 15 1 15 20 20 12 24 19 12 1
Total (Count) 60 26 34 23 19 11 5 2 1 12 22 5 12 9 21 8 5 6 3 11 4 8
W = Weighted Count
U = Unweighted Count
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Q32f3. Who can see on your Twitter profile photographs that you have posted?
Base: Those who have a page or profile on Twitter

2238: MONETISATION OF DATA

Frequent
Social access to Willing to be re-
Type of internet access Frequency of internet access networking | internet on Concern about privacy online (1) Concern about Privacy | e veqt in the follow-
N N online (2)
profile mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. Frequent Very Fairly Not very Notatall NET Unconcerne Yes. No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week

and ush
dongle

Can only be seen by my friends| 5 52 43 a7 30 52 51 51 34 60 50 51 6 53 50 53 70

Can be seen by anyone 21 21 100 27 35 22 21 35 40 28 16 30 12 21 15

Don't have this on my page| 17 16 12 53 12 14 49 100 17 8 12 27 18 9 25 18
DON'T KNOW| 11 11 17 22 11 11 22 10 6 35 8 13 8 15
Total (Count) 60 59 1 30 3 22 56 3 1 60 16 6 22 24 7 28 32 42 9
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent
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Q32g1. Who can see on your HI5 profile your contact details - such as your email address, home address, telephone number?

Base: Those who have a page or profile on HIS

2238: MONETISATION OF DATA

Gender Age SEG Income
£17,250- | £46,000-
Total Male Female 16-24 AB e c2 D E DE £28.749 £80.499
Can only be seen by my friends| 100 100 100 100 100 100 100
Total (Count) 3 1 1 3 3 1 1
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent
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2238: MONETISATION OF DATA

Q32g1. Who can see on your HI5 profile your contact details - such as your email address, home address, telephone number?
Base: Those who have a page or profile on HIS
Frequent Willing to
N Frgquency Soc'al, .access © Concern about privacy | Concern about privacy be re- B
Type of internet access of internet | networking | internet on contacted in
) ’ online (1) online (2)
access. profile mobile the follow-
phone up research
Using
Athome | MoPile NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day Yes. Fairly Not very NET Unconcerne Yes.
network phone concerned | concerned | Concerned
broadband)
and ush
dongle
Can only be seen by my friends| 200 100 100 100 100 100 100 100 100 100
Total (Count) 3 3 3 3 3 1 1 1 1 3
W = Weighted Count
U = Unweighted Count
Accent
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Q32g2. Who can see on your HIS profile your personal information - such as your relationship status, date of birth, home town?
Base: Those who have a page or profile on HIS

2238: MONETISATION OF DATA

Gender Age SEG Income
£17,250- | £46,000-
Total Male Female 16-24 AB e c2 D E DE £28.749 £80.499
Can only be seen by my friends| 100 100 100 100 100 100 100
Total (Count) 3 1 1 3 3 1 1
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent
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2238: MONETISATION OF DATA

Q32g2. Who can see on your HIS profile your personal information - such as your relationship status, date of birth, home town?
Base: Those who have a page or profile on HIS
Frequent Willing to
N Frgquency Soc'al, .access © Concern about privacy | Concern about privacy be re- B
Type of internet access of internet | networking | internet on contacted in
N " online (1) online (2)
access. profile mobile the follow-
phone up research
Using
Athome | MoPile NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day Yes. Fairly Not very NET Unconcerne Yes.
network phone concerned | concerned | Concerned
broadband)
and ush
dongle
Can only be seen by my friends| 200 100 100 100 100 100 100 100 100 100
Total (Count) 3 3 3 3 3 1 1 1 1 3
W = Weighted Count
U = Unweighted Count
Accent
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Q3293. Who can see on your HI5 profile photographs that you have posted?

Base: Those who have a page or profile on HIS

2238: MONETISATION OF DATA

Gender Age SEG Income
£17,250- | £46,000-
Total Male Female 16-24 AB e c2 D E DE £28.749 £80.499
Can only be seen by my friends| 100 100 100 100 100 100 100
Total (Count) 3 1 1 3 3 1 1
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent
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2238: MONETISATION OF DATA

Q32g3. Who can see on your HI5 profile photographs that you have posted?
Base: Those who have a page or profile on HIS
Frequent Willing to
N Frgquency Soc'al, .access © Concern about privacy | Concern about privacy be re- B
Type of internet access of internet | networking | internet on contacted in
) ’ online (1) online (2)
access. profile mobile the follow-
phone up research
Using
Athome | MoPile NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day Yes. Fairly Not very NET Unconcerne Yes.
network phone concerned | concerned | Concerned
broadband)
and ush
dongle
Can only be seen by my friends| 200 100 100 100 100 100 100 100 100 100
Total (Count) 3 3 3 3 3 1 1 1 1 3
W = Weighted Count
U = Unweighted Count
Accent
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QB2iL. Who can see on your other social websites profile your contact details - such as your email address, home address, telephone number?

