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Research approach

1.

In-home quantitative interviews with residential consumers

— 2,400 interviews across England, Scotland, Wales and Northern Ireland

— ensuring minimum 100 people with hearing and 100 people with vision difficulties
— average interview length of 25 minutes

— questionnaire piloted prior to main fieldwork

— main stage of fieldwork conducted in October 2005

— conducted across 193 sampling points

. Telephone interviews with businesses with 1-10 employees (to be reported separately)

— 300 interviews across England, Scotland, Wales and Northern Ireland
* 150 sole traders, 80 with 2-5 employees, 70 with 6-10 employees

— average interview length of 20 minutes

— fieldwork conducted between October and November 2005

— sample of small businesses supplemented with calls to classified ad’s in local
newspapers



Geographic spread of residential consumer interviews — by nation

Demographic quotas applied
based on:
—age ;
— gender t
— social grade

— working status
— decision maker

Interviews achieved with
vulnerable groups:

— 461 Aged 65 plus

— 398 Rural

— 687 Dense urban

— 488 Disability/ long-term illness
— 1013 Low household income

Quotas of vulnerable groups:
— rural versus urban
—those with a disability/ limiting
long-term illness
— low income

2519 interviews conducted in total -
all data has been weighted to match
the profile per nation provided by
Ofcom from the Census



Usage

Difficulties using communications technology

e Stated difficulties using services/ devices is generally highest amongst those (aged
under 65) with hearing difficulties

All Aged 65+ | Visual difficulties | Hearing difficulties |Mobility difficulties
consumers (and under 65) (and under 65) (and under 65)

(2,689) (463) (147) (*81) (134)
Landline 6% 21% 30% 56% 19%
Mobile phone 12% 26% 49% 67% 34%
Personal 6% 18% 32% 21% 22%
computer [ |
Televisions 6% 18% 34% ¢ BB 24%
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55% hearing related — 3% other




Awareness of specialist equipment

()
o
g * A significant minority of those with visual (44%) or hearing (36%) impairments were not aware of any
) specialist equipment — amongst over 65’s the figure unaware was 49%.
All Aged 65+ Visual impairment | Hearing impairment Mobility/dexterity
(2,689) (463) (under 65) (under 65) (under 65)
(147) (*81) (134)
Voice amplifier Landline 36% 41% 34% 54% 47%
Mobile 17% 11% 15% 29% 21%
Flashing light Landline 33% 35% 36% 49% 46%
sl Mobile 14% 7% 16% 24% 19%
Textphone — Landline 14% 7% 15% 26% 18%
text/text
Relay — text- Landline/
phone users/ Mobile 10% 5% 13% 19% 15%
hearing people
Adapted Pe 20% 14% 26% 20% 33%
keyboard (e.g.
large keys)
Braille emulator PE 15% 9% 20% 17% 24%
Screen reading PC 13% 5% 17% 7% 12%
software
None of these 49% 49% 44% 36% 35%




Usage

Use of specialist equipment

All Aged 65+ Visual difficulties | Hearing difficulties | Mobility/dexterity
(2,689) (463) (under 65) (under 65) (under 65)
(147) (*81) (134)

Voice amplifier | Landline 1% 3% 2% 13% 3%

Mobile 1% x > 4% :
Flashing light Landline 1% 2% 5% 5% x
At Mobile 1% * 2% 4% *
Textphone — Landline - > > 1% i
text/text
Relay — text- Landline/
phone users/ Mobile 1% : 1% 2% x
hearing people
Adapted PE 1% 1% 2% iy 4%
keyboard (e.qg.
large keys)
Braille emulator PC iy o 3 3 b
Screen reading RPC 1% A 1% 3% 1%
software
None of these 96% 93% 89% 80% 88%
Any ‘hearing’ 3% 4% 7% 17% 3%
Any ‘visual’ 1% 1% 3% 3% 5%