Base: Those who have a page or profile on other social websites

2238: MONETISATION OF DATA

Gender Age SEG Income
£11,500- | £14500- | £17,250- | £28,750- | £46,000-
Total Male Female 16-24 25-34 35-44 45-54 55-64 | 65 orover AB (o c2 D E DE £14.499 £17.249 £28.749 £40.249 £80.499
Can only be seen by my friends| 62 84 100 36 69 100 69 75 75 100 100 62 68
Can be seen by anyone| 18 8 a5 32 40 100 51 1 25 25 14 100
Can't be seen 8 30 32 1 32
Don't have this on my page| ~ © 8 60 49
DONTKNOW| 7 25 31 9 o
Total (Count) 17 12 4 6 4 4 2 1 1 2 12 3 3 1 1 5 2 4
W = Weighted Count
U = Unweighted Count
5/19/2011 Accent
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Q32i1. Who can see on your other social websites profile your contact details - such as your email address, home address, telephone number?
Base: Those who have a page or profile on other social websites

2238: MONETISATION OF DATA

Frequent
Social access to Willing to be re-
Type of internet access Frequency of internet | 1\ vorking | internet on Concern about privacy online (1) Concern about Privaey | e veqt in the follow-
access N N online (2)
profile mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Yes. Frequent Very Fairly Not very Notatall NET Unconcerne Yes. No
network phone concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Can only be seen by my friends 62 62 59 100 64 66 62 54 29 90 68 65 54 61
Can be seen by anyone 18 18 11 19 18 21 10 32 14 26 28
Cantbeseen| & 8 u 20 8 8 2 27 1
Don't have this on my page 6 6 100 9 16 6 6 20 100 20 100
DONT KNOW!| 7 7 10 100 7 23 9 11
Total (Count) 17 17 1 11 1 6 15 1 17 5 5 7 4 1 12 5 10 1
W = Weighted Count
U = Unweighted Count
Accent

5/19/2011
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QB2i2. Who can see on your other social websites profile your personal information - such as your relationship status, date of birth, home town?

Base: Those who have a page or profile on other social websites

2238: MONETISATION OF DATA

Gender Age SEG Income
£11,500- | £14,500- | £17,250- | £28,750- | £46,000-
Total Male Female 16-24 25-34 35-44 45-54 55-64 | 65 orover AB (o c2 D E DE £14.499 £17.249 £28.749 £40.249 £80.499
Can only be seen by my friends| 54 74 100 36 34 100 59 75 75 100 100 62 37
Can be seen by anyone| 18 8 a5 32 40 100 51 1 25 25 14 100
Can't be seen 8 30 32 11 32
Don't have this on my page| 13 18 34 60 49 10 31
DONTKNow| 7 2 st 9 24
Total (Count) 17 12 4 6 4 4 2 1 1 2 12 3 3 1 1 5 2 4
W = Weighted Count
U = Unweighted Count
Accent

5/19/2011
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QB2i2. Who can see on your other social websites profile your personal information - such as your relationship status, date of birth, home town?

Base: Those who have a page or profile on other social websites

2238: MONETISATION OF DATA

Frequent
Social access to Willing to be re-
Type of internet access Frequency of internet | 1\ vorking | internet on Concern about privacy online (1) Concern about Privaey | e veqt in the follow-
access N N online (2)
profile mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Yes. Frequent Very Fairly Not very Notatall NET Unconcerne Yes. No
network phone concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Can only be seen by my friends| 5% 54 49 100 64 58 54 54 29 90 37 65 29 61
Can be seen by anyone 18 18 11 19 18 21 10 32 14 26 28
Cantbeseen| 8 8 1 20 8 8 2 27 1
Don't have this on my page 13 13 100 19 16 14 13 20 31 100 45 100
ponTkNow| 7 7 10 100 7 23 9 1
Total (Count) 17 17 1 11 1 6 15 1 17 5 5 7 4 1 12 5 10 1
W = Weighted Count
U = Unweighted Count
Accent
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Q32i3. Who can see on your other social websites profile photographs that you have posted?
Base: Those who have a page or profile on other social websites

2238: MONETISATION OF DATA

Gender Age SEG Income
£11500- | £14,500- | £17,250- | £28,750- | £46,000-
Total Male Female 16-24 25-34 35-44 45-54 55-64 65 or over AB C1 c2 D E DE £14,499 £17,249 £28,749 £40,249 £80,499
Can only be seen by my friends| 38 52 77 34 100 47 28 28 100 31 37
Can be seen by my friends plus friends of friends| 12 36 12 31
Can be seen by anyone| 25 18 45 23 32 100 49 11 72 72 100 14 56
Cantbeseen| & 30 32 u 32
Don't have this on my page 13 18 34 100 51 10 44 31
DONTKNow| 7 25 3t 9 24
Total (Count)| 17 12 4 6 4 4 2 1 1 2 12 3 3 1 1 5 2 4
W = Weighted Count
U = Unweighted Count
Accent
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Q32i3. Who can see on your other social websites profile photographs that you have posted?
Base: Those who have a page or profile on other social websites

2238: MONETISATION OF DATA

Frequent
Social access to Willing to be re-
Type of internet access Frequency of internet | 1\ vorking | internet on Concern about privacy online (1) Concern about Privaey | e veqt in the follow-
access N N online (2)
profile mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Yes. Frequent Very Fairly Not very Notatall NET Unconcerne Yes. No
network phone concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Can only be seen by my friends 38 38 36 100 42 41 38 25 72 37 42 29 35
Can be seen by my friends plus friends of friends 9 9 12 2 9 9 29 29 12 14
Can be seen by anyone 25 25 100 20 16 27 25 20 28 32 100 17 46 31 100
Cantbeseen| & 8 11 20 8 8 26 27 1
Dontt have this on my page| 13 13 11 14 13 21 31 9 25 10
DON'T KNOW| 7 7 10 100 7 23 9 11
Total (Count) 17 17 1 11 1 6 15 1 17 5 5 7 4 1 12 5 10 1
W = Weighted Count
U = Unweighted Count
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Q33. Are you aware that any information that is not set to private on a social networking site profile can be seen by anyone, including companies?

Base: Those who have a page or profile on a social networking site

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £5750- | £1L500- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80,500- | £115,000
Total Male Female | 16-24 [ 25-34 | 35-44 | 45-54 | 55-64 G5orover| AB c1 c2 o £ DE £5750 | £11.490 | £14499 | £17.249 | £28.749 | £40249 | £45999 | £80.499 | £114.999 | and over
ve| 83 84 82 89 85 86 73 71 58 83 87 80 74 88 80 89 87 70 82 77 85 86 86 76 100
No| 16 15 17 10 14 14 25 28 42 16 12 17 2 12 20 1 13 30 18 22 13 14 14 24
Don't know/not sure, 1 1 1 1 1 2 2 1 1 3 1 3 0
Total (Count)| 613 265 348 148 178 154 76 42 14 162 193 113 82 62 145 16 30 37 28 68 87 36 73 14 10
W = Weighted Count
U = Unweighted Count
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Q33. Are you aware that any information that is not set to private on a social networking site profile can be seen by anyone, including companies?

2238: MONETISATION OF DATA

Base: Those who have a page or profile on a social networking site
Frequent
Social access to Willing to be re-
Type of internet access Frequency of internet access networking | internet on Concern about privacy online (1) Concern about Privacy | e veqt in the follow-
N N online (2)
profile mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. Frequent Very Fairly Not very Notatall NET Unconcerne Yes. No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Yes 83 83 89 88 97 83 84 84 52 83 84 74 83 87 85 80 87 84 80
No 16 16 11 11 3 15 15 16 48 16 13 23 16 13 15 18 13 15 18
Don't know/not sure| 1 1 1 2 1 1 3 3 1 1 1 2
Total (Count) 613 608 19 265 20 177 540 57 15 613 929 98 247 190 74 345 264 370 117
W = Weighted Count
U = Unweighted Count
Accent
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Q34. Are you aware that companies may target the advertising you receive on your social networking site based on information about you or your friends that is not set to private?
Base: Those who have a page or profile on a social networking site

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £5750- | £1L500- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80,500- | £115,000
Total Male Female | 16-24 [ 25-34 | 35-44 | 45-54 | 55-64 G5orover| AB c1 c2 o £ DE £5750 | £11.490 | £14499 | £17.249 | £28.749 | £40249 | £45999 | £80.499 | £114.999 | and over
veo| 72 77 66 77 72 73 66 59 72 73 73 68 69 73 70 86 65 54 80 69 68 74 73 85 100
No| 27 21 31 21 2 2 33 4 28 2 25 29 31 24 28 14 31 46 20 27 29 26 26 15
Don't know/not sure 2 2 1 3 2 1 1 1 1 3 4 2 4 4 4 0
Total (Count)| 613 265 348 148 178 154 76 42 14 162 193 113 82 62 145 16 30 37 28 68 87 36 73 14 10
W = Weighted Count
U = Unweighted Count
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Q34. Are you aware that companies may target the advertising you receive on your social networking site based on information about you or your friend that is not set to private?

2238: MONETISATION OF DATA

Base: Those who have a page or profile on a social networking site
Frequent
Social access to Willing to be re-
Type of internet access Frequency of internet access networking | internet on Concern about privacy online (1) Concern about Privacy | e veqt in the follow-
N " online (2)
profile mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. Frequent Very Fairly Not very Notatall NET Unconcerne Yes. No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Yes 72 71 69 75 84 70 73 65 54 72 74 63 70 75 79 68 76 72 69
No 27 27 31 24 16 28 26 29 46 27 23 36 30 21 19 32 21 26 30
Don't know/not sure| 2 2 2 1 1 5 2 2 1 0 3 2 0 3 2 1
Total (Count) 613 608 19 265 20 177 540 57 15 613 929 98 247 190 74 345 264 370 117
W = Weighted Count
U = Unweighted Count
Accent
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Q35. How concerned you are about the fact that companies are able to use your personal information - 1 completely unconcerned/ 10 extremely concerned
Base: Those who have a page or profile on a social networking site

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £5750- | ELLS00- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80500- | £115,000
Total Male Female | 16-24 | 25-34 | 35-44 | 45-54 | 55-64 |GSorowr| AB cL c2 o £ DE £5750 | £11.499 | £14499 | £17.249 | £28749 | £40249 | £45.999 | £80.499 | £114.999 | and over

A 5 3 6 3 7 T 2 7 7 3 3 3 5 7 12 7 8 2 4 5 20 15

J 2 3 2 2 4 3 1 2 4 3 2 9 9
o 2 3 1 2 2 4 1 2 3 4 1 2 2 3 15
J 2 4 1 4 5 3 5 3 2 1 3 4 6 13

s o 9 10 12 9 8 9 6 12 14 7 10 u 3 7 9 3 14 10 17 10 15

o 4 4 5 7 2 3 9 2 10 4 5 6 2 4 3 8 4 3 5 2 5 5 7
A 10 10 10 1 15 7 4 8 13 7 9 9 u 10 29 7 10 3 5 12 4 21 1n 10
o 18 18 19 15 22 18 17 2 20 20 18 14 17 16 9 12 u 24 25 17 15 1 22 18
of 9 7 10 13 6 8 10 1 5 7 9 8 13 10 1 7 10 18 16 3 6 12 8 15
o 37 36 38 28 a7 39 43 46 62 28 a7 40 a7 43 45 30 63 a7 46 2 2 44 22 16 15

ponTknow| 1 1 2 2 1 1 2 5 1 1 1 2 5 3 4 1 1
Mean| 7.75 7.45 7.98 7.34 7.8 7.64 815 852 829 7.26 7.64 7.91 84 827 835 7.23 9.14 836 8.42 8 7.92 8.22 6.62 5.66 6.08
Std. Deviation| ~ 2.52 2.74 231 2.64 242 27 224 194 284 256 2,65 246 215 231 222 2.94 133 247 249 2.27 243 207 282 3.29 3.3
Base| 60449 | 26229 | 3422 | 14477 | 17721 | 1526 | 7466 | 4188 | 1338 | 16001 | 10152 | 11171 | 8087 505 | 14036 | 155 2081 | 3712 | 2805 | esor | 8617 | 3646 | 7188 | 1358 9.56
Total (Count)| 613 265 348 148 178 154 76 42 14 162 193 13 82 62 145 16 30 a7 28 68 87 36 73 14 10
W = Weighted Count
U = Unweighted Count
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Q35. How concerned you are about the fact that companies are able to use your personal information - 1 completely unconcerned/ 10 extremely concerned
Base: Those who have a page or profile on a social networking site

2238: MONETISATION OF DATA

Frequent
Social access to Willing to be re-
Type of internet access Frequency of internet access networking | internet on Concern about privacy online (1) Concern about Privacy | e veqt in the follow-
N N online (2)
profile mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. Frequent very Fairly Not very Notatall NET Unconcerne Yes. No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
1 4 3 12 3 5 3 4 4 3 1 3 5 5 2 5 3 6
2 2 3 5 6 2 3 2 1 0 5 7 0 5 2 3
3| 2 2 2 7 1 3 2 2 1 5 2 1 4 2 4
4 2 2 4 11 3 2 3 2 2 1 1 3 6 1 4 2 1
5| 9 9 26 11 7 10 10 5 9 9 9 1 10 11 16 7 12 10 7
6l 4 4 8 4 7 5 4 3 5 4 5 1 6 5 4 4 4 4 5
7| 10 10 10 11 9 16 10 12 7 11 10 8 10 10 12 8
8l 18 19 6 18 13 20 19 18 7 18 21 21 22 17 8 22 14 17 19
9l 9 9 6 11 6 8 19 14 9 5 10 9 8 10 9 8 10 9
10 37 37 48 37 32 38 37 36 58 37 40 58 36 28 34 42 30 35 39
ponNTKNow| 1 1 1 1 7 1 1 3 1 2 2
Mean 7.75 7.76 713 7.53 6.86 7.78 7.65 8.4 8.99 7.75 7.87 9.01 7.95 7.07 7.01 8.26 7.05 7.74 7.67
Std. Deviation 252 251 3.24 262 315 241 26 1.66 173 252 235 151 221 2.82 2.99 2.09 2.87 2.47 274
Base| 604.49 599.98 18.95 263.03 20.12 176.75 532.94 56.68 13.89 604.49 98.52 98.06 244.81 183.48 74.23 342.87 257.71 362.84 117.34
Total (Count) 613 608 19 265 20 177 540 57 15 613 929 98 247 190 74 345 264 370 117
W = Weighted Count
U = Unweighted Count
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2238: MONETISATION OF DATA

Q36. Are you the chief income earner in your household?
Base: All Respondents

Gender Age SEG Income
Upto | £5750- | £1L500- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80,500- | £115,000
Total Male Female | 16-24 [ 25-34 | 35-44 | 45-54 | 55-64 G5orover| AB c1 c2 o £ DE £5750 | £11.490 | £14499 | £17.249 | £28.749 | £40249 | £45999 | £80.499 | £114.999 | and over
Yeo| 56 70 24 26 57 58 63 69 74 63 56 46 a7 66 56 77 79 62 76 63 63 63 54 a4 67
No| 42 28 54 72 40 39 36 28 24 34 42 52 52 32 42 19 21 38 24 a7 a7 a7 45 51 33
bontknow| 2 2 2 2 2 3 1 3 2 3 2 3 1 2 2 4 1 4
Total (Count)| 1023 401 532 167 237 232 163 147 77 297 338 174 113 102 215 25 62 57 45 109 143 60 116 23 15

W = Weighted Count
U = Unweighted Count
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2238: MONETISATION OF DATA

Q36. Are you the chief income earner in your household?

Base: All Respondents
Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) Co"wg""::z”('z;’”v“y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Via mobile Everyday | timesa Atleast Yes No Frequent very Fairly Not very | Not atall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Yes 56 56 56 59 46 52 56 58 56 50 66 53 61 54 57 55 56 57 58 50
No 42 42 44 39 51 45 42 40 39 48 31 42 37 43 41 44 41 42 41 46
Dontknow| 2 2 3 3 3 2 2 5 2 3 4 2 3 1 1 3 1 1 4
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215

W = Weighted Count
U = Unweighted Count
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2238: MONETISATION OF DATA

Q37. What is your total annual household income, before tax and other deductions?
Base: All Respondents

Gender Age SEG Income
el N R TN R O I I N N N N I I el vl il el e el v e
Uptogss0| 2 3 2 5 2 2 1 2 4 1 2 1 2 14 8 100

£5750-£11.400 6 3 9 4 7 6 3 9 10 1 5 5 11 20 15 100

£11500£14499| 6 4 7 7 4 7 4 4 1 2 3 4 18 15 16 100

14500617240 4 5 4 2 3 5 4 7 5 3 4 3 12 3 8 100

s17250628740| 1L 1 10 1 14 9 10 10 8 7 14 15 11 3 7 100

£28.750£40240| 14 15 13 9 20 15 12 13 11 19 13 20 5 1 4 100

£40250-645999|  © 6 5 4 5 7 1 4 4 7 7 6 3 2 100

£46.000-£80400] 11 13 10 2 15 13 16 12 2 21 12 6 1 1 1 100
£80500-£114,999| 2 4 1 2 3 4 4 5 2 1 100
£115000and over| L 2 1 o 1 2 4 1 4 1 0 100

Prefernottosay| 36 33 38 55 28 31 32 34 48 30 38 38 a7 43 40

Total (Count)| 1023 491 532 167 237 232 163 147 77 207 338 174 113 102 215 25 62 57 45 109 143 60 116 23 15

W = Weighted Count
U = Unweighted Count
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Q37. What is your total annual household income, before tax and other deductions?

Base: All Respondents

2238: MONETISATION OF DATA

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) CO"WL""::?‘('Z;’”V“Y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Uptogss0| 2 2 6 2 11 2 2 3 7 3 2 2 2 3 3 1 2 2 3 2
£5,750 - £11,499 6 6 5 3 3 6 5 6 17 5 8 5 8 5 7 6 6 7 7 5
£11500£14409 6 6 3 2 2 5 6 9 6 5 1 7 5 5 9 5 6 6 6
£14500-£17.249 4 4 5 2 2 4 7 5 4 2 5 5 3 6 5 4 6 2
£17.050-628.740| 11 1 7 1 12 8 10 13 9 1 10 6 13 1 10 7 12 9 13 7
£28,750-£40,249 14 14 3 18 10 16 14 14 11 14 14 15 10 14 17 13 13 16 16 13
£40250£45.099|  © 6 12 8 7 8 7 2 3 6 6 7 6 7 6 3 6 5 5 4
£46,000-£80,499 11 11 5 19 4 13 13 5 10 12 10 10 11 11 12 9 11 11 12 7
£80.500£114.009| 2 2 4 4 3 4 3 1 2 2 5 2 2 2 2 2 2 2 2
£115,000 and over 1 2 3 7 3 2 1 2 2 1 1 1 1 2 3 1 2 2 2
Prefornottosay| 36 36 28 30 43 37 35 42 33 35 38 45 35 37 33 42 37 35 28 51
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
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2238: MONETISATION OF DATA

Q38. How many adults (aged 16 or over) usually live at your home address?
Base: All Respondents

Gender Age SEG Income
o [ oo | oo [ [ [ o [owon | 2 | @ [ @ | o | € | o | oo | | e e o e o [ e T
One| 16 14 19 8 10 20 16 22 3 14 15 10 14 39 26 49 43 24 27 23 10 15 6
Two 54 57 51 35 63 57 49 55 64 59 56 49 49 46 47 38 43 55 53 54 60 60 73 50 80
Three 17 17 16 30 13 15 17 17 2 16 16 20 22 11 17 8 9 16 18 16 16 17 12 34 12
Four 8 8 9 18 8 6 11 3 6 10 13 9 1 5 4 5 3 1 10 4 8 16 3
Five 2 2 3 5 3 0 4 2 2 2 5 4 2 5 1 6 2 3 0 5
sl O 1 2 1 1 1 1 1 1 1
Prefer not to say 2 2 2 2 2 1 2 1 1 1 2 2 1 3 2 1
Total (Count) 1023 491 532 167 237 232 163 147 7 297 338 174 113 102 215 25 62 57 45 109 143 60 116 23 15

W = Weighted Count
U = Unweighted Count
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Q38. How many adults (aged 16 or over) usually live at your home address?
Base: All Respondents

2238: MONETISATION OF DATA

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) CO"WL""::?‘('Z;’”V“Y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
One 16 16 21 14 17 16 16 14 31 16 17 20 21 14 18 13 16 17 18 1
Two 54 54 a7 56 60 51 54 57 45 52 57 50 54 57 52 50 56 51 54 51
Three 17 17 23 14 15 18 18 16 8 18 15 14 16 17 15 21 17 16 17 15
Four 8 8 9 12 10 8 9 6 9 7 10 4 7 11 12 6 11 8 13
fvel 2 2 2 8 3 3 1 4 3 2 2 3 2 3 2 2 3 3 3
Six| 0 0 1 1 0 2 1 2 1 0 1 0 1 0 1
Prefernottosay| 2 2 2 1 2 3 4 1 3 2 1 2 1 2 2 2 0 6
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
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Q39. How many children (aged under 16) usually live at your home address?
Base: All Respondents

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £5750- | ELLS00- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80500- | £115,000
Total Male Female | 16-24 | 25-34 | 35-44 | 45-54 | 55-64 |GSorowr| AB cL c2 o £ DE £5750 | £11.499 | £14499 | £17.249 | £28749 | £40249 | £45.999 | £80.499 | £114.999 | and over
None| 62 66 58 67 54 35 64 o1 95 64 62 61 51 8 59 62 59 62 65 61 63 58 58 62 56
one| 17 14 20 16 18 29 18 5 3 17 18 16 22 1 16 18 18 20 7 18 19 21 18 15 16
Two| 15 14 16 12 18 28 14 1 1 14 15 16 16 14 15 20 13 16 23 14 15 18 20 18 22
Three| 3 3 3 2 5 6 1 1 1 3 5 6 3 5 8 2 3 5 3 3 3 4 5
four| 1 1 1 1 3 0 1 1 1 3 1 2 2 3 1 1 1
fve| 0 0 0 1 1 1 1 1 1
x| 0 0 0 0
More thansix| ~ © 0 1 1 o
Prefernottosay] 2 2 2 2 2 1 2 2 2 3 1 1 2 1 1
Total (Count)| 1023 491 532 167 237 232 163 147 77 207 338 174 13 102 215 25 62 57 45 109 143 60 116 23 15
W = Weighted Count
U = Unweighted Count
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Q39. How many children (aged under 16) usually live at your home address?
Base: All Respondents

2238: MONETISATION OF DATA

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) CO"WL""::?‘('Z;’”V“Y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Viamobile Every day times a Al least Yes. No Frequent very Fairly Not very Notatall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
None| 62 62 61 58 51 59 61 65 66 59 66 61 60 63 63 58 62 61 59 66
One| 17 17 22 21 21 18 18 16 9 19 14 16 19 18 15 19 18 16 18 14
Two 15 15 12 17 24 18 16 11 14 17 12 18 13 14 16 19 14 17 16 13
Three 3 3 5 2 3 3 3 2 7 3 3 2 6 2 4 1 3 3 5
O | 1 1 1 1 2 1 2 1 1 1 1 2 1 1 1 1
Five 0 0 0 0 0 0 1 0 0 0
sl O 0 0 0 0 0 0
More than six o o 0 0 0 0
Prefernottosay| 2 2 1 1 2 3 4 1 3 1 1 3 1 2 2 2 0 6
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
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2238: MONETISATION OF DATA

Q40. Do you have any customer loyalty cards or are you a member of any schemes? This can also include credit cards where you “save up® benefits. If so, can you select the ones you are part of from the list below
Base: All Respondents

Gender Age SEG Income
Up to £5,750 - £11,500- | £14,500- | £17,250- | £28,750- | £40,250- | £46,000- | £80,500- | £115,000
Toul Male Female 6-24 %% -4 -5 55-64 ©5 or over AB o 2 ° E DE £5,750 £11,499 £14,499 £17,249 £28,749 £40,249 £45,999 £80,499 £114,999 and over
Tesco Clubcard 58 53 64 46 62 58 63 63 56 62 57 60 52 57 55 56 55 69 57 56 72 62 75 51 70
Nectar 40 38 42 19 39 43 44 55 42 49 43 35 28 27 28 30 44 30 33 41 43 48 62 43 59
Boots Advantage 34 19 48 30 39 34 30 33 39 35 39 29 24 33 29 36 40 32 32 31 37 35 45 30 38
Co-op Dividend 12 9 15 4 8 12 15 19 18 12 11 15 11 9 10 6 8 12 13 12 13 22 12 1
Air miles 5 5 4 3 1 7 9 5 5 6 6 3 4 1 3 1 4 7 8 29 34
Marks and Spencer Rewards 7 6 7 2 2 5 7 15 22 10 6 6 2 5 4 3 5 8 4 2 7 10 10 5 22
House of Fraser Recognition Card/House of Fraser Loyalty Card 1 1 1 1 1 1 2 1 1 1 2
House of Fraser Recognition Master Card| O o 1 0 1
Barclaycard Freedom| 2 2 1 1 2 1 2 4 2 2 1 1 0 5 1 6 5 5
Others 1| 1 1 1 1 1 1 1 2 1 2 1 1 1 1 1 4 1 3 6 1 1 5
Others 2 1 1 1 1 1 1 1 1 0 0 1 0 1 8 11
others3| 0 0 1 0
Others 4
1 do not have any loyalty cards/ | am not a member of any schemes 22 27 17 40 21 20 16 16 14 19 20 25 32 22 27 14 20 21 27 23 15 16 11 35 6
Prefernottosay] 3 4 2 1 3 2 5 5 4 3 3 2 3 4 3 3 2 1 2
shet| 1 1 1 1 0 2 1 1 0 2 0 2 1 1 2 1 3 1
Iceland 1 0 2 3 1 2 0 0 2 1 2 5 1 3 5 2 3 2 1 1
Waterstone's| 2 1 3 3 2 2 1 1 1 2 3 2 1 1 1 6 2 1 1 2 4
Morrisons 1 1 1 1 1 2 1 2 1 1 2 2 1 0 8 3 1 4
B&Q 1 1 0 1 1 4 1 0 1 1 1 2
John Lewis o o o o o 3 0 0 1 0 1 0
Debenhams 2 1 2 2 1 2 2 2 1 1 2 2 4 2 2 1 5 1 3 1 2
GAME| 2 3 0 5 1 2 1 1 1 1 5 1 3 4 2 4 1 1 1
Matalan 1 0 1 1 1 1 2 1 1 1 1 1 1 1 2 2
Bon Marche o 0 0 0 1 0 2 1 3 1
Amex| O 1 o 1 1 1 4 17
IKEA| 0 0 0 0 1 1 0 2 1 1 2 0
Homebase|  © 0 0 1 1 o 1 1 1
Laura Ashley| ~ © o o 1 1 1 o 1 8
Café Nero o o 0 1 1 1 0 1 1
HMV] 1 1 1 4 1 1 1 1 1 1 2 2 3 1 1
Frequent flyer card o 0 1 0 1 0 4 6
Subway| o 1 o 2 0 2 1 2 1
Sainsbury’s Loyalty| o 1 1 0 0 1 1 1 2 1 2 1
FocusDIY| O o 0 1 3 1 1 0 1 2
Amazon| 0 1 1 1 1 4 1 1
NewLook| O 1 2 0 1 1 1 1 2 3
Asda| O 0 0 1 1 1 1 1
Body Shop| O 1 2 1 1 1
Coffee Shops (Other) 0 1 0 1 1 0 1 1 1 1 1 6
ToysRUs| © o 1 o 1 o 1 1
Texaco| o o o 1 o 0 1 2 1
agos|  © o 1 o 0 1 0 4
Burton/Dorothy Perkins| O 0 o 1 1 0 1 1 1 1

5/19/2011 Accent Page 159




2238: MONETISATION OF DATA

Total(Couny] 1023 | 491 | s | 167 | 237 | 232 | 13 | w7 | 77 | 27 | 3w | 14 | us | 102 | 215 | 25 62 57 45 109 | 13 | oo e | 2 15
W = Weighted Count
U = Unweighted Count
Note: More than one answer may be given, so percentages may add up to more than 100%
5/19/2011
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2238: MONETISATION OF DATA

Q40. Do you have any customer loyalty cards or are you a member of any schemes? This can also include credit cards where you “save up® benefits. If so, can you select the ones you are part of from the list below
Base: All Respondents

Frequent -
Type of internet access Frequency of internet access | Social networking profile .:f:,ens;fn Concern about privacy online (1) CO"WL""::?‘('Z;’”V“Y mnﬂlf ?nu:hl:;f;ellow—
mobile up research
phone
Using
mobile
Total (:;;Ihzir)” Zr n';::/;fk Atwork | Elsewhere Vi;:ru\ :Z“e Every day ifnvee;aal 0"':; ;E\:fe‘ek Yes. No Frequent cur\\izrr)rl\e d cu:l:':g d c’;‘:;\;?gj c’:g(c::;lé Cur':‘cirTne d Unc’:r%c];me Yes No
broadband) and ush week
dongle
Tesco Clubcard 58 58 63 65 66 64 61 45 64 61 55 67 63 58 58 54 59 57 61 54
Nectar 40 40 43 45 39 42 40 38 42 38 43 41 45 40 39 36 42 38 41 35
Boots Advantage 34 34 47 38 41 37 35 28 37 37 30 41 35 39 30 25 38 29 36 30
Co-op Dividend 12 12 11 15 6 11 14 22 10 15 2 14 11 11 12 12 11 13 7
Air miles 5 5 8 6 11 7 5 4 2 6 4 7 6 5 5 2 6 4 5 3
Marks and Spencer Rewards 7 7 6 6 3 4 6 7 8 4 10 4 6 8 6 4 8 5 6 7
House of Fraser Recognition Card/House of Fraser Loyalty Card 1 1 1 1 1 o 1 1 2 o o 1 0 0
House of Fraser Recognition Master Card 0 0 0 0 0 0 1 0 0
Barclaycard Freedom| 2 2 1 2 2 1 2 2 2 2 1 2 2 1 1 2
Others 1 1 1 2 1 1 2 1 2 1 1 3 1 1 2 1 0
Others 2| 1 1 4 1 2 2 1 1 1 1 2 1 1 0 1 0 1 0
others3| 0 0 0 o 0 0 0 1
Others 4|
1 do not have any loyalty cards/ | am not a member of any schemes 22 22 3 i 19 16 22 22 22 22 21 15 22 20 23 28 21 24 21 27
Prefer nottosay] 3 3 1 3 2 2 6 3 2 4 1 1 5 3 4 2 1 7
Shelll 1 1 1 1 1 1 1 1 2 1 0 1 1 1 1 1
Iceland 1 1 5 1 4 2 1 0 6 1 1 1 3 1 1 1 1 1 2 1
Waterstone’s| 2 2 11 3 3 2 3 2 2 4 1 2 3 2 2 2 2
Morrisons 1 1 6 2 2 1 2 1 1 2 2 0 2 1 1 1 1 1 1
B&Q 1 1 1 1 1 0 1 0 1 1 0 1 0 1
John Lewis| O o o o 1 o 1 1 0 0 1
Debenhams 2 2 2 3 1 3 2 2 2 2 1 2 2 1 2 1 2 2
cave| 2 2 2 9 4 2 3 2 1 7 2 2 1 2 1 2 2
Matalan 1 1 1 2 1 1 2 1 1 1 0 1 1 1 1 1
Bon Marche 0 0 0 3 0 0 0 1 0 0 0 0
Amex 0 0 4 1 3 1 0 1 1 1 1 0 0 0
weal O 0 0 0 1 0 0 1 0 0 1 0 0 1
Homebase| ~ © o 4 4 1 0 0 1 1 0 1
Laura Ashley| O o 1 0 0 0 0 1 1 1 1 0 1
Café Nero| O o 7 o 1 0 0 1 0 0
a1 1 5 1 2 1 1 0 2 1 1 1 1 1 2 1
Frequent flyer card o o 0 3 0 0 0 0 0 1 0 0 0 0
Subway| 0 0 0 1 0 1 2 1 0 0 0 1
Sainsbury’s Loyalty| o o 1 1 1 0 1 0 1 1 1 0 1 0 1
FocusDIY|  © 4 4 1 o 0 0 1 1 0 1 0 0
Amazon o o 0 0 0 0 1 0 0 0
New Look| 0 0 1 0 2 0 0 0 1 0 1 1
Asda|  © 0 0 0 2 0 4 1 0 0
Body Shop 0 0 1 1 1 0 0 1 1 0 1 0 1
Coffee Shops (Other)| ~ © o 1 1 0 1 1 0 2 0 1 1

5/19/2011 Accent Page 161



2238: MONETISATION OF DATA

ToysRUs| O 0 0 0 1 0 0 1 0 0
Texaco| 0 0 0 0 0 0 1 0 0 0 0 0
Argos 0 0 1 0 1 0 1 0 0 0 0
Burton/Dorothy Perkins 0 0 0 1 0 0 0 1 0 0 0 0 o
Total(Couny)| 1023 | 1000 | 22 as | & 28 | 815 16 | s 613 410 117 181 | 405 | a2 | 121 | ses 433 577 25 |
W = Weighted Count
U = Unweighted Count
Note: More than one answer may be given, so percentages may add up to more than 100%
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Q41. Would it be okay for us to re-contact you about this follow up research?
Base: All Respondents

2238: MONETISATION OF DATA

Gender Age SEG Income
Upto | £5750- | £1L500- | E14500- | £17,250- | £28,750- | £40,250- | £46,000- | £80,500- | £115,000
Total Male Female | 16-24 [ 25-34 | 35-44 | 45-54 | 55-64 G5orover| AB c1 c2 o £ DE £5750 | £11.490 | £14499 | £17.249 | £28.749 | £40249 | £45999 | £80.499 | £114.999 | and over
Yeo| 56 54 58 66 64 55 52 52 34 53 55 56 68 59 64 65 65 57 72 68 65 29 62 58 65
No| 21 25 18 25 24 19 22 16 20 18 24 25 17 17 17 15 18 21 10 13 19 14 13 14 29
Notstated| 23 21 24 9 12 27 26 32 46 29 21 19 15 24 19 20 18 22 18 20 15 36 25 27 6
Total (Count)| 1023 491 532 167 237 232 163 147 77 297 338 174 113 102 215 25 62 57 45 109 143 60 116 23 15
W = Weighted Count
U = Unweighted Count
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Q41. Would it be okay for us to re-contact you about this follow up research?

Base: All Respondents

2238: MONETISATION OF DATA

Frequent
access to Willing to be re-
Type of internet access Frequency of internet access | Social networking profile | internet on Concern about privacy online (1) Co"wg""::z”('z;’”v“y contacted in the follow-
mobile up research
phone
Using
mobile
At home : " Several . NET
Total (dial up or phone Atwork | Elsewhere Via mobile Everyday | timesa Atleast Yes No Frequent very Fairly Not very | Not atall NET Unconcerne Yes No
network phone once a week| concerned | concerned | concerned | concerned | Concerned
broadband) week
and ush
dongle
Yes 56 57 40 57 60 62 57 54 54 60 51 60 58 56 55 60 57 56 100
No 21 21 24 20 16 18 21 16 26 19 24 19 17 22 21 22 21 21 100
Notstated| 23 23 37 24 23 20 21 30 20 21 2 21 25 22 24 18 23 23
Total (Count) 1023 1009 22 414 31 228 815 156 51 613 410 117 181 405 312 121 586 433 577 215
W = Weighted Count
U = Unweighted Count
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